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Fifty  years  ago  we  said, 
“Give  it  a  shot,  kid.” 

People  like  to  say  Herb  Caen  is  an  institution. 

But  no  one  is  cei^in  what  institution  he  is — or  should  be  committed  to. 
What  is  certain  is  that  anyone  who  can  keep  a  readership  loyal  for  fifty  years 
is  not  your  average  journalist. 

He  is,  more  likely,  a  kind  of  genius.  Or  perhaps  it  is  simply  that  Herb 
just  never  grew  up. 

That  explains  why,  at  age  70,  he  complains  that  everyone  still  calls  him 
“kid!’  And  why  he  still  answers  his  own  phone  and  why  he  is  just  as  likely 
to  hang  up  on  you  as  he  is  to  ask  you  to  lunch. 

When  Herb  Caen  started  “It’s  News  To  Me”  in  1936,  he  was  the  youngest 
columnist  in  the  history  of  The  Chronicle.  Guess  he  still  is. 

^ratirbfo  Cljronirlr 

Great  people  make  a  great  paper. 


ThE  Hearst  Centennial. 


100  Years  Of  Making 
Communications  History 


This  year,  The  Hearst  Corporation 
is  celebrating  its  100th  Anniversary. 

It  is  a  time  to  look  back  with  pride  to 
our  historic  past  and  to  look  forward 
with  confidence  to  our  exciting  future. 


The  Hearst  Corporation 

1887  100  Years  of  Making  Communications  History  1987 


HEARST  IS  MORE  THAN  135  BUSINESSES  INCLUDING  MAGAZINES,  BROADCASTING,  NEWSPAPERS, 

BOOKS,  BUSINESS  PUBLISHING  AND  CABLE  COMMUNICATIONS. 

MAGAZINES  Colonial  Homes  •  Connoisseur  •  Cosmopolitan  •  Country  Living  •  Good  Housekeeping  •  Harper's  Bazaar  •  House  Beautiful  •  Motor  Boating  &  Sailing  •  Popular  Mechanics  •  Redbook  •  Sports  Afield 
•  Town  &  Country  •  National  Magazine  Co  .  Ltd.  (United  Kingdom)  •  Magazine  Distribution  •  Eastern  News  Distributors  •  Communications  Data  Services  •  International  Circulation  Distributors  •  Periodical 
Publishers'  Service  Bureau  BROADCASTING  TV  Stations  •WBAL-TV.  Baltimore,  MD  •  WCVB-TV.  Boston,  MA*  WDTN-TV,  Dayton,  Ohio-KMBC-TV,  Kansas  City,  MO*  WISN-TV,  Milwaukee,  Wl  •  WTAE-TV, 
Pittsburgh,  PA  •  Radio  Stations  •  WBAL-AM,  Baltimore,  MD  •  WIYY-FM,  Baltimore,  MD  •  WISN-AM,  Milwaukee,  Wl  •  WLTQ-FM,  Milwaukee,  Wl  •  WHTX-FM,  Pittsburgh,  PA  •  WTAE-AM,  Pittsburgh,  PA  • 
WAPA  AM,  San  Juan,  Puerto  Rico  NEWSPAPERS  Albany  (NY)  Knickerbocker  News  •  Albany  (NY)  Times-Union  •  Beaumont  (TX)  Enterprise  •  Clearwater  (FL)  Sun  •  Edwardsville  (IL)  Intelligencer  •  Huron 
Daily  Tribune,  Bad  Axe,  Ml  •  Laredo  (TX)  Morning  Times  •  Los  Angeles  (CA)  Herald  Examiner  •  Midland  (Ml)  Daily  News  •  Midla.nd  (TX)  Reporter-Telegram  •  Plainview  (TX)  Daily  Herald  •  San  Antonio  (TX)  Light  • 
San  Francisco  (CA)  Examiner  •  Seattle  (WA)  Post-Intelligencer  *  Weeklies  in  Michigan  and  Texas  BOOKSfBUSINESS  PUBLISHING  Arbor  House  *  Avon  *  Hearst  Books  •  Hearst  Marine  Books  •  William 
Morrow  &  Co  ,  Inc  ■  Fielding's  Guides  *  Greenwillow  •  Morrow  Junior  Books  *  Lothrop,  Lee  &  Shepard  *  Quill  *  American  Druggist  •  American  Druggist  Blue  Book  •  Diversion  *  Electronic  Engineers  Master 
Catalog  •Electronic  Products  Magazine  •  Floor  Covering  Weekly  •  Industrial  Machinery  News  •  Integrated  Circuits  Master  Catalog  •  Motor  Books  •  Motor  Crash  Estimating  Guide  •  Motor  Magazine  •  NARP  •  Dtfice 
World  News  •  Retirement  Advisors  Inc  •  Today's  Office  CABLE  COMMUNICATIONS  Hearst  Cableyision  of  California  •  Los  Gatos,  CA  •  Milpitas,  CA  •  Mountain  View,  CA  •  Newark,  CA  •  Santa  Clara,  CA  • 
Saratoga,  CA  •  Cable  Programming  NetworJ^  •  Arts  &  Entertainment  (a  joint  venture  between  Hearst/ABC  Video  Services  and  RCTV)  •  Lifetime  (a  joint  venture  between  Hearst/ABC  Video  Services  and  Viacom 
International)  'First  DataBank  •  OTHER'  ACTIVITIES  Cal  Graphics  •  Hearst  Feature  Service  •  Hearst  Metrotone  News  •  King  Features  Syndicate  •  King  Features  Entertainment  •  Reader  Mail,  Inc. 
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{  Don’t  let  the  size  fool 

with  other  computers  over 

1  you.  If  you  had  a  Tandy  102 

the  phone.  Keep  in  touch 

1  portable  computer  on  your 

on  the  road.  Or  access  na¬ 

i  lap  you’d  have  your  hands 

tional  information  services. 

on  a  lot  of  power. 

Fact  three:  You  get  all 

•1 

Fact  one:  The  Tandy  102 

this  for  just  $499.  'The 

i  comes  with  five  built-in 

Tandy  102  packs  the  power 

'4 

programs.  Use  it  as  a  per¬ 

of  a  desktop  computer  in  a 

i 

sonal  word  processor,  an 

small,  battery-powered 

vj 

address/phone  directory. 

package  that  weighs  only 

1 

appointment  calendar  and 

three  pounds. 

1 

auto  dialer.  Or  write  your 

Come  into  Radio  Shack 

1  ..! 

own  programs  in  BASIC. 

today  and  try  on  a  Tandy 

Fact  two:  A  built-in  mo¬ 

102  (26-3803)  for  yourself. 

i  , 

j  '! 

dem  lets  you  communicate 

Radio  /haoK 

J 

The  Technology  Store’* 

A  DfVISIOM  OF  TAMOV  CONFOMATIOM 

i 

Price  applies  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Actual  size;  ir/ex  IV/e 

X  SVet  Batteries  not  included 
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Goto 
the  top 
of  your 
profession. 

(Or  stay 
there.) 


Read 

Editor  & 
Publisher. 

Mail  the  bind-in 
card  in  this  issue 
to  E&P  and  subscribe 
to  yoi^  future, 
every  week. 
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JANUARY 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-28 — International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

25- 31— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Acapulco  Princess  Hotel,  Acapulco,  Mexico. 

26- 30 — National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island.  Fla. 

27- 29 — ADSPO,  New  England  Advertising  and  Sales  Promotion  Show, 

Sheraton-Boston  Hotel,  Boston. 

29- 31— North  Carolina  Press  Association  Institute,  Carolina  Inn,  Chapel  Hill. 

30- 31— North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

1-3 — SNPA  Editorial  Clinic,  Ritz-Carlton  Buckhead  Hotel,  Atlanta. 

6-1 1— Southern  Classified  Advertising  Managers  Association,  Conference, 
Hyatf  Regency,  Savannah,  Ga. 

8-12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey.  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Plaza  Hotel.  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

15-17 — Suburban  Newspapers  of  America.  Circulation  Conference,  Royal 
Orleans  Hotel,  New  Orleans. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  The  Howard  inn,  2225  Georgia  Ave.,  N.W., 
Washington,  D.C. 

19-22 — SNPA,  Mid-Winter  Meeting,  The  Breakers.  Palm  Beach. 

21-23 — Great  Lakes  Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

26-27 — New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Parker  House.  Boston. 

28-3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D  C. 

13- 15 — Mississippi  Valley  Classified  Advertising  and  Telephone  Sales  Man¬ 

agers,  Annual  Convention.  Palmer  House,  Chicago. 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18-20 — Newspaper  in  Education  Conference,  Westin  Hotel.  Chicago. 
21-24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

25- 27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 

SeiniiuirsIWorksIxopsI  Clinks 

FEBRUARY 

8-11 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Writers  & 
Editors,  St.  Petersburg,  Fla. 

8-21 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Man¬ 
agement  for  Professionals,  St.  Petersburg. 

11 — NENA  Newspaper  in  Education  Committee,  Literacy  Seminar,  Hyatt 
Regency  Hotel,  Cambridge,  Mass. 

14- 20 — NACON  Winter  Sales  Seminar  and  Management  Workshop, 

Bonaventure  Hotel,  Los  Angeles. 


Vol.  120.  No.  02,  January  10, 1987:  Editor  &  Publisher.  The  Fourth  Estate  (ISSN:0013-094X) 
IS  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street..  New  York,  N.Y.  1001 1 .  Cable  address  "Edpub.  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg,  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted  1986 
by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75  00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co..  1 1  West  1 9th 
Street,  New  York,  N.Y  10011 
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It  Was  AVery  Good  ^fear 


The  Orlando  Sentinel 

Best  newspaper  In  Florida 


GOSS 


Newspaper  Products 


RABINfi  AND  COLOR.  IT’S 


Now  you  can  have  both  with 
the  new  Goss®  Colorliner'" 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any  “ 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec-* 
tion,  including  the  front  page. 
Without  the  setoff  associated 

!i 

f 


I 


with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be 
installed  with  4/4, 4/2, 4/1,  . 

3/1, 2/1  or  whatever  cylinder 
arrangement  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi-  . 
nation  and  color  requirements. 


Four  vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 
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o«,COLORLINER 


The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.' A  new  run¬ 
ning-belt  RTPfor45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign'”  and  80-page 
2 :3:3]aw  folders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  Themenu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation :  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  terision  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Colorliner 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  3 1 2-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Criminal  contempt  overthrown 

Once  again  prior  resti*aint  of  the  press  has  been  declared  unconsti¬ 
tutional  by  a  high  court  in  a  decision  that  overthrows  a  criminal 
contempt  citation  against  an  editor  and  a  $100,000  fine  against  his 
newspaper.  The  decision  of  the  United  States  Court  of  Appeals  for 
the  First  Circuit  is  an  important  victory  for  all  the  press  as  well  as  for 
the  Providence  Journal  and  its  e.xecutive  editor. 

Here  was  a  case  that  E&P  labeled  “an  unbelievable  scenario.”  In 
November  1985,  Judge  Francis  J.  Boyle  signed  an  order  forbidding 
publication  by  the  Journal  of  an  article  based  on  information  supplied 
to  it  by  the  Federal  Bureau  of  Investigation  in  response  to  a  request 
under  the  Freedom  of  Information  Act.  The  story  involved  informa¬ 
tion  about  a  reputed  local  mob  figure  who  asked  the  court  to  block 
publication. 

The  newspaper  defied  the  order  and  published  the  story.  A  week 
later.  Judge  Boyle  vacated  his  restraining  order  admitting  it  prob¬ 
ably  would  be  found  unconstitutional  as  prior  restraint  under  the 
First  Amendment. 

A  little  more  than  three  months  later.  Judge  Boyle  found  the 
newspaper  and  its  e.xecutive  editor  guilty  of  criminal  contempt  for 
defying  the  order  regardless  of  its  legality.  His  position  was  that  his 
order,  though  later  rescinded,  was  in  effect  when  it  was  violated. 
Cited  as  a  jirecedent  is  a  Supreme  Court  decision  in  a  civil  rights  case 
that  a  court  order  must  be  obeyed  until  proven  illegal. 

If  the  Court  of  Appeals  had  permitted  that  doctrine  to  prevail,  its 
abuse  to  the  detriment  of  the  jiress  would  be  a  foregone  conclusion. 
Anyone  on  trial,  who  could  convince  a  judge  that  publication  of 
certain  information  might  damage  the  defendant’s  chances  for  a  fair 
trial,  could  restrain  jjublication  for  an  unlimited  time  while  the  legal¬ 
ity  of  the  judge’s  restraining  order  was  argued  through  the  courts. 
The  First  Amendment’s  protection  against  prior  restraint  would 
become  laughable. 


Suit  over  listings 

The  suit  by  an  author  against  the  New  York  Times  claiming  dam¬ 
ages  because  his  book  had  not  been  included  in  the  best  seller  listing 
(although  he  claimed  the  book’s  sales  warranted  it)  is  somewhat 
comparable  to  a  suit  to  force  the  newspaper  to  include  the  book  in  the 
list. 

Had  the  author’s  claim  been  upheld,  and  had  the  California 
Supreme  Court  not  dismissed  it  unanimously,  publishers  would 
have  been  in  jeopardy  with  publication  of  every  review  or  listing  of 
services.  Few  newspapers  would  chance  carrying  critical  reviews  of 
the  arts  or  listings  of  restaurants,  real  estate  brokers,  etc. ,  for  fear  of 
omitting  or  underrating  someone. 

If  that  day  should  come,  editorial  judgments  and  opinions  would 
become  taboo. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 


ABP 

ANPA 


6  mo.  avg.  circulation  Dec.  31.  1985 — 28,029 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22,  1884:  Newspaperdom  established  March.  1892; 
the  Fourth  Estate,  March  1,  1894;  Editor  &  Publisher.  June 
29,  1901:  Advertising,  January  22.  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  George  Garneau, 

Debra  Gersh,  Andrew  Radolt,  Lenora  Williamson 

Midwest  Editor 

Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 

West  Coast  Editor 

M.  L.  Stein 
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OFFICES 

General:  11  West  19th  Street,  New  York,  N  Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald.  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D  C.  20045;  (202)  662- 
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study  reveals: 

Newspaper  readers  most  knowlegeable  about  state/local  issues 


By  Becky  Menn-Hamblin 

Most  Americans  say  they  usually 
get  most  of  their  news  from  televi¬ 
sion,  but  a  study  at  the  University  of 
Tennessee  indicates  that  people  who 
say  they  get  their  news  from  news¬ 
papers  know  more  about  state  and 
local  issues. 

The  study  was  conducted  by  M. 
Mark  Miller  and  Michael  W.  Single¬ 
tary  of  the  Communications  Research 
Center  at  the  University  of  Tennes¬ 
see,  and  Shu-Ling  Chen,  a  Ph.D.  stu¬ 
dent  there. 

Findings  were  based  on  a  system¬ 
atic  random  telephone  survey  in 
Knoxville,  Tenn.,  during  March  1986. 
Results  of  the  study  were  reported 
recently  at  a  meeting  of  the  Midwest 
Association  for  Public  Opinion 
Research  in  Chicago. 

The  study  indicated  that  levels  of 
knowledge  of  national  or  interna¬ 
tional  affairs  were  not  different  for 
those  who  preferred  newspapers  and 
those  who  preferred  television  for 
their  news. 

But  for  state  and  local  news,  those 
who  preferred  newspapers  for  their 
news  scored  significantly  better  on  a 
short  test  of  public  affairs  knowledge. 

The  researchers  asked  each 
respondent  three  brief  questions 
about  state  or  local  news. 

For  national  or  international  news, 
persons  participating  in  the  survey 
were  asked  to  name  as  many  recent 
major  news  events  as  they  wished. 
Then  they  were  asked  to  identify  the 
U.S.  secretary  of  state  and  the 
speaker  of  the  House  of  Representa¬ 
tives. 

For  state  and  local  news,  partici¬ 
pants  were  again  asked  to  name  as 
many  news  issues  as  they  wished: 
then  they  were  asked  to  identify  as 
many  gubernatorial  candidates  as 
possible  —  there  were  four  —  and  to 
name  the  speaker  of  the  Tennessee 
House  of  Representatives. 

Responses  were  tabulated  for  those 
whose  preference  for  news  was  tele¬ 
vision,  and  those  whose  preference 
was  newspapers. 

The  research  was  prompted  by 
interest  in  the  Roper  polls  which, 
since  1959,  have  shown  television 
growing  as  the  preferred  source  of 
news  for  most  Americans.  In  1959, 
51%  of  Americans  relied  on  television 
for  news;  by  1985,  64%  of  Americans 
relied  on  television. 

“The  tv  industry  promotes  itself  as 


America's  primary  news  source,” 
said  Miller,  “but,  when  it  comes  to 
information  about  state  and  local 
issues,  the  newspaper  readers  win 
over  the  television  watchers.” 

He  said  the  survey  showed  newspa¬ 
per  readers  scored  slightly,  but  not 
significantly,  better  than  tv  watchers 
of  national  and  international  news. 


"We  wanted  to  know  what  it  meant 
when  people  told  Mr.  Roper  they  got 
their  news  from  tv,”  Singletary 
observed.  “If  it  is  true  that  most  peo¬ 
ple  get  their  news  from  one  medium, 
then  a  low  level  of  public  affairs 
knowledge  could  cast  doubt  on  the 
effectiveness  of  a  medium.” 

“We  wanted  to  see  whether  peo¬ 
ple's  increasing  reliance  on  tv  news 
resulted  in  a  better-informed  public. 
We  found  it  did  not.  especially  for 
state  and  local  news,”  he  said. 

The  study  confirmed  a  generally 
low  level  of  news  awareness,  the 
researchers  said.  On  average,  people 


named  fewer  than  two  national-inter¬ 
national  “current  events,”  and  only 
one  state  or  local  issue  of  importance, 
even  with  systematic  urging  by  inter¬ 
viewers. 

One-third  of  the  respondents  could 
name  the  U.S.  secretary  of  state; 
fewer  than  two-thirds  could  name  the 
speaker  of  the  House  of  Representa¬ 


tives.  Fewer  than  one-third  could 
name  two  or  more  of  the  four  candi¬ 
dates  for  Tennessee  governor. 

“Of  course,  people  may  use  news¬ 
papers  and  television  for  their  news, 
but  we  were  looking  at  which  medium 
people  said  they  rely  on  most  for  their 
news,”  Miller  noted. 

“More  said  “television,' just  as  the 
Roper  poll  reports,  but  the  people 
who  said  “newspapers'  knew  more 
answers  to  our  current  events  ques¬ 
tions,  especially  for  state  and  local 
issues.” 
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"...  when  it  comes  to  information  about  state  and 
iocal  issues,  the  newspaper  readers  win  over  the 
television  watchers.” 
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Booth  wins  30 


Ann  Arbor  News  ‘Jackson  Citizen  Patriot  •  Flint  Journal  •  Saginaw  News 
Bay  City  Times  •  Muskegon  Chronicle  •  Grand  Rapids  Press  •  Kalamazoo  Gazette 


Bigger 

isn’t  necessanty 

betten 


Its  some-  \ 
thing  we  ail  \ 

know.  And  the  V  \ 
examples  V  \ 

abound.  David  \ 
slew  Goliath.  Good 
things  come  in  small  ^ 

packages.  But  sometimes  ^  i 
we  forget.  We  take  size  for 
granted  and  think  its  all  that 
counts.  Its  not.  Its  how  you  do  ^ 
your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Association  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category  j  j 
to  three  Bcxjth  newspapers.  The  '  S 
highest  professional  honor  that  IT 
can  be  awarded  a  Michigan  daily  » 


/f  ^  new'spaper.  I  n 
y  all,  B(X)th  t(X)k 

y  ,/  /j  6  firsts,  5  sec- 
y  J  onds,  11  thirds 
yr  and  6  honorable 
mentions  in  almost 
"y  every  category  judged. 
Thirty  awards  in  all.  More 
IpF  than  anybtxly  else  in  the  .state. 
^  >Xfe’d  like  to  thank  the 

Michigan  Press  Association  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 

Its  not  how  big  you  are,  its  how 
good  you  are. 

Members  of  the  Newhouse  group 
of  newspapers. 
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Newspapers  get  two  big  victories  in  court 


Contempt  conviction  against  Providence  Journai  tossed  out 


The  United  States  Court  of  Appeal 
for  the  First  Circuit  has  thrown  out 
criminal  contempt  convictions 
against  the  Providence  Journal  Co. 
and  executive  editor  Charles  Hauser 
for  printing  an  article  about  a  reputed 
mobster  in  defiance  of  a  district 
court's  publication  ban. 

Calling  the  order  banning  publica¬ 
tion  “transparently  invalid,”  the 
appellate  court  stated:  “The  order 
constituted  a  presumptively  unconsti¬ 
tutional  prior  restraint  on  pure  speech 
by  the  press.  The  burden  to  sustain 
such  an  order  is  tremendously  heavy 
and  was  not  met  in  this  case. 

“The  only  potential  danger  posed 
by  the  restrained  speech  was  to  an 
individual's  privacy  right.  That  right 
can  be  adequately  protected  by  a  sub¬ 
sequent  damages  action." 

The  Nov.  14,  1985,  Providence 
Journal  article  was  based  on  illegal 
FBI  wiretaps  made  in  the  1960s  on 
coversations  between  the  late  Ray¬ 


mond  L.  S.  Patriarca  and  his  son, 
Raymond  J.  Patriarca,  also  a  reputed 
organized  crime  figure.  The  Journal 
had  obtained  the  transcripts  through 
the  Freedom  of  Information  Act. 

The  appellate  court's  action  over¬ 
turned  Hauser's  18-month  suspended 
sentence  for  criminal  contempt,  as 
well  as  the  Journal's  $100,000  fine 
which  had  been  imposed  last  April  by 
Federal  District  Judge  Francis  J. 
Boyle. 

The  judge  on  Nov.  13,  1985,  had 
issued  a  temporary  restraining  order 
prohibiting  publication  of  the  infor¬ 
mation  gained  from  the  FBI  files  after 
attorneys  for  Raymond  J.  Patriarca 
said  they  were  trying  to  protect  their 
client's  privacy. 

The  next  day  the  newspaper  pub¬ 
lished  its  story  on  grounds  that  the 
judge's  action  was  an  unconstitu¬ 
tional  violation  of  the  First  Amend¬ 
ment. 

Judge  Boyle  soon  rescinded  his 


order,  agreeing  that  it  was  probably 
unconstitutional  in  light  of  past  U.S. 
Supreme  Court  decisions. 

However,  Raymond  Patriarca's 
attorneys  then  filed  a  motion  seeking 
to  have  the  newspaper  charged  with 
criminal  contempt  for  publishing  its 
story  while  the  judge's  order  was  still 
in  effect. 

Judge  Boyle  later  ruled  in  favor  of 
the  motion  and  found  Hauser  and  the 
newspaper  guilty  of  criminal  con¬ 
tempt.  He  said  “they  showed  no 
respect  whatsoever”  for  the  court  by 
publishing  the  story  and  should  have 
waited  until  the  issue  of  the  tempo¬ 
rary  restraining  order's  constitution¬ 
ality  could  be  addressed. 

“We  believed  from  the  beginning 
that  our  publication  of  material  from 
the  so-called  Patriarca  tapes  was  pro¬ 
tected  under  the  First  Amendment,” 
said  Hauser  in  a  prepared  statement. 
“The  circuit  court  ruling  sends  a  clear 
(Continued  on  pa^e  38) 


Author  cannot  sue  New  York  Times  for  exclusion  from  book  list 


Author  William  Peter  Blatty  cannot 
sue  the  New  York  Times  for  leaving 
his  novel  Lef>ion  off  its  best  sellers 
list,  the  seven-member  California 
Supreme  Court  ruled  unanimously  on 
Dec.  29,  1986,  in  dismissing  the  law¬ 
suit. 

Blatty  had  sought  S3  million  in  dam¬ 
ages  in  lost  sales  and  movie  rights  as  a 
result  of  Legion  having  been  left  off 
the  list  in  the  summer  of  1983.  He 
claimed  that  his  novel  had  sold  more 
than  enough  copies  under  the  Times' 
own  criteria  for  inclusion  on  the  list. 

The  newspaper  contended  that  the 
compilation  of  its  best  seller  list  con¬ 
stituted  an  opinion  protected  by  the 
First  Amendment. 

Justice  Stanley  Mosk,  writing  for 
himself  and  three  other  justices,  said 
Blatty's  suit  for  false  statements 
could  never  be  maintained  by  Blatty 
because  he  was  never  identified. 


either  expressly  or  by  implication,  in 
the  challenged  statements,  in  this 
case  the  Times'  best  sellers  list. 

Allowing  the  suit  “poses  an  unjusti¬ 
fiable  threat  to  society,”  Justice 
Mosk  stated. 

Justice  Joseph  Grodin,  writing  for 
the  three  remaining  justices,  said  a 
suit  might  be  proper  if  an  author 
could  show  that  a  newspaper  left  a 
best-selling  book  off  its  list  in  favor  of 
a  book  that  the  newspaper  itself  had 
published.  However.  Blatty's  suit 
could  not  meet  that  standard,  Grodin 
stated. 

Richard  P.  Levy,  the  Times'  attor¬ 
ney.  said  the  Supreme  Court's  ruling 
“reaffirms  to  newspapers  and  similar 
publishers,  when  they  go  ahead  and 
print  such  polls  or  such  lists,  they  are 
hopefully  not  going  to  be  embroiled  in 
needless  litigation  about  who  was  left 
off.” 


Blatty  had  contended  that  the 
Times  knew  or  should  have  known 
that  Legion  was  among  the  top  sell¬ 
ers.  The  Times'  best  seller  list  is 
extrapolated  from  computer-pro¬ 
cessed  sales  in  2,000  bookstores 
nationwide. 

Blatty's  book  did  make  the  Los 
Angeles  Times’  best  seller  list  and 
appeared  on  the  New  York  Times  list 
for  one  week  in  September  1983,  after 
the  suit  was  filed. 

In  defending  the  lawsuit,  the  New 
York  Times  argued  it  did  not  have  an 
obligation  to  tell  the  public  about  how 
its  list  is  compiled.  The  newspaper 
said  it  had  never  claimed  its  list  was 
fair,  accurate  or  unbiased. 

The  Supreme  Court's  decision 
reversed  a  lower  court  judge's  ruling 
that  Blatty  had  the  right  to  sue  the 
Times  for  interfering  with  his  pro- 
(Continued  on  page  38) 
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The  best  retail  ads  in  newspapers 

Minneapolis  retailers  dominate  16th  annual  awards  competition 


Retailers  from  Minnesota  won  two 
NoRMAs,  two  Silver  Awards  and 
two  Awards  of  Merit  in  the  sixteenth 
annual  NoRMA  Awards  competition 
for  outstanding  newspaper  advertis¬ 
ing,  sponsored  by  the  Newspaper 
Advertising  Bureau  and  the  National 
Retail  Merchants  Association. 

The  two  first-place  NoRMA  win¬ 
ners  from  Minnesota  were  Bock- 
struck's  of  St.  Paul,  in  the  under-S5 
million  category,  and  Donaldsons  of 
Minneapolis,  for  institutional  adver¬ 
tising. 

Bockstruck's  winning  ads, 
announcing  the  grand  opening  of  a 
new  Minneapolis  store,  were  recog¬ 
nizable  for  their  use  of  stock  movie 
photos  and  urgent  headlines. 

Donaldsons’  winner  was  a  full-page 
photo  of  a  shipboard  immigrant  fam¬ 
ily  gazing  at  the  Statue  of  Liberty  and 
headlined  simply  “Liberty." 

The  other  Minnesota  award  win¬ 
ners  were:  Midwest  Vision  Centers  of 
St.  Cloud  (a  second-place  Silver 
Award  in  the  S5-25  million  category), 
Haugland’s  Kids  of  Minneapolis 
(Silver  Award  in  the  institutional  cat¬ 
egory),  Hubert  W.  White  of  Minne¬ 
apolis  (an  Award  of  Merit  in  the  under 
S5  million  category)  and  Dayton  Hud¬ 
son  Department  Store  Co.  of  Minne¬ 
apolis  (Award  of  Merit  in  the  institu¬ 
tional  category). 

The  awards  were  presented  at  a 


Co.  and  chairman  of  the  NRMA’s 
Sales  Promotion/Marketing  Board  of 
Directors,  presided. 

The  NoRMA  Awards  were  estab¬ 
lished  to  recognize  excellence  in  retail 
advertising.  Any  ads  run  in  a  daily  or 
Sunday  newspaper  between  Nov.  I, 
1985  and  Oct.  31,  1986,  were  eligible 
for  this  year’s  competition. 

NoRMAs  were  also  awarded  to  the 
following  retailers:  Macy’s  of  New 
York  (sales  volume  over  $250  million) 
for  a  three-page  black-and-white  ad 
featuring  kids  dressed  in  their  favorite 
ESPRIT  gear;  ZCMl  of  Salt  Lake 
City  ($100-250  million)  for  a  series  of 
full-page  black-and-white  stylized 
fashion  photographs;  Raleighs  of 
Washington,  D.C.  ($50-100  million) 
for  a  full-page  illustrated  ad  showing 
embroidered  sweaters  and  headlined 
“Glitter";  NBO  Stores  Inc.  ($25-50 
million),  a  New  Jersey  men’s  store 
that  sells  everything  but  shoes,  for  its 
series  of  small-space  black-and-white 
drawings  featuring  models  wearing 
bright  red  socks;  and  H.A.&E.  Smith 
Ltd.  of  Hamilton,  Bermuda  ($5-25 
million)  for  an  ad  campaign  featuring 
gift  ideas  for  Father’s  Day. 

Nordstrom  of  Seattle  and  Neiman- 
Marcus  of  Dallas  tied  for  the  first- 
place  award  in  the  new  category  of 
best  use  of  color  —  Nordstrom  for  a 
double-truck  illustration  of  a  model 
lounging  in  a  Donna  Karan  suede 
bodysuit,  and  Neiman-Marcus  for  its 
illustrated  ad  series  promoting  an 


KID'mLK, 


Amy  OXUrnnot  Age  11 


Haugland's  Kids  of  Minneapolis 
won  a  Silver  Award  in  the  Institu¬ 
tional  category. 

special  session  of  the  76th  annual 
NRMA  Convention  at  the  New  York 
Hilton  Hotel.  Each  first-place  winner 
received  an  engraved  gold  NoRMA 
medallion  mounted  in  clear  Lucite  on 
an  ebony  engraved  case. 

Presentations  were  made  by  Alfred 
Eisenpreis,  senior  vice  president/ 
retail  marketing  of  the  NAB,  and  John 
Murphy,  vice  president/sales  promo¬ 
tion  and  marketing  of  the  NRMA. 
Donald  M.  O’Brien,  senior  vice  presi¬ 
dent/marketing  of  the  Jordan  Marsh 


summer  sale  and  clearance 


LACHES'  HAIS: 


MATEI^NITY 


PETITES. 


HANDBAGS 


MtSSES' JACKETS 


McCurdy's  of  Rochester,  N.Y.,  won  a  Silver  Award  in 
e  $50-$  100  million  category. 


A  Silver  Award  in  the  over-$250  million  category 
was  won  by  Nordstrom  of  Seattle. 
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of  Chicago,  Rich's  of  Atlanta  and 
Elder-Beerman  of  Dayton,  Ohio. 

A  complete  list  of  the  1986 
NoRMA,  Silver  Award  and  Award  of 
Merit  winners  follows. 


Results  of  the  1986  NoRMA  com¬ 
petition: 

Over  $250  million:  First  place: 
Macy’s  of  New  York;  Second  place, 
tie  between:  Macy  ^  of  New  York  and 
Nordstrom  of  Seattle;  Third  place,  tie 
between:  Macy’s  of  New  York,  Bul¬ 
lock’s  of  Los  Angeles  and  Thalhimers 
of  Richmond,  Va. 

$100-250  million:  NoRMA:  ZCMl 
of  Salt  Lake  City;  Silver  Award: 
IKEA  of  Edmonton,  Alberta;  Award 
of  Merit:  Holt  Renfrew  &  Co.  Ltd.  of 
Toronto,  Ontario. 

$50-100  million:  NoRMA:  Raleighs 
of  Washington,  D.C.;  Second  place: 
McCurdy’s  of  Rochester,  N.Y.; 
Third  place:  no  award. 

$25-50  million:  First  place:  NBO 
Stores  of  Secaucus,  N.J.;  Silver 
Awards,  tie  between:  Lipton’s  and 
Heritage  House,  both  of  Toronto, 
Ontario;  Third  place:  Cohoes  Spe¬ 
cialty  Stores  of  Cohoes,  N.Y. 

$5-25  million:  First  place:  H.A.&E. 
Smith  Ltd.  of  Hamilton,  Bermuda; 
Second  place:  Midwest  Vision  Cen¬ 
ters  of  St.  Cloud,  Minn.;  Awards  of 
Merit,  tie  between:  Glik’s  of  Granite 
City,  Ill.  and  Creeds  of  Toronto, 
Ontario. 

Under  $5  million:  NoRMA:  Bock- 
struck’s  of  St.  Paul,  Minn.;  Silver 
Award:  The  Chesterfield  Shop  Ltd.  of 
Toronto,  Ontario;  Award  of  Merit: 
Hubert  W.  White  of  Minneapolis. 

Institutional:  First  place:  Donald¬ 
sons  of  Minneapolis;  Second  place: 
Haugland’s  Kids  of  Minneapolis; 
Third  place,  tie  between:  Raleighs  of 


The  (irainl  (^xiiing  (rf  IV  tckstnaks  IK^\ ; 
It's  worui  planning  yi  Hir  life  ;in  Hind. 

Juh  r.  18.  WintlK-tialkm 


A  NoRMA  winner  in  the  Institu¬ 
tional  category  was  Donaldson's  of 
Minneapolis. 

“Australian  Fortnight”  of  Australian 
merchandise. 

In  addition,  John  Wanamaker  of 
Philadelphia  received  the  NoRMA 
Award  for  public  service  for  a  full- 
page  ad  urging  readers  to  “Open  the 
door.  Say  no  to  drugs.” 

Special  Awards  of  Merit  for  out¬ 
standing  newspaper  insert  advertising 
went  to  B.  Altman  of  New  York  City, 
The  Broadway-Southern  California 
of  Los  Angeles,  Marshall  Field  &  Co. 


Neiman-Marcus  of  Dallas  won  a 
NoRMA  for  its  color  ads  (reprinted 
here  in  black  and  white). 

Washington,  D.C.,  Nordstrom  of 
Seattle  and  Dayton  Hudson  Depart¬ 
ment  Store  Co.  of  Minneapolis. 

Color:  NoRMA,  tie  between: 
Nordstrom  of  Seattle  and  Neiman- 
Marcus  of  Dallas;  Second  place: 
Raleighs  of  Washington.  D.C.;  Third 
(Continued  on  pci}>e  38) 
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Midwest  Vision  Centers  of  St. 
Cloud,  Minn.,  won  a  Silver  Award  in 
the  $5-$25  million  category. 


A  Silver  Award  in  the  $25-$50 
million  category  was  won  by  Lipton's 
of  Toronto. 


Bockstruck's  of  St.  Paul,  Minne¬ 
sota,  won  a  NoRMA  in  the  under-$5 
million  category. 
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DPI  selects  its  new  top  editors 

Two  Washington  Post  editors,  Newsweek  correspondent  and  UPTs  acting 
managing  editor  to  join  president  Benjamin  on  five-man  editoriai  board 


By  Janies  E.  Roper 

United  Press  International  has 
appointed  four  managing  editors  — 
two  hired  from  the  Washington  Post, 
one  from  Newsweek  magazine  and 
one  selected  from  within  UPi. 

UPl  president  Milton  R.  Benjamin 
said  he  expected  eventually  to  pick 
one  of  the  four  to  be  overall  editor  of 
the  wire  service  for  the  199()s. 

Until  then,  Benjamin  said,  he 
would  serve  as  editor  and  sit  with  the 
four  managing  editors  on  a  five-man 
editorial  board  to  run  UPl. 

Benjamin  made  the  announce¬ 
ments  Jan.  6,  exactly  two  months 
after  he  became  president  of  UPl, 
succeeding  Max  McCrohon.  McCro- 
hon  held  the  presidency  only  three 
months  after  being  promoted  from 


editor-and-chief,  but  resigned  in  one 
of  the  numerous  management  dis¬ 
putes  that  have  beset  UPl  since  it  was 
purchased  by  Mexican  publisher 
Mario  Vazquez  Raha. 

The  new  appointments  do  not 
necessarily  assure  calm. 

The  four  selected  by  Benjamin  to 
be  managing  editors  and  competitors 
for  the  top  spot  as  editor  are: 

•  Barry  Sussman,  52,  a  veteran  of 
21  years  with  the  Washington  Post;  he 
was  city  editor  in  1972  when  he  was 
named  editor  in  charge  of  the  paper's 
Watergate  coverage. 

At  UPl,  he  will  be  managing  edi¬ 
tor/national,  in  charge  of  covering 
national  affairs,  including  govern¬ 
ment  and  political  reporting  at  the 
federal  and  state  levels. 

•  Ben  Cason,  44,  assistant  manag¬ 


ing  editor  of  the  Post  for  the  last  10 
years;  he  has  been  news  editor  and 
night  managing  editor  and  more 
recently  has  directed  development  of 
new  sections. 

At  UPl,  he  will  be  managing  edi¬ 
tor/news,  with  responsibility  over 
financial,  sports,  photo,  graphics, 
features  and  regional  coverage  as  well 
as  correspondents  worldwide. 

•  Kim  Willenson,  49,  Newsweek 
magazine  congressional  correspon¬ 
dent  and  former  foreign  correspon¬ 
dent.  Prior  to  that  he  was  UPTs  Asia 
division  news  editor  and  a  foreign 
correspondent  there. 

In  his  new  post  at  UPl,  he  will  be 
managing  editor/international,  in 
charge  of  covering  international 
affairs,  including  diplomatic  and 
(Continued  on  pa  fie  32) 


Was  there  a  UPl  ‘hit  list’? 


Senior  staffer  says  UPi  owner  Vazquez  Raha  ordered  firings  of  top 
news  officiais;  offers  to  testify  under  oath;  Vazquez  denies  it 


By  Andrew  Radoif 

Mario  Vazquez  Raha,  the  principal 
owner  of  United  Press  International, 
ordered  the  firing  of  Ron  Cohen  as 
managing  editor  last  September, 
according  to  a  memo  drawn  up  by 
Barry  James,  editor  for  Europe,  the 
Middle  East  and  Africa,  and  circu¬ 
lated  by  the  Wire  Service  Guild. 

The  union  charged  that  the  memo 
showed  that  Vazquez,  who  owns  95% 
of  UPl,  was  violating  his  contractual 
pledge  not  to  interfere  with  editorial 
affairs. 

In  the  memo,  James  contends  that 
Vazquez  suggested  to  editor-in-chief 
Malcolm  R.  “Mike”  Hughes  that  he 
(James)  be  named  to  replace  Cohen. 
James  claims  that  he  turned  the  offer 
down. 

A  spokesman  for  Vazquez  said  the 


UPl  owner  “really  isn't  interested" 
in  commenting  on  the  memo. 

UPl  president  and  editor  Milton 
Benjamin  said  releasing  the  memo 
was  an  attempt  by  the  Wire  Service 
Guild  to  discredit  Vazquez  now  that 
the  union  contract  is  coming  up  for 
negotiation. 

“The  timing  is  not  an  accident,"  he 
said,  and  referring  to  the  appointment 
of  four  top  editors,  added:  “There 
appears  to  be  some  people  who  are 
trying  to  take  the  luster  off  of  the  good 
news  here.”  (See  story  above.) 

The  memo,  dated  Nov.  26  but  not 
made  public  until  Jan.  6,  disputes 
Vazquez's  continuing  assertions  that 
he  was  not  involved  in  the  decision  to 
fire  Cohen,  who  left  UPl  on  Nov. 6. 

Vazquez  has  maintained  that 
Hughes  fired  Cohen  as  part  of  his 
plans  to  restructure  editorial  opera¬ 


tions. 

In  a  Dec.  19  letter  to  Benjamin, 
which  was  also  made  public  by  the 
Wire  Service  Guild,  James  wrote:  “1 
realize  it  is  my  word  against  Mr.  Vaz¬ 
quez  Raha's.  nevertheless,  1  would 
be  prepared  to  testify  under  oath  if 
necessary  to  the  veracity  of  what  1 
have  said." 

Benjamin,  in  a  telephone  interview, 
said  he  had  asked  Vazquez  about 
James'  memo  and  was  told  by  the 
owner  it  was  “totally  without  basis  in 
truth." 

Benjamin  added  that  Vazquez  “is 
not  involved  in  any  manner”  in  news 
personnel  and  news  coverage  deci¬ 
sions  at  UPl. 

The  memo  said  that  James  and 
Hughes  met  with  the  new  owner  on 
Sept.  23  and  at  that  time  “Vazquez 
(Continued  on  pape  32) 
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WEEKLY  EDITOR 


Dave  Bonner 
Powell  Tribune 
Powell,  Wyo. 


By  Thomas  Riordan 

“Dave,  I  don’t  want  to  read  about 
my  bank  on  your  front  page.” 

The  terse  message  was  delivered  in 
a  telephone  call  from  a  Powell,  Wyo., 
bank  president. 

On  the  receiving  end  was  Dave 
Bonner,  publisher  and  editor  of  the 
twice-weekly  Powell  Tribune. 

“What  he  actually  did  was  to  alert 
us,  tip  us  off,”  Bonner  said. 

A  disgruntled  customer  of  the  bank 
was  suing  it,  alleging  coercion  over 
loan  payments. 

“Actually,  we  don't  miss  things 
like  this  because  we  read  the  court 
records,  we're  there  in  the  court¬ 
house  turning  pages.  We  would  have 
found  the  suit  but  this  gave  us  a  jump, 
set  us  looking  for  something  the  bank 
was  involved  in.  Of  course,  the  story 
ran  Page  One.” 

Later  the  bank  agreed  to  an  out-of- 
court  settlement,  in  favor  of  its  irate 
patron,  and  the  feisty  president  was 
asked  to  resign  by  his  board  of  direc¬ 
tors. 

By  his  design,  hard  news  underpins 
the  4,200-circulation  community 
newspaper  of  this  46-year-old  country 
editor. 

“We  are  aggressive  about  our 
coverage.  People  count  on  us. 
There's  a  closeness  with  the  commu¬ 
nity,  fostered  by  the  fact  the  Tribune 
is  relied  upon. 

“When  1  came  to  Powell  in  1964  as 
publisher,  the  Tribune  was  not  cov¬ 
ering  a  single  public  meeting.  Stories 
were  hand-fed  after  the  fact. 

“We  made  a  commitment  to  news, 
which  includes  staffing  every  single 
public  body  that  meets  in  this  commu¬ 
nity.  The  school  board,  the  North¬ 
west  Community  College  board,  the 
city  council,  plus  the  county  commis¬ 
sioners  in  Cody  —  we  don't  miss 
any. 

“It  has  been  expensive  and  asks  a 
lot  of  our  staff  but  the  staff  has 
responded.  It  just  drives  us  all.” 

What  about  complaints  from  folks 
who  find  themselves  treated  harshly? 

“We  hear  them  occasionally  but 
our  news  philosophy  is  not  colored  by 
that.  We  don’t  balk,  we  don't  blanch. 
We  go  right  on.” 


Tribune  numbers  back  the  formula. 

In  Bonner’s  23  years  at  the  helm, 
circulation  has  grown  from  2,300  to 
4,200,  annual  gross  from  $84,000  to 
$600,000,  but  Wyoming's  current 
depressed  economy  hurts. 

This  is  agriculture  land.  The  biggest 
cash  crop,  sugar  beets,  takes  its  licks; 
beans,  too.  Beer  barley,  grown  on 
some  35,000  acres  for  Budweiser  and 
Coors,  is  somewhat  better  off. 

With  fewer  dollars  around.  Tribune 
advertising  suffers.  Average  weekly 
broadsheet  page  count  in  the  past 
year  has  fallen  from  44  to  34,  Bonner 
observes. 


“We've  had  to  scale  down.  During 
the  past  12  months  we’ve  lost  two- 
and-one-half  editorial  positions.” 

That  leaves  Dave  and  news  editor 
Scott  Hagel  to  handle  most  general 
coverage.  Dee  Oudin,  working  20 
hours  a  week  in  Cody,  keeps  tabs  on 
the  county  commission.  Berly  Chur¬ 
chill  collects  farm  news,  a  major  jour¬ 
nal  ingredient.  Doris  Clark  soon 
enters  her  30th  year  as  family  editor. 
Milt  Ontiveroz  does  sports  and  some 
general. 

Everyone  takes  pictures,  with  Jay 
Dodge,  production  foreman,  serving 
as  photographic  darkroom  techni¬ 
cian.  This  frees  editorial  personnel 
from  processing  film  and  making 
prints,  a  system  Bonner  finds 
extremely  efficient. 

Bonner's  semiweekly  belongs  to 
the  Associated  Press.  Wire  stories  fill 
one  state  page  a  week.  Others  often 
provide  background. 

“I'm  worried  that,  as  we  spread 
what  we  have  so  thin,  the  quality  will 
not  be  there;  that  we're  not  going  to 
be  able  to  do  the  kind  of  job  we  have 
come  to  expect  of  ourselves,  and 
what  our  public  has  come  to  expect  of 
us. 

“But  we  can’t  let  our  head  fall 
down  on  our  chest  as  so  many  in  this 


community  have.  We  need  to  reflect 
confidence  and  faith  that  things  will 
come  back,  that  the  recovery  in  some 
parts  of  the  country  will  reach  Wyo¬ 
ming  and  find  us  here  in  the  moun¬ 
tains.” 

Bonner  also  pins  hopes  on  con¬ 
tinued  modernization  within  the 
newspaper  industry. 

“I’m  intrigued,  like  so  many 
others,  about  laser  technology.  If  we 
can  deliver  the  same  quality  through 
it,  then  there's  going  to  be  savings. 
That’s  going  to  mean  a  lot  to  us.” 

To  paraphrase  the  Smith-Barney 
ad,  “Dave  Bonner  acquired  his  news¬ 


paper  the  old-fashioned  way.  He 
earned  it.” 

Literally. 

Fresh  out  of  the  University  of  Wyo¬ 
ming  in  1962,  Bonner  went  to  work  as 
a  reporter  for  the  Riverton  Ranger,  a 
small  Wyoming  daily. 

Ranger  owners  Bob  Peck  and  his 
late  brother  Roy  devised  a  plan  to 
help  ambitious  employees  obtain 
their  own  papers. 

The  Pecks  purchased  weeklies  in 
Wyoming  and  Montana,  then 
installed  willing  Ranger  reporters  and 
ad  salesmen  as  publishers. 

From  the  first  day,  these  young 
publishers  held  complete  command. 

“You  need  effective  publishers  to 
make  this  system  work,”  Bob  Peck 
says.  “For  a  weekly  to  go,  you  have 
to  run  it  as  if  you  owned  the  prop¬ 
erty.” 

Bonner,  who  was  soon  dispatched 
to  Powell,  confirms  this. 

“1  always  operated  the  Tribune  as 
if  it  was  100%  my  own.” 

Each  year,  Bonner  and  the  others 
who  got  into  the  program,  were  given 
50%  of  annual  net  profits,  plus  the 
opportunity  to  buy  stock  in  their 
paper  and  eventually  full  control. 

It  took  Bonner  more  than  22  years 
{Continued  on  page  37) 


“We  are  aggressive  about  our  coverage.  People 
count  on  us.  There’s  a  closeness  with  the  community, 
fostered  by  the  fact  the  Tribune  is  relied  upon.” 
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PERSPECTIVE  ON  PROMOTION 


Newspapers  on  radio 

Offering  creative  impact  and  capabiiity  to  reach  specific  audience 
segments,  radio  be  both  a  competitor  and  an  aiiy  to  newspapers 


By  Michael  G.  Kane 

For  years,  radio  was  regarded  as  a 
hands-off  advertising  medium  for 
newspapers  —  if  for  no  other  reason 
than  it  sank  cash  into  the  coffers  of  a 
competitor. 

Those  thoughts  began  to  fade  as 
newspapers  considered  new  strate¬ 
gies  to  increase  market  penetration. 

In  times  of  fierce  competition,  audi¬ 
ence  segmentation  and  expanding 
promotion  budgets,  the  sound  of 
radio  has  become  increasingly  attrac¬ 
tive  to  newspaper  marketers. 

Quite  simply,  radio  has  become  a 
valuable  asset  in  many  newspaper 
marketing  strategies  in  appealing  to 
various  profiles  of  non-readers.  While 
radio  is  still  viewed  as  a  newspaper 
competitor  —  especially  on  the  local 
front  —  its  relatively  low  cost,  timeli¬ 
ness  and  creative  possibilities  play 
perfectly  into  the  marketing  plans  of 
many  newspapers. 

Newspaper  sales  literature  usually 
well  documents  the  limitations  of 
radio,  but  what  exactly  are  its  attri¬ 
butes? 

Eastman  Radio,  a  representative 
firm,  asked  75  agency  media  buyers 
that  very  question  in  a  1985  survey 
and  came  up  with  the  following 
answers:  57  said  format  selectivity 
and  targetability;  43  cited  production 
and  placement  flexibility;  31  noted 
frequency;3l  found  radio  efficient;  20 
pointed  to  its  creative  flexibility;  19 
said  immediacy;  13  thought  it  was  a 
personal  medium;  and  10  commented 
on  its  reach  (see  Market  in  &  Media 
Decisions,  April  1985,  p.  84). 

According  to  a  recent  Radio  Adver¬ 
tising  Bureau-commissioned  study 
conducted  by  R.H.  Bruskin  &  Asso-. 
ciates,  more  adults  18  and  older  (49%) 
spend  their  media  time  with  radio 
during  the  hours  of  6  a.m.  and  6  p.m. 
than  with  television,  newspapers  and 
magazines. 

The  study  also  showed  that  radio  is 


(Kane  is  assistant  to  the  executive 
director  of  the  International  Newspa¬ 
per  Promotion  Association  in  Reston, 
Va.  This  is  part  of  a  continuing  series  of 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 


the  first  source  of  news  and  informa¬ 
tion  in  the  morning,  accounting  for 
48%  of  the  adults  surveyed. 

Like  most  research,  the  numbers 
can  be  and  are  assailed  by  different 
people  for  different  reasons,  and,  in 
fact,  much  time  can  be  given  to 
radio's  weaknesses  as  an  advertising 
medium.  There  is  little  debate,  how¬ 
ever,  that  radio  can  be  a  cost-effective 
medium  in  a  newspaper's  promotion 
media  mix. 

Calling  it  the  “emerging  medium  of 
the  ‘80s,"  Hugh  O'Brien,  executive 
vice  president/director  of  marketing 
services  for  Bozell,  Jacobs,  Kenyon 
&  Eckhart,  said  that  radio  is  most  ca¬ 
pable  of  delivering  different  and 
tightly  defined  audiences  efficiently. 

“With  most  media,  the  tighter  you 
define  your  target,  the  higher  your 
cost-per-point  goes."  he  said. 
“Through  the  selectivity  of  various 
radio  formats,  the  reverse  is  true  with 
radio  (see  Marketinf>  &  Media  Deci¬ 
sions,  July  1986,  p.  142)." 

Furthermore,  production  costs  ring 
low  on  the  register  compared  to  tele¬ 
vision. 


“High-quality  radio  spots  can  be 
produced  for  $3,000  and  be  competi¬ 
tive  with  the  Procter  &  Gambles  of 
the  world,"  said  David  Andree,  mar¬ 
keting  services  manager  for  the  San 
Francisco  Newspaper  Agency,  the 
corporate  sales  and  marketing  agent 
for  the  separately  owned  San  Fran¬ 
cisco  Chronicle  and  Examiner. 

“This  is  usually  within  the  range  of 
any  newspaper  promotion 
budget  .  .  .  and  the  quality  of  the 
commercial  is  important  because  it  is 
readily  associated  with  the  quality  of 
the  product,"  he  said. 

Newspaper  promotion  spending 
certainly  reflects  growing  interest  and 
usage  of  this  medium. 

A  1986  study  by  the  international 
Newspaper  Promotion  Association 
showed  that  the  annual  expenditure 


for  radio  promotion  was  averaging 
about  $125,600  for  all  newspapers 
reporting,  up  from  $107,400  in  1985. 

Total  newspaper  advertising 
expenditures  for  spot  radio  in  1985 
were  almost  eight  million  dollars,  up 
1 17%  over  the  year  before  (see  Mar- 
keting  &  Media  Decisions,  July  1986, 
p.  146). 

Viewed  another  way,  newspapers 
have  devoted  approximately  6%  of 
their  promotion  budgets  to  radio 
promotion  alone  over  the  past  two 
years,  with  dramatic  spending 
increases  seen  among  smaller-circu- 
lation  papers. 

There  are  doubters,  however  — 
perhaps  best  reflected  in  the  fact  that 
radio  captures  only  7%  of  all  adver¬ 
tising  dollars.  But  newspapers  and 
agencies  that  don't  consider  the 
medium  simply  lack  good  sense, 
according  to  Stephen  H.  Martin, 
senior  vice  president/marketing  ser¬ 
vices  for  the  Martin  Agency  in  Rich¬ 
mond,  Va. 

“We  .  .  .  have  conducted  tens  of 
thousands  of  interviews  over  the  last 
eight  years  tracking  awareness  of 


clients'  advertising,"  he  said.  “Sales 
have  been  tracked  as  well,  and  in  the 
vast  majority  of  cases  a  given  amount 
of  radio  exposure  has  proven  to  be 
every  bit  as  effective  as  the  same 
amount  of  exposure  on  television  — 
often  at  a  much  lower  cost  (see  Mar- 
ketinf’  &  Media  Decisions,  June  1986, 
p.  98)." 

By  rough  estimate,  there  are  some 
lO.OOO  radio  stations  on  the  air  today 
featuring  dozens  of  different  program 
formats.  These  options  present  an 
array  of  promotional  opportunities  to 
the  newspaper  industry. 

Additionally,  new  rating  tech¬ 
niques  in  the  works  may  improve 
research  accuracy  and  help  dispel 
doubts  about  who  is  listening  when 
and  where. 

Three  services  now  dominate  radio 


Quite  simply,  radio  has  become  a  valuable  asset  in 
many  newspaper  marketing  strategies  in  appealing  to 
various  profiles  of  non-readers. 
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audience  research:  Arbitron  Ratings, 
which  measures  individual  station 
audiences  through  listeners’  weekly 
diaries;  Birch  Radio,  which  utilizes 
telephone  surveys;  and  RADAR,  a 
service  from  Statistical  Research  Inc. 
that  telephones  listeners  and  mea¬ 
sures  the  audience  for  national  net¬ 
work  commercials  airing  during  quar¬ 
ter-hours  of  regularly  scheduled 
shows. 

Critics  of  these  services  complain 
that,  among  other  things,  the  tele¬ 
phone  surveys  are  open  to  inter¬ 
viewers'  bias,  and  diary  methods 
weight  certain  audiences  over  others 
(see  Adweek ,  July  21,  1986, 
p.  R.R.  18). 

William  H.  Weaver,  a  partner  in  the 
Davis/Weaver  Broadcasting  Group,  a 
San  Jose,  Calif.-based  radio  group, 
believes  that  the  most  important  ele¬ 
ments  to  look  at  when  buying  radio 
time  are  the  three  places  of  listen¬ 
ing  —  the  home,  the  car  and  other  (at 
work,  on  the  beach,  etc.).  Weaver 
stressed  the  need  for  a  “balanced 
buy,”  a  prerequisite  of  which  is  an 
evaluation  of  “the  relationship  of 
'time  spent  listening'  and  ‘places 
spent  listening’  (see  Broadcastiiifi, 
July  7,  1986,  p.  23)." 

Weaver  said  that  Arbitron  has  just 
recently  started  supplying  media  buy¬ 


ers  with  the  ratings  for  home,  car  and 
other,  which  for  the  first  time  will  give 
detailed  insight  into  percentage  of 
audience  accounted  for  in  these  three 
categories. 

Nevertheless,  it  can  be  difficult  to 
measure  and  interpret  statistics,  rat¬ 
ings  and  rankings.  This  is  where 
experienced  media  buyers  can  save 
time,  money  and,  ultimately,  the 
promotion  itself. 

“The  biggest  and  most  common 
mistake  newspapers  make  is  auto¬ 
matically  buying  time  on  the  'number 
one'  radio  station  in  the  market,”  said 
Mel  H.  Campbell,  Jr.,  president  of 
Campbell,  Harrington  &  Brear  Inc.  in 
York,  Pa.  “Radio  time  should  always 
be  bought  first  by  demographics  of  a 
targeted  audience  and  then  by  for¬ 
mat.” 

Campbell  added  that  “while  it 
doesn't  have  the  mass  appeal  of  tele¬ 
vision,  radio  is  certainly  an  image- 
builder  and  has  the  ability  to  cultivate 
new  readers.” 

Media  buyers  are  also  quick  to 
point  out  that  radio  rates  are  negoti¬ 
able  and  make  for  excellent  trade- 
outs  for  newspapers. 

Assuming  that  radio  promotion  is 
predicated  on  some  type  of  research, 
there  is  also  the  question  of  what  is 
the  most  effective  style  of  copywrit¬ 


ing.  Painting  a  verbal  picture  is  not 
easy,  but  it  is  important,  says  San 
Francisco's  Andree,  to  “create  a 
desire  to  buy  the  product  through 
radio  imagery.” 

For  client  newspapers  in  Pennsyl¬ 
vania  and  New  Jersey,  Campbell, 
Harrington  &  Brear  has  enjoyed 
much  success  with  “man  on  the 
street”  testimonial  radio  spots. 

For  others,  humor  is  often  men¬ 
tioned  as  radio  copywriting's  most 
effective  component. 

At  a  very  base  level,  Neil  Terrell, 
author  of  The  Power  Technique  of 
Radio-TV  Copywritiiifi  states  that  six 
“power”  appeals  constitute  the 
foundation  of  any  successful  copy- 
writing  effort:  happiness,  sex,  health, 
wealth,  esteem  and  security. 

“Your  listeners  are  motivated  in 
nearly  every  purchase  by  one  or  more 
of  these  six  considerations,”  writes 
Terrell. 

Whatever  the  consideration,  the 
promotion  potential  of  radio  should 
not  be  ignored. 

While  28-year  ad  man  Stan  Freberg 
believes  in  the  power  of  radio  because 
“it's  dedicated  to  man's  imagina¬ 
tion,”  it  also  is  one  weapon  in  a  news¬ 
paper's  marketing  arsenal  that  can 
clearly  hit  its  target. 


Colombian  government  supports  journalist  barred  from  U.S. 

U.S.  state  Department  sticks  to  its  story,  but  offers  no  proof 


The  Colombian  Defense  Ministry 
recently  informed  Patricia  Lara,  a 
Colombian  journalist  denied  entry  to 
the  U.S.  last  October,  that  it  has 
found  no  evidence  to  support  a  U.S. 
State  Department  official's  charges 
that  Lara  has  ties  to  communist  guer¬ 
rilla  groups  and  has  acted  as  a  Cuban 
agent. 

In  a  separate  statement,  the  Colom¬ 
bian  foreign  minister  told  Lara  that 
the  U.S.  State  Department  also  had 
not  notified  him  of  any  evidence  it 
may  possess  which  links  her  to  sub¬ 
versive  activities. 

in  a  “60  Minutes”  interview  last 
November,  Elliott  Abrams,  assistant 
secretary  of  state  for  inter-American 
affairs,  said  Lara  was  denied  entry  to 
the  U.S.  because  she  was  a  member 
of  the  M-I9  terrorist  organization  in 
Colombia  and  also  acted  as  a  liaison 
between  terrorist  groups  and  Cuba. 

Abrams  never  provided  any  evi¬ 
dence  to  substantiate  the  charges  and 
the  State  Department  later  said  that  it 
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would  not  reveal  the  basis  for 
Abrams'  allegations  in  order  to  pro¬ 
tect  intelligence  sources. 

“The  Colombian  government  has 
now  completely  refuted  Elliot 
Abrams'  charges  that  she  is  a  guerrilla 
and  secret  agent,”  stated  Arthur  Hel¬ 
ton  of  the  Lawyers  Committee  on 
Human  Rights,  who  is  representing 
Lara. 

Lara  was  denied  entry  after  she 
landed  at  Kennedy  Airport  in  New 
York  on  her  way  to  attend  the  award¬ 
ing  of  the  Maria  Moors  Cabot  Prizes 
by  Columbia  University  to  journalists 
who  foster  inter-American  under¬ 
standing. 

Lara,  who  writes  for  El  Tiempo  of 
Bogota,  was  detained  in  federal 
prison  for  five  days  before  being 
deported  under  the  McCarran-Walter 
Act.  She  was  never  told  the  reasons 
for  her  deportation,  although  Lara 
charged  it  was  because  she  had  writ¬ 
ten  articles  critical  of  the  Reagan 
administration's  policies  in  Central 


America. 

As  a  result  of  the  legal  and  media 
outcry  over  Lara’s  deportation,  the 
State  Department  used  the  “60  Min¬ 
utes”  interview  with  Abrams  as  a 
vehicle  for  making  public  its  allega¬ 
tions  against  her,  according  to  the 
department's  public  affairs  office. 

Lara  denied  Abrams'  charges  and 
asked  the  Colombian  Defense  Minis¬ 
ter  Rafael  Samudio  Molina  whether 
his  government  had  any  information 
that  would  substantiate  the  allega¬ 
tions. 

The  defense  minister  replied  in  a 
Dec .  1 5  letter  that  the  Cc  )mbian  gov¬ 
ernment  had  “no  evidence  about  your 
alleged  involvement  in  the  directive 
cabinet  of  the  M-19  in  particular  and 
of  the  guerrillas  in  general.” 

The  defense  minister  also  said  that 
a  review  of  the  department's  files 
turned  up  no  records  of  Lara  ever 
having  been  investigated. 

Foreign  Minister  Julio  Londoro 
(Continued  on  page  38) 


Don’t  ignore  Third  World  coverage 

Happenings  in  Third  Worid  nations  often  have  a  significant 
effect  on  events  and  everyday  iife  in  the  United  States 


By  M.L.  Stein 

There  is  often  a  close  connection 
between  the  Third  World  and  Main 
Street  USA  —  and  newspapers  can 
write  about  it  without  leaving  home. 

This  idea  was  presented  to  news¬ 
room  executives  at  the  recent  annual 
meeting  of  the  Associated  Press  Man¬ 
aging  Editors  by  panelists  who  noted 
that  several  newspapers  already  are 
making  the  connection. 

John  Maxwell  Hamilton,  director 
of  the  project  Main  Street  America  & 
the  Third  World  and  a  former  foreign 
correspondent,  asserted  that  events 
in  the  world's  poor  countries  make  a 
difference  in  American  lives,  a  fact 
that  can  be  brought  home  to  readers  in 
local  interest  stories. 

“Don't  fool  yourself  that  nobody  in 
your  community  really  cares  about 
foreign  ties,"  Hamilton  said. 

After  the  Hattieshiiifi  (Miss.) 
American  and  Richmond  Times-Dis- 
patch  had  run  stories  of  links  between 
those  communities  and  Third  World 
nations,  surveys  revealed  that  not 
only  would  Americans  read  such 
material,  but  want  more  of  it,  he 
added. 

According  to  Hamilton,  underde¬ 
veloped  nations  are  more  important 
to  the  U.S.  than  European  countries, 
pointing  out  that  America  has  more 
trade  with  the  Third  World  than  West¬ 
ern  Europe  and  Japan  combined. 

Cheap  foreign  imports,  he  said,  fre¬ 
quently  mean  that  local  workers  lose 
their  jobs  or  that  a  community  indus¬ 
try  goes  under.  But  such  imports  may 
also  have  a  positive  side  for  a  local 
industry,  which  may  use  imports  to 
supplement  its  production,  according 
to  the  panelist. 

Other  local  stories  may  be  tied  in 
with  area  agriculture;  the  arrival  of 
large  numbers  of  Southeast  Asian 
immigrants  in  a  community,  and  drug 
problems,  Hamilton  pointed  out. 

“You  can't  look  at  drug  problems 
in  American  high  schools  today  with¬ 
out  understanding  that  they  start  in 
the  jungles  of  Bolivia,"  he  declared. 

Crop  disasters  in  Third  World 
nations  may  also  have  a  devastating 
impact  on  American  farmers  and  con¬ 
sumers,  he  added. 


Hamilton  also  noted  that  endemic 
diseases  in  this  country,  particularly 
flu,  often  originate  abroad. 

Panelist  David  Offer,  managing  edi¬ 
tor  of  the  LaCrosse  (Wis.)  Tribune, 
said  his  paper  has  found  more  stories 
than  “we  can  possibly  use"  that  tie 
his  community  to  overseas  develop¬ 
ments. 

One  piece,  he  related,  concerned 
the  impact  of  Hmong  refugees  in 
LaCrosse.  Another  examined  why 
Wisconsin  dairy  products  cannot 
easily  be  exported  to  Third  World 
countries. 

Offer  said  these  stories  were  valu¬ 
able  for  both  the  newspaper  and  read¬ 
ers. 


The  editor  added  that  ideas  for  proj¬ 
ects  were  discussed  in  staff  meetings 
that  included  everyone,  even  the 
sports  department. 

“We  were  looking  for  stories  that 
could  be  accomplished  and  ideas  that 
could  be  treated  beyond  the  superfi¬ 
cial,"  Offer  recalled.  “You  have  to  be 
careful  that  you  can  really  make  these 
stories  work." 

Both  Hamilton  and  Offer  stressed 
that  Third  World  stories  can  be  cov¬ 
ered  by  phone.  Offer  said  an  impor¬ 
tant  source  for  the  dairy  story  was  the 
office  of  the  local  congressman,  who 
contacted  the  right  section  oi  the 
Department  of  Agriculture. 

Another  Tribune  article  concerned 
doctors  from  Third  World  countries 
who  are  practicing  in  the  area  and  the 
signficance  of  their  presence. 

Bill  Evans,  managing  editor  of  the 
Dallas  Morninfi  News  and  the  metro 
member  of  the  panel,  remarked, 
“There  must  be  a  Third  World  con¬ 
nection  somewhere  in  your  commu¬ 
nity." 

The  connection  for  the  Morn-ng 
News,  he  said,  was  discovering  that 
the  prosperity  or  failure  of  Texas 
farmers  depends  on  complex  foreign 
markets,  particularly  those  in  Third 


World  countries. 

Evans  said  a  piece  on  the  subject 
brought  a  good  reader  response, 
adding:  “Don't  underestimate  the 
interest  and  sophistication  of  your 
readers.  They're  not  as  insular  as  one 
might  have  thought.  They’re  ahead  of 
us  in  some  respects.” 

Hamilton  said  both  big  and  small 
papers  can  dig  out  these  stories  and  it 
isn’t  necessary  for  reporters  doing 
Third  World-related  articles  to  have 
been  foreign  correspondents  or  even 
have  been  overseas.  And  young 
reporters  without  business  writing 
experience  have  done  very  well  on 
such  stories,  he  noted. 

Several  small  and  large  newspapers 


have  taken  part  in  the  Main  Street 
America  &  the  Third  World  Project, 
which  is  under  the  auspices  of  the 
Sigma  Delta  Chi  Foundation.  Fund¬ 
ing  has  come  from  the  Ford  Founda¬ 
tion,  the  Carnegie  Corporation  and 
the  Benton  Foundation.  Also 
involved  is  Northwestern  Universi¬ 
ty’s  Medill  School  of  Journalism. 

Other  newspapers  which  have 
published  Third  World  stories  with 
local  angles  include  the  Aurora  (111.) 
Beacon,  Bristol  (Conn.)  Press,  Chris¬ 
tian  Science  Monitor,  Hopewell (V 'A.) 
News,  Everett  (Was,h.)  Herald,  Kno.x- 
ville  News-Sentinel,  Middletown 
(N.Y.)  Times  Herald-Record  and  the 
Tidsa  Tribune. 

The  Hopewell  News  told  how 
Third  World  doctors  came  to  the  com¬ 
munity,  eventually  holding  almost 
half  the  physicians’  jobs  at  a  local 
hospital. 

The  Middletown  paper  interviewed 
a  Cambodian  college  student  on  his 
adjustment  to  his  America  and  college 
in  Newburgh,  N.Y. 

How  a  Lincoln,  Neb.,  bank  is 
affected  by  poor  nations  defaulting  on 
loans  to  big  money-center  banks  was 
explored  by  the  Christian  Science 
(Continued  on  page  38) 


“You  can’t  look  at  drug  problems  in  American  high 
schools  today  without  understanding  that  they  start  in 
the  jungles  of  Bolivia,”  he  declared. 
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RESEARCH 


Advice  to  editors:  You  cannot  get  by  on  instinct  alone 


By  Debra  Gersh 

If  the  stereotypical  editor  who 
relies  solely  on  gut  instinct,  trained 
observation  and  divine  inspiration  is 
indeed  the  norm,  then  editors  are  in 
deep  trouble,  according  to  Jack  Dris¬ 
coll,  executive  editor  of  the  Boston 
Globe . 

Driscoll,  speaking  at  the  Newspa¬ 
per  Research  Council  fall  conference 
in  Boston,  said,  “An  editor  without 
research  is  like  a  television  without  a 
picture  tube,”  and  that  “decisions 
without  data  are  flawed.” 

Item  readership  is  most  valuable  to 
Driscoll,  as  he  said  it  helps  give  per¬ 
spective  on  how  people  are  using  the 
newspaper.  He  added  that  demo¬ 
graphics,  studies  of  particular  sec¬ 
tions  and  other  forms  of  research  are 
also  very  valuable,  as  are  studies  of 
the  paper's  competition. 


The  results,  he  said,  were  opposite 
of  what  gut  instinct  had  told  him. 

Five  different  Page  One  formats 
were  created  and  tested,  as  were  dif¬ 
ferent  kinds  of  type  and  mastheads.  A 
sampling  of  readers  found,  among 
other  things,  that  “news  is  king”  — 
they  did  not  want  a  big  feature  on  the 
front  page. 

The  paper  made  some  changes 
based  on  the  research  findings  and 
within  three  months  picked  up  a 
15,000  circulation  increase,  Driscoll 
said. 

A  few  years  later,  the  Globe  con¬ 
ducted  another  study,  this  time  to 
determine  what  should  go  on  Page 
One.  Such  things  as  large  headlines, 
type  style,  the  number  and  kind  of 
stories  on  the  page,  color  photos  and 
weather  were  all  considered. 

A  program  to  measure  the  effec¬ 


The  results  were  dramatic  because 
they  were  undramatic,  Driscoll  said. 
Of  the  26  factors,  25  had  little  influ¬ 
ence  on  circulation.  The  only  one  that 
did  was  the  importance  of  the  top 
news  story. 

A  third  way  the  Globe  has  used 
research  in  the  newsroom  began  early 
this  fall,  when  the  news  staff  — 
roughly  400  people  —  was  divided 
into  eight  groups  that  met  to  analyze 
and  plan  where  the  newspaper  should 
be  headed. 

The  research  department,  Driscoll 
continued,  packaged  its  basic  data  for 
the  groups  and  attended  sessions  to 
answer  any  questions. 

Generally,  only  the  top  people  at  a 
newspaper  are  told  the  results  of 
research,  making  decisions  without 
staff  input  and  seldom  cluing  in 
others,  who  thus  operate  in  an  infor¬ 
mation  vacuum.  And  that,  Driscoll 
said,  “is  no  way  to  run  a  railroad.” 


Of  the  26  factors,  25  had  little  influence  on 
circulation.  The  only  one  that  did  was  the  importance 
of  the  top  news  story. 


One  particular  research  effort  used 
by  the  Globe  began  about  ten  years 
ago,  when  it  took  over  publication  of 
an  evening  edition.  According  to 
Driscoll,  the  paper  faced  the  same 
problems  as  other  evening  papers  and 
wanted  to  find  what  could  be  done 
differently  to  get  people  to  buy  the 
paper. 

New  curriculum  for 
Oregon  undergrade 

A  new  undergraduate  curriculum 
for  the  University  of  Oregon  School 
of  Journalism  that  requires  a  common 
program  of  study  for  new  majors  will 
go  into  effect  next  year. 

The  new  curriculum  also  requires 
majors  to  choose  one  of  five  profes¬ 
sional  sequences,  each  with  specific 
course  requirements.  The  five 
sequences  are  advertising,  news-edi¬ 
torial,  public  relations,  magazine  and 
broadcast  journalism. 

The  new  requirements  will  go  into 
effect  in  the  fall  of  1987  for  students 
who  have  not,  up  to  that  time, 
declared  journalism  as  a  major.  Previ¬ 
ously  declared  majors  will  continue 
under  old  requirements. 


tiveness  of  the  different  factors  on 
circulation  was  developed.  It 
included  a  form  for  editors  to  fill  out 
every  day,  with  26  factors  included 
about  judgments  involved  in  decision 
making. 

VISTA  circulation 
tops  one  miiiion 

VISTA,  the  Hispanic  magazine, 
will  reach  a  circulation  of  1,040,800 
this  month. 

This  mark  was  not  reached  by 
adding  a  new  paper,  but  rather  by  a 
48,000  increase  in  the  VISTA  distri¬ 
bution  figure  of  a  newspaper  that 
began  distributing  the  magazine  only 
last  November. 

The  Corpus  Christi  (Tex.)  Caller- 
Times  started  distributing  VISTA  in 
its  full  home-delivery  run.  The 
demand,  however,  was  so  great  that 
the  paper  decided  to  begin  carrying 
VISTA  in  their  full  run  starting  in 
January  —  going  from  50,000  to 
98,0(K)  copies. 

In  only  15  months  of  publication, 
VISTA  has  grown  from  427,000 
copies  through  12  newspapers  in  Sep¬ 
tember  1985  to  1,040,800  through  25 
newspapers  in  January  1987. 


New  York  Times 
publishes  its 
biggest  issue 

The  New  York  Times  issue  of  Sun¬ 
day,  Dec.  7,  1986,  was  the  biggest 
issue  it  has  ever  published  in  terms  of 
advertising  volume  and  weight. 

Based  on  preliminary  and  unofficial 
measurements,  the  issue  carried 
approximately  1,900,000  lines  of 
advertising,  at  least  100,000  more 
than  the  previous  record  set  on  Sun¬ 
day,  Nov.  10,  1985.  Its  weight  was  1 1 
pounds,  compared  to  the  previous 
record  of  10  pounds,  1 2  ounces  for  the 
Nov.  13,  1983  issue. 

The  number  of  pages  in  the  latest 
record-breaking  issue  was  approxi¬ 
mately  1,450. 

Free  Paper  Week 
slated  for  March 

The  National  Association  of 
Advertising  Publishers  will  celebrate 
National  Free  Paper  Week,  recogniz¬ 
ing  free  community  newspapers, 
March  22-28,  1987. 

For  more  information  on  National 
Free  Paper  Week,  contact  Deirdre 
Flynn,  NAAP,  111  East  Wacker 
Drive.  Chicago,  111.,  60601;  tele¬ 
phone,  (312)  644-6610. 
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CSX  Transportation  Combines  Trains, 
Miami  Herald  Sharply  Reduce 
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Technology 

Properties 


ROUTE. 

Trucks  and  Warehouses  To  HelpThe 
Its  Costs  for  Newsprint  Delivery. 


The  Miami  Herald  wanted  to  reduce 
the  costs  and  complexity  ot  shipping  and 
handling  its  newsprint  supplies.  CSX 
Transportation  was  asked  to  propose  a 
solution.  We  found  it  by  designing  a  paper 
route  combining  three  major  elements  of  our 
multi-modal  One-Stop  Shipping^“  services. 

CSX  trains  provide  low-cost,  long-haul 
delivery  of  the  newsprint  to  Miami.  The  giant 
rolls  of  paper  are  then  off-loaded  and  stored 
in  CSX  distribution  warehouses,  Later,  as 
required,  just-in-time  deliveries  are  made  to 
the  Herald  plant(s)  by  CSX-provided  trucks. 

As  a  result  of  this  innovative  use  of 
CSX  services,  the  Miami  Herald  has  been 
able  to  save  significant  time  and  money  and 
better  utilize  its  resources.  Notably  the  paper 
has  eliminated  the  need  to  operate  and 
maintain  100,000  square  feet  of  warehouse 
space  on  its  own. 

What  about  your  company?  CSX 
Transportation's  multi-modal,  One-Stop 
Shipping  concepts  can  combine  trains, 
trucks,  barges  and  distribution  warehouses 
in  just  about  any  blend  you  require,  including 
"value-added"  services.  Moke  us  prove  it. 
Ask  your  CSX  representative  or  call  CSX 
Ti’ansportation  at  1-800-368-2792. 


Transportation 


NEWSPEOPLE  IN  THE  NEWS 


James  E.  0‘Dei.l  was  appointed 
director  of  engineering  at  the  Tribune 
Company  on  Jan.  5.  He  has  been  vice 
president  and  director  of  operations 
at  the  Orlando  Sentinel,  a  Tribune 
Company  newspaper. 

O’Dell  began  his  career  as  an  indus¬ 
trial  engineer  consultant  with  Techni¬ 
cal  Services  Co.  and  joined  the  Sen¬ 
tinel  in  1978  as  a  production  engineer. 
*  *  * 

James  A.  Geladas,  director  of 
project  research  and  community 
affairs  resources  at  the  Dnhnqne  Tele- 
f>raph  Herald,  retired  on  Jan.  2  after 
more  than  30  years  with  the  newspa¬ 
per. 

He  joined  the  staff  as  assistant  man¬ 
aging  editor,  was  promoted  to  man¬ 
aging  editor  in  1965  and  named  to  his 
current  position  in  1980.  His  commit¬ 
ment  to  photography  helped  the  Tele¬ 
graph  Herald  earn  national  recogni¬ 
tion.  Geladas  has  been  honored  by  the 
National  Press  Photographers  Asso¬ 
ciation  with  editor  of  the  year,  picture 
editor  of  the  year,  and  President's 
Medal  awards. 

Earlier  in  his  career,  Geladas  was 
editor  of  the  Worthington  (Minn.) 
Daily  Globe  and  editor  of  the  Danville 
(Pa.)  Morninf’  News.  With  his  wife, 
Shirley,  a  22-year  employee  of  the 
Telegraph  Herald,  he  is  moving  to 
South  Padre  Island,  Texas. 

*  *  * 

Charley  F'eeney,  who  has  been 
covering  baseball  since  1951  and  the 
Pittsburgh  Pirates  since  1966,  retired 
from  the  Pittshurf’h  Post-Gazette  at 
year's  end.  He  will  be  dividing  his 
time  between  his  homes  in  Pittsburgh 
and  Anna  Maria  Island,  which  is  near 
the  Pirates'  summer  training  camp  in 
Bradenton,  Fla. 

Fcnney's  successor  is  Paul 
Meyer,  sportswriter  for  the  Dayton 
(Ohio)  Journal  Herald.  He  has  cov¬ 
ered  the  Cincinnati  Reds  for  12  years. 


Philip  M.  Klinedinst,  night  news 
editor  of  the  Wall  Street  Journal,  has 
joined  the  York  (Pa.)  Dispatch  as 
managing  editor. 

Klinedinst  takes  over  supervision 
of  the  news  operation  from  Henry  R. 
Merges,  who  was  promoted  to 
executive  editor  after  1 1  years  as  edi¬ 
tor  of  the  Dispatch. 

Also,  Steven  D,  Hevner,  assistant 
editor  for  ten  years,  was  named  editor 
of  The  Free  Press,  a  Southern  York 
County  weekly  owned  by  the  Dis¬ 
patch. 

Klinedinst  began  his  newspaper 
career  in  York  at  the  former  Gazette 
&  Daily.  After  earning  a  master’s 
degree  at  Syracuse  University,  he 
spent  ten  years  with  Gannett's  West¬ 
chester  Rockland  Newspapers  in  a 
variety  of  editing  roles  and  then 
joined  the  Wall  Street  Journal  in  1984 
as  a  copy  editor. 

Merges,  who  now  is  responsible  for 
long-term  news  planning  and  commu¬ 
nity  relations,  joined  the  Dispatch  as  a 
reporter  in  1947.  Hevner  started  at  the 
newspaper  in  1967  as  a  sports  writer. 
*  *  * 

Recent  publisher  appointments  in 
the  corpmunity  newspaper  division  of 
Gannett  Co.,  Inc.,  include  Thomas 
Fenton  being  named  president  and 
publisher  of  the  El  Paso  (Texas) 
Times,  and  Monte  I.  Trammer, 
president  and  publisher  of  The  Sar- 
atof>ian  in  Saratoga  Springs,  N.Y. 

Fenton,  who  joined  Gannett  last 
year  as  editor  of  the  Times  and  con¬ 
tinues  in  the  post,  previously  was 
with  the  Associated  Press  as  general 
manager  of  the  Germany  subsidiary, 
APGmbH. 

Trammer  succeeded  Margo  Drob- 
NEY,  who  resigned.  He  had  been  an 
editor  at  USA  Today  before  being 
named  assistant  to  the  publisher  of 
the  Poiifilikeepsie  {N.Y .)  Journal  last 
March. 


Duane  E.  Johnson  has  been  named 
director  of  labor  relations  for  the 
Seattle  Times,  replacing  Ray  Cava- 
NAGH,  who  retired  after  33  years  with 
the  newspaper. 

Johnson  spent  12  years  in  industrial 
and  personnel  management  in  the  tim¬ 
ber  manufacturing  section  and  most 
recently  was  labor  relations  represen¬ 
tative  for  Boise  Cascade  Paper  Group 
and  prior  to  that  a  printer  with  the 
Great  Falls  (Mont.)  Tribune. 

He  holds  a  master’s  degree  in  social 
psychology  from  Atlanta  University, 
along  with  a  master's  in  industrial 
relations  from  the  University  of  Ore¬ 
gon. 

*  *  * 

Thoma.s  H.  Losey  is  the  new  vice 
president  of  marketing  for  Minnesota 
Suburban  Newspapers,  publisher  of 
19  community  weeklies  in  suburban 
Minneapolis  and  St.  Paul.  He  for¬ 
merly  was  advertising  director  of  the 
Fall  River  (Mass.)  Herald  News  and 
before  that  had  been  advertising 
director  of  the  Martins  Ferry  (Ohio) 
Times  Leader. 

*  *  * 

James  Marchal,  director  of  adver¬ 
tising,  and  David  Thomas,  director  of 
circulation,  were  named  vice  presi¬ 
dents  of  the  Courier-Journal  and 
Louisville  Times  Co.  on  Jan.  I. 

*  *  * 

Bill  Murphy,  a  former  Associated 
Press  bureau  chief  at  City  Hall  in  New 
York,  has  been  named  City  Hall 
bureau  chief  for  New  York  Newsday. 

During  a  15-year  career  with  the 
AP,  Murphy  held  a  variety  of  jobs 
from  copyboy  to  general  assignment 
reporter  and  Manhattan  Criminal 
Court  reporter.  Immeditately  before 
taking  his  post  at  Newsday,  Murphy 
served  as  a  public  information  officer 
for  the  New  York  City  Transit 
Authority  Police  Department. 
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AAARY  PAT  FLAHERTY,  a  Pittsburgh  Press 
reporter  and  co-winner  of  the  1986  Pulit¬ 
zer  Prize  in  special  reporting,  has  been 
named  special  editor/news. 

The  position  created  last  year  at  the 
Press  honors  an  outstanding  staff  member 
and  allows  the  winner  to  continue  writing 
while  participating  in  management  deci¬ 
sion  making  for  three  years.  The  title  car¬ 
ries  a  $1,000  stipend.  Reporter  Roger  W. 
Stuart  II  was  the  first  winner. 

Flaherty  shared  the  Pulitzer  with 
reporter  Andrew  Schneider  for  their  series 
on  problems  in  the  organ  transplant  sys¬ 
tem.  The  series  won  several  other  1986 
awards,  and  last  month  Pittsburgh  Pre¬ 
view  magazine  named  Flaherty  the  1986 
Woman  of  the  Year. 


The  Washington  Post  appointed 
three  new  vice  presidents  on  Jan.  1. 

Larry  Frankel,  labor  relations 
director  since  joining  the  paper  in 
1985,  was  promoted  to  vice  presi¬ 
dent/labor  relations. 

Peggy  Schiff,  with  the  Post  for  ten 
years  and  controller  since  last  Janu¬ 
ary,  was  named  vice  president/con¬ 
troller. 

Ralph  Terkowitz,  director  of  data 
processing  since  1983,  was  promoted 
to  vice  president/data  processing. 

*  *  * 

Janet  Cawley,  who  has  covered 
Canada  for  the  Chicago  Tribune  the 
past  18  months,  has  been  assigned  to 
the  paper’s  Washington  bureau  as 
correspondent. 

Replacing  Cawley  in  the  Toronto 
bureau  is  Howard  Witt,  a  metropoli¬ 
tan  reporter  since  joining  the  Tribune 
in  1982. 

Prior  to  Canada,  Cawley  spent  five 
years  in  Chicago  as  a  general  assign¬ 
ment  reporter.  She  was  with  United 
Press  International  for  nearly  ten 
years,  working  in  Montreal,  New 
York  and  in  London,  where  she  was 
bureau  chief  1978-1980. 

*  *  * 

Louis  V.  Gertsner  Jr.,  president 
of  American  Express  Company,  has 
been  appointed  a  member  of  the 
board  of  directors  of  The  New  York 
Times  Company. 

Gerstner,  44,  is  a  member  of  the 
board  of  directors  of  American 
Express  Company,  chairman  and 
chief  executive  officer  of  American 
Express  Travel  Related  Services 
Company  Inc.,  and  serves  on  the 
board  of  directors  of  the  principal 
affiliates  and  subsidiaries  of  the  com¬ 
pany.  Gertsner’s  other  corporate 
directorships  are  with  Caterpillar 
Tractor  Co.,  Melville  Corporation 
and  Squibb  Corporation. 

*  *  * 

Buford  F.  Smith  has  been 
appointed  vice  president,  data  sys¬ 
tems  for  Reuters  Information  Ser¬ 
vices  Inc.  He  is  responsible  for  intro¬ 
ducing  Reuters  equities  services  and 
other  major  business  information 
products  for  financial  markets  in 
North  America  and  also  will  direct 
technical  integration  of  acquisitions 
into  the  North  American  structure. 

Immediately  prior  to  joining  Reu¬ 
ters,  he  was  a  member  of  the  board  of 
directors  of  Bridge  Holding  Corp.  and 
served  as  president  of  its  subsidiary. 
Bridge  Communications  Company. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Named  vice  presidents  of  the  A//e//- 
town  (Pa.)  Morning  Call  effective 
Jan.  1  were  Lawrence  H.  Hymans, 
executive  editor;  S.  Keating 
Rhoads,  director  of  finance  and 
administration;  and  Vincent  Adone, 
marketing  director. 

Hymans,  in  his  new  capacity,  con¬ 
tinues  responsibility  for  the  entire 
news  operation  and  assumes  addi¬ 
tional  corporate  responsibilities.  He 
is  a  24-year  veteran  of  the  Call's 
newsfooms. 

Rhoads  joined  the  newspaper  in 
1984  after  five  years  with  Harte- 
Hanks  Communications.  Rhoads 
continues  as  chief  financial  officer 
and  assumes  additional  production 
and  distribution  responsibilities. 

Adone,  in  his  new  position,  is 
responsible  for  all  advertising,  circu¬ 
lation  and  marketing  functions.  He 
joined  the  newspaper  last  year  from 
director  of  advertising  and  marketing 
services  for  Southern  Connecticut 
Newspapers  Inc.,  Greenwich. 

*  *  * 

William  B.  Green  has  been  named 
publisher  of  the  Laredo  (Texas) 
Morning  Times  and  JOHN  B. 
Levesque  succeeded  him  as  publisher 
of  the  Edwardsviiie  (Ill.)  Intel¬ 
ligencer.  Both  newspapers  are  in  the 
Hearst  group. 

Green  began  his  career  at  the 
Washington  Star  in  1963  and  joined 
Hearst  Newspapers  in  1972  at  the  San 
Antonio  Light,  serving  in  a  number  of 
positions.  He  moved  to  Edwardsviiie 
in  1985. 

Levesque  has  been  editor  in 
Edwardsviiie  since  1983,  when  he 
moved  up  from  news  editor.  He  began 
his  career  in  1972  at  the  Hartford 
(Conn.)  Times. 

Bill  Fredde,  currently  general 
manager  of  the  Laredo  Morning 
Times,  remains  in  that  position. 


Three  circulation  and  distribution 
executives  have  been  promoted  by 
Florida  Publishing  Co.,  publisher  of 
The  Florida  Times-Union  and  Jack¬ 
sonville  Journal. 

Robert  L.  Altendorf,  former  city 
circulation  manager,  was  named  cir¬ 
culation  director.  He  succeeded 
Frank  T.  Anderson,  who  was 
appointed  general  manager  of  the 
Lubbock,  Texas,  newspapers  owned 
by  Morris  Communications,  Florida 
Publishing's  parent  company. 

Named  to  replace  Altendorf  as 
city  circulation  manager  was  Robert 
D.  Busch,  who  will  oversee  home 
delivery  from  the  circulation 
branches  in  Jacksonville  and  Clay 
County.  Busch  has  managed  con¬ 
sumer  sales  and  customer  service  for 
seven  years. 

Robert  L.  Motel  was  named  to 
the  newly  created  position  of  distribu¬ 
tion  center  director  from  superinten¬ 
dent  of  transportation  andmailroom. 

*  *  * 

Thomas  A.  Prentice  is  the  newly 
named  executive  manager  of  the  Vir¬ 
ginia  Press  Association.  Prentice  has 
been  director  of  services  for  the 
Texas  Daily  Newspaper  Association. 
He  holds  a  master’s  degree  in  educa¬ 
tion  and  is  currently  working  on  his 
doctorate. 


John  A.  Park  Jr. 
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NEWSPEOPLE  IN  THE  NEWS 


The  Dallas  Morning  News  recently 
added  a  number  of  writers  to  its  staff. 
They  are: 

Colleen  O’Connor  —  to  the  High 
Profile  section.  She  formerly  was  a 
freelance  writer  in  Washington  and 
has  worked  for  several  magazines. 

John  Kirkpatrick  —  to  the  metro 
staff  as  a  general  assignments 
reporter.  He  previously  worked  for 
the  Morning  News,  and  more  recently 
was  news  editor/business  for  the  San 
Jose  Mercury-News. 

Lawrence  Young-— to  the  metro 
staff  as  a  government  affairs  general 
assignments  reporter.  He  was  a  city 
hall  reporter  for  the  Fort  Worth  Star- 
Telegram. 

Olive  Talley — to  general  assign¬ 
ments  reporter,  metro  desk.  Talley 
formerly  was  with  the  Houston  Post. 

David  Jackson — to  the  Mid-Cities 
bureau.  He  was  with  the  Fort  Lauder¬ 
dale  News  and  Sun-Sentinel. 

Tom  Meyer — to  the  suburban 
staff  He  was  an  editor/writer  at  the 
Chronicle  of  Higher  Education. 


Ana  Puga — to  southern  suburbs 
coverage.  She  formerly  worked  for 
the  Caracas  Daily  Journal,  Vene¬ 
zuela,  and  freelanced  for  several  U.S. 
papers,  including  the  Morning  News. 
*  *  * 

Bill  Richardson  has  been  named 
assistant  to  the  publisher  of  the  Hart¬ 
ford  Courant,  succeeding  Henry 
Scott,  who  held  the  post  before  being 
named  marketing  director.  Richard¬ 
son  joined  the  newspaper  in  1981  as 
an  advertising  account  manager  and 
most  recently  has  been  field  sales 
manager. 

Robert  A.  Martin  has  Joined  the 
Courant  as  advertising  operations 
manager  from  the  Washington  Post, 
where  he  had  held  a  number  of  adver¬ 
tising  management  positons  over  the 
past  19  years.  Most  recently  he  had 
been  manager,  advertising  agencies. 

Jim  Aprise  has  been  named  co-op 
advertising  manager  of  the  newspaper 
with  responsibility  for  all  co-op  sales 
and  marketing  activities.  He  moved 


from  the  New  Britain  (Conn.)  Herald, 
where  he  most  recently  had  been  co¬ 
op  manager. 

*  *  * 

Art  Volkerts,  66,  is  retiring  after 
38  years  with  the  Santa  Rosa  (Calif.) 
Press  Democrat.  He  says  he  plans  to 
run  his  60-acre  ranch  and  perhaps  do 
some  freelance  writing  and  public 
relations. 

Volkerts  retires  as  assistant  to  the 
publisher.  He  joined  the  staff  writing 
sports  and  farm  news  and  was  named 
managing  editor  in  1954,  editor  in 
1972,  and  vice  president  in  charge  of 
content  in  1982. 


Pall  M.  Wolfe,  previously 
publisher  of  the  Tempe  (Ariz.)  Daily 
News,  has  been  named  publisher  of 
Sun  Printing  Co.,  publisher  of  the 
Yuma  Daily  Sun  and  The  Valley- 
Foothills  News  in  Yuma,  Ariz.  He 
succeeded  Joseph  E.  Soldwedel, 
who  resigned  to  become  president  of 
Western  Newspapers  Inc. 


OBITUARIES 


W.F.  (Nick)  Carter,  81,  longtime 
editor  of  AP  World  Magazine  until  his 
retirement  in  1970,  died  Dec.  1 1  at  St. 
Vincent’s  Hospital  in  New  York  City. 

His  46-year  AP  career  spanned  the 
technical  and  news  sides.  After  join¬ 
ing  the  company  at  Philadelphia  in 
1924  as  a  Morse  telegrapher,  he  trans¬ 
ferred  to  Pittsburgh  and  later  became 
traffic  chief  (now  chief  of  communica¬ 
tions)  at  Newark. 

In  1930,  Carter  switched  to  the 
news  side  in  the  Trenton  bureau  and 
served  as  statehouse  correspondent. 
After  working  in  Atlantic  City  and 
Newark,  he  moved  to  New  York  in 
1943  and  was  in  the  bureau  and  sports 
department  before  joining  the  general 
desk  staff.  He  was  an  editor  until 
1961,  when  he  transferred  to  the 
promotion  department  as  editor  of  AP 
World. 

Carter  retired  officially  at  the  end  of 
1970,  but  unofficially  continued  his 
associaton  by  helping  with  Cleartime, 
the  AP  retirees’  magazine,  and  serv¬ 
ing  as  a  steady  source  on  company 
history.  He  was  featured  in  the  AP 
film,  “One  of  a  Kind,”  assuming  his 
early  role  as  a  telegrapher  for  the 
opening  sequence. 

*  *  * 

Sydney  Sue  Draper,  47,  former 
managing  editor  of  the  Castle  Rock 
iCol.)  Daily  News-Press,  died  Dec.  18 
at  her  home  after  a  battle  with  cancer. 


She  was  a  writer  and  bureau  chief 
for  the  Oklahoma  City  Times  and 
Daily  Oklahoman  while  attending  the 
University  of  Oklahoma  and  then 
worked  in  the  New  York  City  bureau 
of  the  Associated  Press. 

After  teaching  school  in  Oklahoma, 
she  moved  to  Douglas  County  and 
worked  part  time  for  the  News-Press 
and  later  wrote  for  the  Denver  Post. 
She  returned  to  the  News-Press  in 
1985  as  news  editor  and  was  pro¬ 
moted  to  managing  editor  last  April. 
*  *  * 

Samuel  H,  Ettinger,  77,  a  retired 
reporter  for  the  Philadelphia 
Inquirer,  died  Dec.  24  at  Silver 
Stream  Nursing  Home,  Springhouse, 
Pa. 

He  joined  the  Inquirer  in  1944  after 
working  for  other  Philadelphia  news¬ 
papers  and  radio  stations.  He  left  the 
Inquirer  in  1972  to  work  for  former 
Mayor  Frank  Rizzo  in  public  relations 
jobs  and  retired  from  city  government 
work  about  ten  years  ago. 

*  *  * 

Jane  Greene,  72,  who  was  with  the 
Associated  Press  in  New  York  from 
1941  to  1950  and  later  was  co-owner 
with  her  husband,  John  D.  Greene,  of 
the  Kent  (Conn.)  Good  Times  Dis¬ 
patch,  a  community  newspaper,  died 
in  Kent  on  Dec.  18  after  a  long  illness. 
*  *  * 

Walter  C.  Ranzini,  83,  former 


picture  assignment  editor  of  the  New 
York  Daily  News  and  a  past  president 
of  the  New  York  Press  Photographers 
Association,  died  Dec.  19  in  Water- 
bury.  Conn.,  after  a  brief  illness. 

*  *  * 

Jack  C.  Schoo,  7 1 ,  a  retired  adver¬ 
tising  director  of  the  old  Washington 
Evening  Star,  died  of  cancer  Nov.  16 
at  his  home  in  Chevy  Chase.  He  had 
been  with  the  newspaper  34  years  in 
various  posts  when  he  retired  in  1980. 
*  *  * 

Benjamin  T.  Shaw,  94,  former  edi¬ 
tor  and  publisher  of  the  Dixon  (111.) 
Telegraph  and  last  surviving  third- 
generation  member  of  a  family  that 
has  owned  the  newspaper  since  1851, 
died  Dec.  19  at  his  home. 

He  also  was  chairman  of  the  B.F. 
Shaw  Printing  Co.  founded  in  1851  by 
his  grandfather,  Benjamin  F.  Shaw. 

A  grandnephew,  William  F.  Shaw, 
is  currently  publisher  of  the  Tele¬ 
graph  and  a  grandson,  Thomas  Shaw, 
is  general  manager  and  chief  operat¬ 
ing  officer  of  Shaw  Newspapers. 

*  *  * 

Thelma  Stern,  who  wrote  a  home 
improvement  column  for  the  Phil¬ 
adelphia  Evening  Bulletin  for  20  years 
under  the  name  of  Miss  Stone  died 
Nov.  20.  She  retired  from  the  newspa¬ 
per  ten  years  ago. 
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IN  BRIEF  — 


Candidates  to  blame 
for  ignoring  issues 

Political  candidates  should  not 
necessarily  blame  the  news  media  for 
ignoring  campaign  issues,  a  Universi¬ 
ty  of  Kentucky  political  scientist 
says. 

Instead,  Paul  Raymond  argues,  the 
candidates  themselves  are  often  at 
fault. 

In  a  paper  completed  at  the  end  of 
last  year,  Raymond  analyzed  cam¬ 
paign  appeals  —  mostly  in  the  form  of 
brochures  —  used  by  137  congres¬ 
sional  candidates  in  the  1978  elec¬ 
tions. 

About  half  the  appeals  largely 
ignored  issues,  he  said,  while  the 
other  half  discussed  them  but  “fre¬ 
quently  the  candidate  offered  no  spe¬ 
cific  solutions  or  course  of  action  to 
deal  with  the  issue.” 

So  while  the  media  are  often 
blamed  for  deemphasizing  issues  in 
favor  of  covering  campaign  strategy, 
it's  the  candidates  themselves  who 
are  often  to  blame,  Raymond  says. 

“When  candidates  do  not  offer  spe¬ 
cific  solutions  to  policy  problems,  do 
not  offer  controversial  solutions,  and 
do  not  talk  about  the  same  problems, 
one  cannot  blame  reporters  for  failing 
to  write  about  substantive  issues,”  he 
said. 

New  Sunshine  Law 
rises  in  the  East 

A  new  Sunshine  Law  for  Pennsyl¬ 
vania  went  into  effect  Jan.  3,  with  the 
principal  change  being  the  opening  of 
state  and  local  boards  to  the  press  and 
public  during  discussions  leading  to 
official  actions. 

The  new  law  allows  clo.sed  board 
meetings  only  for  discussions  of  spe¬ 
cific  subjects,  such  as  purchase  or 
leasing  of  property,  legal  strategy  in 
pending  lawsuits  and  personnel  mat¬ 
ters. 

Local  school  boards  are  reportedly 
concerned  about  the  impact  of  the 
new  open  meeting  rules,  and  Penn¬ 
sylvania  School  Board  Association 
has  been  holding  special  sessions  for 
its  members  and  has  issued  a  booklet 
explaining  the  details  of  the  new  open 
meeting  requirements. 

The  Pennsylvania  Newspaper 
Publishers  Association,  which 
pushed  for  the  open  meeting  improve¬ 
ments  in  the  legislature,  also  has 
issued  guidelines  for  the  press  on  the 
issue. 

Pennsylvania  Common  Cause, 


which  also  lobbied  for  enactment  of 
the  new  law,  said  it  will  monitor  the 
new  open  meeting  requirements. 

Spokesman  Thomas  DeWall  noted, 
“Certainly  there  are  going  to  be  some 
local  boards  trying  to  find  a  way 
around  it.  That’s  why  we'll  be  on  the 
lookout.” 

Park  completes 
radio  purchases 

Park  Communications  Inc.  of 
Ithaca,  N.Y.,  has  completed  the 
purchase  of  radio  stations  KWLO  and 
KFMW  in  Waterloo,  Iowa,  from  For¬ 
ward  Communications  Corp. 

Gannett  Foundation 
moves  to  D.C.  area 

The  Gannett  Foundation  will  relo¬ 
cate  its  headquarters  from  Rochester, 
N.Y.,  to  the  Washington,  D.C.,  met¬ 
ropolitan  area,  according  to  an 
announcement  by  president  Eugene 
C.  Dorsey,  following  a  regular  board 
of  trustees  meeting  in  Washington. 

The  trustees'  decision  was  made 
following  the  recommendation  of  a 
site-evaluation  committee,  which 
spent  nearly  a  year  studying  the  mat¬ 
ter.  Other  areas  considered  by  the 
committee  included  Rochester,  Chi¬ 
cago,  New  York  City  and  central 
Florida. 

Dorsey  said  the  details  remain  to  be 
worked  out,  including  the  precise 
location  of  the  new  headquarters  and 
the  timing.  He  said  he  expects  the 
move  to  be  completed  within  two 
years,  but  emphasized  the  Founda¬ 
tion  will  maintain  an  office  in  Roches¬ 
ter  after  the  move. 

Credit  exec  of  year 
named  by  AMCEAI 

A1  Kearns,  credit  manager  of  the 
Toledo  (Ohio)  Blade,  was  presented 
with  the  Credit  Executive  of  the  Year 
Award  at  the  33rd  annual  conference 
of  the  Advertising  Media  Credit 
Executives  Association  Interna¬ 
tional.  Kearns  has  served  the  organi¬ 
zation  as  secretary-treasurer  since 
1982. 

Officers  for  the  1986-87  term 
include:  president,  jerry  Hughes.  Los 
Angeles  Times:  first  vice  president. 
Bill  Kazanecki.  the  Houston  Chroni- 
ele:  second  vice  president.  Gail  Chap¬ 
man,  Los  Angeles  Times;  and  third 
vice  president,  Erik  Eriksson, 
Greater  Chicago  Newspapers. 


Minority  press 
seeks  parity 

The  boards  of  the  National  Associ¬ 
ation  of  Black  Journalists  and  the 
National  Association  of  Hispanic 
Journalists  recently  met  in  Philadel¬ 
phia  for  the  first  time  and  agreed  to 
work  together  to  achieve  parity  for 
minorities  in  the  communications 
industry. 

The  boards  have  agreed  to  work 
together  in  the  following  areas: 

To  create  a  liaison  team  to  continue 
the  cooperation  of  both  groups 
toward  projects  of  achieving  parity  in 
the  industry;  to  monitor  coverage  of 
minorities  in  the  media,  and  to 
examine  the  hiring  and  promotion 
practices  of  media  institutions. 

To  encourage  local  chapters  to  get 
involved  with  minority  youngsters  at 
the  junior  high  and  high  school  levels 
in  an  effort  to  attract  them  to  a  career 
in  journalism. 

To  push  for  an  early  identification 
of  minorities  in  the  industry  who  have 
the  potential  to  work  at  the  manage¬ 
ment  level  and  work  to  place  them  on 
the  managerial  track. 

Both  association  presidents  indi¬ 
cated  that  their  organizations  intend 
to  work  closely  with  other  minority 
journalist  associations  on  these 
issues. 

Sheraton  becomes 
Writer  in  Residence 

Mimi  Sheraton,  New  York  Times 
food  and  restaurant  critic,  has 
become  the  San  Franeiseo  Examin¬ 
er's  eighth  member  of  the  Writer  in 
Residence  program. 

Sheraton,  who  will  report  on  Bay 
area  restaurants,  has  written  about 
food  and  travel  for  30  years. 

Previous  Writers  in  Residence 
include  Pete  Axthelm,  Roy  Blount 
Jr.,  Tim  Cahill,  Ken  Auletta.  Aaron 
Latham,  Nancy  Friday  and  Jan  Mor¬ 
ris. 

Computer  sources 
avaiiabie  to  media 

The  editors  of  CW  Communica- 
tions/lnc.'s  computer-related  publi¬ 
cations  are  available  as  resources  for 
information  on  the  industry. 

To  contact  a  computer  industry 
resource,  call  Christine  Sheroff.  CW 
Communications'  director  of  public 
relations,  at  (617)  879-()7()().  extension 
209.  and  she  will  put  the  caller  in 
touch  with  the  appropriate  person,  i 
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Issues  of  the  Information  Age: 


PROMISES  KEPT, 
PROMISES  TO  KEEP 


At  the  beginning  of  this 
century,  Theodore 


N.  Vail,  president  of 
AT&T,  understood  his 
competition  not  just  as 
other  telephone  compa¬ 
nies,  but  as  distance, 
loneliness,  separation. 
He  foresaw  that  the 
success  of  his  company 
could  end  the  geo- 
^phic  isolation  of  man. 
And,  in  ending  that 
isolation,  the  company’s 
success  would  be 
assured.  The  vision 
became  reality:  by  the 
mid-’70s,  America 


had  universal  telephone 
service. 

Today,  as  the  Infor¬ 
mation  Age  has  begun, 
there  is  a  new  kind 
of  isolation.  People  are 
awash  in  a  mounting 
sea  of  information,  yet 
unable  to  connect  or 
work  with  information 
in  an  orderly,  useful 
form;  that  is,  with 
the  world’s  knowledge. 
Often,  information 
machines  do  little  to 
help.  They  are  difficult 
to  use,  rigid  in  their 
demands,  generally  un¬ 
able  to  work  with  any 
but  their  own  kind. 

To  overcome  this 
new  kind  of  isolation, 
we  have  a  new  vision; 
to  make  the  Information 
Age  universal,  to  help 
build  a  worldwide  Tele- 
community,  not  just 
open  to  all,  but  inviting. 

At  AT&T,  we  are 
now  working  toward  the 
day  when  people 
around  the  world  will  be 
able  to  handle  infor¬ 
mation  in  any  form— 
conversation,  data, 
images,  text— as  easily 
as  they  make  a  phone 
call  today.  And  they  will 
be  able  to  get  informa¬ 
tion  in  a  form  they 
can  use,  whenever  they 
need  it,  from  wher¬ 
ever  it  is. 

We  envision  a  vast 
global  network  of  net¬ 
works,  the  mei^ng 
of  communications  and 
computers,  linking 
devices  so  incredibly 


capable,  they  will 
bend  to  the  will  of 
human  beings,  rather 
than  forcing  humans 
to  bend  to  theirs. 

Obviously,  no  one 
company,  no  one  nation, 
can  universalize  the 
Information  Age.  It  will 
take  the  best  minds 
of  many  companies  and 
many  nations.  The 
needs  of  our  customers 
are  creating  impera¬ 
tives  for  our  industry. 
We  need  common 
standards  and  compati¬ 
bility.  We  need  national 
and  international 
policies  that  are  open 
and  encouraging. 

And  we  need  to  make 
information  machines 
far  easier  to  use. 

We  have  the  science 
to  construct  the  systems 
now.  The  technology 
is  rapidly  taking  shape. 

We  are  dedicating 
our  minds,  our  energy, 
our  resources — our 
future — to  making  Tele  - 
community  a  reality. 


To  bringing  the  best 
of  the  Information  Age 
to  the  world. 

Our  vision  has  its 
roots  in  AT&T’s  heritage 
of  service.  Just  as  the 
telephone  extended  the 
reach  of  the  human 
voice.  Telecommunity 
will  extend  the  reach 
and  capability  of  minds 
and  talents. 

Telec^munity  is 
our  goal.  Technology  is 
our  meansy^ 

We’re  committed  to 
leading  the  way. 


ATsT 
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TECHNICAL  BRIEFS 


BASF  starts 
printing  unit 

BASF,  the  German-based  chemical 
concern,  has  formed  a  Printing  Sys¬ 
tems  Operating  Division  as  of  Jan.  I  in 
order  to  consolidate  its  expanded 
printing  products  business  since  the 
acquisition  last  year  of  Inmont  inks. 

The  new  division  includes  K&E, 
Inmont,  photopolymer  printing  plates 
and  electronic  color  printing  systems. 
Inks  have  operated  as  part  of  BASF's 
coatings  division  and  reproduction 
technology  has  been  in  information 
systems. 

Pleaded  by  Hans  Joachim  Wien- 
henkel,  the  printing  systems  division 
will  employ  5,000  people  worldwide, 
and  sales  were  anticipated  to  be  $700 
million  a  year. 

DATATEK  agrees  to 
Canada  distribution 

DATATEK  Corp.  has  agreed  to 
allow  its  DataTimes  information  ser¬ 
vice  to  be  distributed  through  Info- 
mart  in  Canada. 

Infomart  Online,  the  Toronto- 
based  service  of  Southam  Inc.,  pro¬ 
vides  access  to  data  bases  of  several 
large  Canadian  newspapers.  Begin¬ 
ning  in  1987  Infomart  subscribers  will 
have  access  to  the  U.S.  newspapers 
and  other  sources  carried  on  Data¬ 
Times. 

Wifag  presses 
sold  in  Europe 

Wifag,  the  Swiss  press  manufac¬ 
turer,  has  announced  sales  of  its  OF  7 
double-width  offset  presses  to  La 
Vaiif’iiardiu  in  Barcelona,  Le  Monde 
in  Paris  and  La  Stanipa  in  Turin. 

The  22(),()()0-circulation  (35().()()() 
Sunday)  Vanguardia  will  install  press 
units,  a  folder  and  automatic  reel 
pasters  enabling  112  tabloid  black- 
and-white  pages  or  80  pages  including 
four  full-color.  An  insetting  system 
will  allow  a  three-quarter-width,  pre¬ 
printed  rotogravure  product  to  be 
included  in  the  jacket  of  its  Sunday 
editions. 

l,e  Monde  has  ordered  two  OF  7s  to 
replace  Wifag  letterpress  units  dating 
from  1961.  The  new  presses  will  have 
a  capacity  of  48  pages,  including  up  to 
eight  in  four  color.  Press  controls 
include  ink  key  presetting  and  a  video 
terminal  monitor.  The  design  permits 
expansion  for  color  and  installation  of 


infrared  dryers. 

At  La  Stampa,  circuU.tion  about 
550,000,  three  OF  7s  are  slated  for 
installation  in  1988-89.  Rated  at 
70,000  papers  an  hour,  their  capacity 
will  be  48  pages,  or  40  with  four  color 
in  up  to  four  sections.  An  automatic 
roll-handling  system  is  included. 


Agfa  moves 

Agfa-Gevaert  Inc.  has  moved  its 
Dallas,  Texas-area  marketing,  train¬ 
ing  and  regional  distribution  center 
from  Las  Colinas  to  Irving. 

The  new,  41,000-square-foot  facil¬ 
ity  also  will  have  an  equipment  ser¬ 
vice  department. 

Bestinfo 
lists  users 

International  Thomson  communi¬ 
cations  Inc.  of  Denver,  the  American 
Marketing  Association  of  Chicago 
and  several  college  newspapers  have 
selected  personal  computer-based 
Bestinfo  Superpage  11  publishing  sys¬ 
tems. 

Bestinfo  Inc.  of  Media,  Pa.,  uses 
IBM  personal  computers  and  special 
software  for  its  what-you-see-is- 
what-you-get  display  of  page 
makeup.  Superpage  II  allows  output 
to  many  typesetters  and  laser  print¬ 
ers. 

Six  Superpage  II  systems  have 
been  installed  at  the  University  of 
Missouri  and  Southwest  Missouri 
State  University  for  editing  weekly 
student  newspapers.  International 
Thom.son  publishes  a  biweekly  trade 
magazine  on  cable  television,  Cahle- 
vision,  and  CEO,  a  monthly  journal 
on  broad-band  commmunications  for 
the  cable  industry.  AMA  uses  its  sys¬ 
tem  for  publishing  the  biweekly  Mar¬ 
keting  News. 

Open  Systems 
seen  for 
computers 

Calling  computer  incompatibility 
“the  number  one  problem"  in  the 
computer  industry,  an  executive  has 
predicted  the  age  of  computer  inter¬ 
connections  will  blossom  in  the 
199()s. 

The  executive,  Karl  Litzenberg.  a 
vice  president  of  the  Corporation  for 
Open  Systems,  a  non-profit  group 
formed  to  speed  acceptance  of  infor¬ 


mation  standards,  said  computer 
users  were  tired  of  “the  single-vendor 
stranglehold." 

“Open  systems  will  allow  users  to 
simplify  their  purchase  decisions, 
increase  their  productivity  and  have 
greater  choice  of  products 
....  Vendors  are  now  realizing  that 
open  systems  will  revitalize  the  com¬ 
puter  industry  and  expand  sales." 

Speaking  at  a  Harris  Corp.  seminar 
in  Melbourne,  Fla.,  Litzenberg  called 
multi-vendor,  global,  computer  com¬ 
patibility  “inevitable."  He  said  inter¬ 
operable  products  will  begin  appear¬ 
ing  in  two  or  three  years  and  “global 
interconnection  will  become  a  reality 
in  the  early  I99()s.” 

Computer  users  and  vendors  will 
“face  economic  and  technological 
isolation”  if  they  fail  to  adopt  open 
systems  standards,  Litzenberg  said. 
“For  the  first  time  in  the  history  of  the 
computer  industry,  users  and  vendors 
are  in  agreement  of  the  need  for  open 
systems,”  he  said. 

The  open  systems  group  is  urging 
acceptance  of  such  standards  as  Open 
Systems  Interconnection  (OSl),  Inte¬ 
grated  Services  Digital  Network 
(ISDN)  and  related  standards. 

Software  Consulting 
reports  1986  gains 

Software  Consulting  Services  said 
there  were  2 1  new  newspaper  cus¬ 
tomers  in  1986  for  its  page-dummying 
software,  Layout-8()()(),  and  1 1  of 
them  bought  the  new  version  for  use 
on  the  IBM  AT  personal  computer. 
Other  new  customers'  systems  oper¬ 
ate  on  Digital  Equipment  Corp.  PDP- 
11,  VAX  or  MicroVAX  equipment. 

The  installations  include  more  than 
17  hardware  and  software  interfaces 
for  accounts  receivable  systems  and 
other  kinds  of  computers. 

Richard  Cichelli,  president  of  the 
Nazareth,  Pa.,  firm,  said  Layout-80()() 
is  used  by  almost  209^  of  the  top  100 
and  almost  109f  of  all  U.S.  papers. 

In  a  year-end  review,  SCS  said  its 
revenue  grew  509f  in  1986  and  it  had 
signed  co-marketing  agreements  with 
several  other  hardware  and  software 
vendors,  including  pagination  ven¬ 
dors  such  as  Harris,  Hastech  and 
Xenotron. 

International  marketing  efforts 
have  resulted  in  installations  at  two 
Mexican  sites  and  a  Swedish  newspa¬ 
per  group.  SCS  also  announced  new 
placements  of  its  bar-code  ad  tracking 
system  and  accounts  receivable  sys¬ 
tem. 
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DS  AMERICA  of  Rolling  Meadows,  III.,  has  introduced 
a  new  generation  of  Companica  vertical  compact  cam¬ 
eras. 

The  six  cameras  employ  precision  computations  and 
control  functions  for  determining  main  and  highlight  expo¬ 
sure  times.  They  include  on-line  densitometer,  light  inte¬ 
grator  and  exposure  memory  for  storing  data  in  order  to 
reduce  set-up  time. 

*  *  * 

ATEX  INC.  of  Bedford.  Mass.,  introduced  several  new 
products  at  the  Folio  Publishing  Conference  in  New  York 
recently. 

They  included  the  Enhanced  System  Performance  pack¬ 
age,  which  is  based  on  compact,  high-performance  disk- 
drives  and  a  system  manager  circuit  board  that  improves 
the  use  of  system  memory.  The  disk  storage  component 
features  up  to  six  300-megabyte  Winchester  drives  in  each 
processor  cabinet.  The  memory  management  system  im¬ 
proves  use  of  memory,  and,  when  coupled  with  a  tuning 
package,  speeds  processing,  Atex  said.  A  new  Multi- 
Processor  Bus  network  controller  switch  allows  system 
managers  to  use  buses  simultaneously.  The  retrofit  pack¬ 
age  can  be  installed  in  three  days  or  less. 

The  Interactive  Page  Makeup  product  offers  magazines, 
typesetters  and  printers  a  flexible  tool  for  rapid  page 
makeup  and  finishing,  Atex  said.  Operating  on  Atex's 
Meridian  graphics  terminal,  the  software  can  be  used  to 
build  pages  by  electronically  cutting  and  pasting  pre¬ 
composed  galleys.  It  speeds  changes,  trims  and  additions 


to  pages  produced  by  Atex  magazine  layout  programs,  the  j 
company  said.  The  initial  product  is  for  text  only  and  is  not  i 
designed  for  making  changes  in  content  or  line  endings 
during  makeup. 

MagPage  Plus  is  an  inexpensive,  personal  computer- 
based  remote  pagination  tool,  Atex  said.  With  it,  remote 
users  can  create  an  electronic  picture  of  a  page  layout  and 
have  the  image  interpreted  to  build  an  electronic  page  on 
the  host  Atex  system.  It  includes  trim  area,  image  area, 
column  width,  gutter  size  and  standard  leading  defined  in 
menu  form. 

*  *  * 

EBWAY  DRYING  SYSTEMS  INC.  of  Wauconda.  111., 
has  announced  a  modular,  high-velocity  air-drying  system 
for  web  presses. 

The  Delta  T  dryer  is  able  to  vary  temperatures  by  zone. 
Ebway  said,  adding  that  it  is  efficient  and  operates  at  lower 
web  and  exhaust  temperatures. 

*  *  * 

VARITYPER  of  East  Hanover,  N.J.,  says  its  67(K) 
Series  of  slave  digital  typesetters  now  can  be  configured  to 
produce  output  from  other  manufacturers'  front-end  sys¬ 
tems  or  personal  computer-based  composition  programs, 
as  well  as  its  own  products. 

The  6700  series  takes  input  from  IBM  personal  comput¬ 
ers  using  Varityper  MaxxPlus  Composition  software, 
and  from  the  Graphics  Text  Organizer,  with  its  3.0  soft¬ 
ware.  The  6750  with  a  graphics  option  allowN  it  to  interface 
with  the  GTO,  a  text  and  graphics  workstation,  and  with 
other  graphics  terminals  for  which  drivers  are  developed. 


Harris  Graphics  RS-25 
breaks  the  bottleneck 
at  press  delivery. 

The  RS-25  works  directly  inline 
with  most  standard  press  deliv¬ 
eries  to  produce  counted,  com¬ 
pressed,  and  compensated  stacks 
of  signatures,  4  to  96  pages,  at  rates 
up  to  70,000  cycles  per  hour. 

It  significantly  reduces 
manning  requirements  and  im¬ 
proves  stack  quality  so  follow- 
on  operations  are  more  efficient. 

Used  inline  with  slitter/trimmers, 
the  RS-25  produces  stacks  of  glued-on- 
press,  stitched-on-press,  or  unbound  book¬ 
lets,  flyers,  preprints,  and  other  material. 

For  more  information,  write  Harris  Graphics, 
Bindery  &  Forms  Press  Division,  Champlain, 

NY  12919. 

HARRIS 

GRAPHICS 
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DEST  CORP.  of  Milpitas.  Calif.,  has  introduced  PC 
Scan  Plus,  a  graphics-enhanced  version  of  its  page  scan¬ 
ner,  for  the  IBM  personal  computer  and  compatibles. 

PC  Scan  Plus,  which  interfaces  to  the  Macintosh  Plus 
from  Apple  Computer  Inc.,  can  scan  halftones  in  16  shades 
of  gray  and  features  adjustable  contrast. 

DEST  also  introduced  Publish  Pac  software.  The  com¬ 
bination  of  the  two  products  allows  text  and  black-and- 
white  photos  and  line  art  to  be  incorporated  into  desktop 
publishing  documents. 

PC  Scan  Plus  is  suggested  to  retail  for  $2,495;  IBM 
interface,  $295:  Publish  Pac  software,  $595. 

*  *  * 

IRIS  GRAPHICS  INC.  of  Stoneham,  Mass.,  has  intro¬ 
duced  the  IRIS  2024,  a  lower-priced  version  of  its  2044,  a 
digital,  ink-jet  color  proofing  system. 

The  2024  is  designed  for  users  of  electronic  color  pre¬ 
press  systems  who  do  not  need  the  large  format  of  the 
2044.  The  2024  can  produce  full-color  18"  x  24"  proofs  in 
about  12  minutes  for  less  than  250  each. 

“For  work-in-progress  checks,  IRIS  proofs  are  a  cost- 
effective  alternative  to  silver-halide,  film-based,  hardcopy 
proofing  methods,  and  cost  even  less  than  monochrome 
bluelines, ”  said  Richard  Santos,  IRIS  vice  president  of 
sales  and  marketing.  He  said  users  have  reported  proofing 
cost-savings  of  up  to  90%  on  materials  and  labor. 

IRIS  proofers  are  compatible  with  Scitex  color  systems 
and  can  print  on  a  variety  of  materials. 

The  2024  lists  for  $75,000. 

*  *  * 

DS  AMERICA  has  introduced  the  AV-lOO,  a  comput¬ 
erized  device  for  generating  color  tints  and  vignettes. 

It  works  with  DS  America  direct  color  scanners.  It  does 
not  require  a  pagination  system,  the  company  said,  adding 
that  it  is  simple  to  operate,  which  helps  eliminate  errors. 

The  AV-lOO  can  generate  fiat  or  graded  vignettes  in 
eight  shapes,  alone  or  in  combination  with  scanned  im¬ 
ages. 

It  is  priced  at  $12,000. 

*  *  * 

INTRAN  CORP.  of  Minnetonka,  Minn.,  has  unveiled 
MetaForm  Professional,  a  UNIX-based  electronic  imag¬ 
ing  system  composed  of  modules  for  designing  graphics, 
forms,  fonts  and  page  layouts. 

It  is  built  around  single  or  networked  workstations,  with 
graphics  and  forms  design  tailored  for  specific  require¬ 
ments. 

A  variety  of  output  options  are  available,  including  laser 
printers,  typesetters  and  PostScript-compatible  devices. 
*  *  * 

XEROX  CORP.  of  Rochester,  N.Y.,  has  introduced  a 
personal  computer-based  word  processing  program  allow¬ 
ing  users  to  view  a  full  letter-size  page  of  text. 

Called  Writer  111,  the  software  supports  an  8'/:"  x  11" 
display  and  permits  users  to  see  a  full  page  without 
scrolling. 

It  is  priced  at  $495. 

*  *  * 

DATEXT  INC.,  the  Woburn,  Mass. -based  supplier  of 
business  information  on  compact  disks,  has  brought  to 
market  CD/NewsLine,  a  hybrid  business  information 
product  integrating  current  on-line  information  systems 
with  historical  business  information  on  compact  disks 
with  read-only  memory. 


Developed  with  Dow  Jones  &  Co.,  CD/NewsLine  pro¬ 
vides  access  to  Dow  Jones’  News/Retrieval  at  a  discount. 
That  information  is  integrated  with  data  taken  from  CD- 
ROM  through  Datext's  menu-driven  software  for  guiding 
users  through  the  search  process.  For  example,  the  same 
menu  lists  data  ranging  from  that  day’s  news  and  stock 
quotes  on  a  company  to  historical  information  about  it 
going  back  seven  years. 

Datext  said  the  software  performs  necessary  switching 
between  the  CD-ROM  and  on-line  information  sources. 

Datext  products  run  on  IBM  personal  computers  or 
compatibles  with  512K  of  random  accesss  memory;  CD/ 
News/Line  requires  64()K. 

CD/NewsLine  is  available  for  $4,500  with  50  hours  con¬ 
nect  time  to  $53,000  for  1,000  hours  —  a  15%  to  50% 
reduction. 

*  * 

PRECISION  ENGINEERED  SYSTEMS  INC.  of  Pawca- 
tuck,  R.I.,  and  PRINTEX  PRODUCTS  CORP.  of  Roches¬ 
ter,  N.Y.,  have  brought  out  a  new  system  for  washing 
blankets  on  offset  presses. 

Called  the  Precision  Automatic  Blanket  Wash  System, 
it  has  been  approved  by  Greater  Buffalo  Press  for  use  on  1 8 
web  offset  presses.  It  was  tested  on  ad  insert  printing  on  20 
units  of  Harris  N-900  and  N-1700. 

The  companies  say  their  system  is  less  expensive  and 
more  simply  constructed  than  others  and  saves  labor  by 
enabling  blankets  to  be  cleaned  without  stopping  or  slow¬ 
ing  the  press.lt  uses  spray  bar-mounted  nozzles  to  spray 
controlled  amounts  of  water/solvent  onto  rotating  blanket 
cylinders. 

*  *  * 

SWITCH  &  MUX  INC.  of  Merrimack,  N.H.,  has 
announced  a  new  add-on  for  use  with  data  communication 
equipment  at  newspapers. 

Called  the  MSD24(),  the  device  is  linked  with  a  212A 
style  modem,  allowing  the  system  to  receive  transmissions 
on  both  300  baud  and  1 ,200  baud.  Output  can  be  selected 
for  300  baud.  1,200,  baud  or  2,400  baud. 

The  unit  comes  ready  to  plug  in  for  $500. 

*  *  * 

PAKO  GRAPHIC  PRODUCTS  of  Minneapolis,  Minn., 
has  introduced  its  Model  38RA  processor  for  high-quality 
processing  in  rapid-access  chemistry. 

The  38RA  is  microprocessor-controlled,  and  software 
includes  a  program  that  replenishes  for  oxidation  and  agi¬ 
tates  solutions  24  hours  a  day. 

It  is  recommended  for  use  with  color  scanners,  plotters, 
step-and-repeat  systems  and  camera  work. 

*  *  * 

STEPPER  ASSOCIATES  INC.  of  Olathe,  Kan.,  has  in¬ 
troduced  Heavy-weight,  a  machine  for  collating,  wrapping 
in  plastic,  counting  and  stacking  giant  newspapers  —  up  to 
900  broadsheet  and  tabloid  pages  —  at  1.000  pounds  a 
minute. 

Maximum  productivity,  according  to  Stepper,  is  8,500 
packages  per  hour,  and  it  requires  four  operators  to  load 
stations  and  unload  bundles.  It  is  suitable  for  centralized 
or  decentralized  operations. 

The  plastic  package  locks  in  place  ad  inserts  and 
coupons.  Stepper  said,  allowing  the  product  to  be  seen 
clearly  and  to  be  carried  home  by  readers  without  rubbing 
ink  onto  their  hands  in  transit. 
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Gannett  Foundation 
grants  $3.3  million 

Youth  and  economic  development 
projects  headed  the  list  of  41  grants 
totaling  $3.3  million  in  the  Gannett 
Foundation’s  1986  Community 
Priorities  Program. 

Programs  focusing  on  the  needs  of 
children  and  teens  —  including  child 
care  and  teen  pregnancy  projects  — 
accounted  for  13  of  the  funded  pro- 
posals.Ten  proposals  involving  eco¬ 
nomic  development,  job  training, 
downtown  revitalization  and  related 
projects  were  awarded  grants. 

CPP  1986  grants,  selected  from  95 
proposals,  averaged  about  $80,500.  In 
six  years  of  CPP  awards,  186  projects 
in  83  areas  served  by  Gannett  media 
have  received  $12.85  million,  for  an 
average  award  of  about  $68,800. 

WSJ  shows 
ad  linage  hike 

Dow  Jones  &  Co.  Inc.  recently 
released  the  1986  November  adver¬ 
tising  linage  figures  for  its  publica¬ 
tions. 

The  Wall  Street  Journal,  excluding 
special  supplements,  showed  an 
actual  increase  in  November  of  3.3% 
over  the  same  period  last  year,  while 
per  issue  increased  8.8%  during  that 
period.  For  the  year-to-date,  how¬ 
ever,  the  WSJ  shows  actual  losses  of 
2.9%  and  per-issue  losses  of  2.5% 
over  the  same  span  of  1985. 

For  the  month  of  November,  Bar¬ 
ron’s  showed  actual  and  per-issue 
losses  of  3.6%  over  last  year, 
although  year-to-date  figures  show 
gains  of  0.2%. 

The  Ottaway  Newspapers,  exclud¬ 
ing  preprints,  showed  gains  in 
November  of  3.4%  over  the  same 
month  in  1985,  and  a  year-to-date  gain 
of  4.0%. 

Anti-drug  campaign 
begins  in  Hartford 

The  Hartford  (Conn.)  Courant  has 
joined  the  fight  against  drug  abuse 
with  a  public  service  campaign  that 
includes  in-paper  ads,  a  speakers 
bureau  service  and  a  billboard  mes¬ 
sage. 

Leading  advertising  agencies  in 
Connecticut  prepared  ads  with  anti¬ 
drug  messages,  and  the  Courant  is 
donating  full-page  space  to  run  the 
ads,  some  of  which  will  be  repro¬ 


duced  as  posters  to  be  given  to  school 
systems,  civic  groups  and  other  orga¬ 
nizations.  In  addition,  the  paper  is 
connecting  interested  parties  with 
speakers  available  through  the  state 
and  local  police  departments. 

A  billboard  on  the  roof  of  the  pa¬ 
per’s  building  normally  used  to  pro¬ 
mote  the  paper,  features  an  anti-drug 
message  created  by  the  Courant ’s  edi¬ 
torial  cartoonist.  Bob  Englehart. 

Changes  at  Medill 
in  faculty,  programs 

Edward  P.  Bassett,  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  has  announced 
the  restructuring  of  the  school  and  the 
appointment  of  new  administrators 
and  faculty. 

Medill  has  been  divided  into  two 
departments,  editorial  and  advertis¬ 
ing.  The  administrative  appointments 
include:  David  Nelson,  director  of  the 
editorial  division;  Don  Schultz,  asso¬ 
ciate  dean  and  director  of  the  adver¬ 
tising  division;  Roger  Boye,  assistant 
dean;  Jack  Holley,  associate  director 
of  the  school’s  Frank  E.  Gannett 
Urban  Journalism  Center;  Beth 
Fisher,  associate  director  of  graduate 
admissions;  and  Alison  Hilsabeck, 
manager  of  student  records  and 
Medill  registrar. 

In  addition,  new  faculty  members 
have  been  appointed  in  the  school’s 
editorial  division.  They  are:  Jack 
Doppelt,  assistant  professor;  Marilyn 
McCraven,  assistant  professor; 
Leland  (Buck)  Ryan,  assistant  profes¬ 
sor;  and  two  adjunct  faculty  members 
teaching  full  time  —  Karen  Bose  and 
Paul  McGrath. 

In  other  Medill  news,  21  students 
entered  the  Corporate  Public  Rela¬ 
tions  Program  this  fall  and  10  began 
the  Direct  Marketing  Program,  both 
new  to  Medill. 

Fifty-eight  other  students  are 
enrolled  in  the  graduate  level  adver¬ 
tising  programs,  and  studies  are  under 
way  to  consider  whether  Medill 
should  add  sequences  in  advertising 
media  management,  advertising  cre¬ 
ativity  and  sales  promotion  manage¬ 
ment. 

Several  faculty  have  been  added  or 
reassigned  in  the  advertising  division 
to  staff  the  new  programs.  They  are: 
Raymond  P.  Ewing,  associate  profes¬ 
sor  and  director  of  the  graduate  pro¬ 
gram  in  corporate  public  relations; 
Kerri  L.  Acheson,  assistant  professor 
teaching  in  the  advertising  and  corpo¬ 
rate  pr  programs;  Bruce  Buskirk, 
assistant  professor  teaching  in  the 


advertising  and  direct  marketing 
programs;  Tamara  Brezen,  assistant 
professor  teaching  advertising 
research  and  management;  Paul 
Wang,  visiting  professor  teaching 
core  curriculum  and  conducting 
research  in  the  university’s  Institute 
for  Modern  Communications;  and 
Ronald  Kaatz,  teaching  part  time  this 
year  and  slated  to  join  the  faculty  full 
time  in  1987. 

Newsday  classified 
hits  four  million 

Newsday,  with  editions  on  Long 
Island,  N.Y.,  and  in  New  York  City, 
claims  the  largest  classified  advertis¬ 
ing  count  of  any  New  York  newspa¬ 
per,  according  to  David  Targe,  News- 
day  executive  vice  president  for  mar¬ 
keting.  The  newspaper  ran  its  four- 
millionth  classified  ad  for  the  year  on 
Sunday,  Nov.  30,  1986. 

Targe  noted  three  important  factors 
in  this  achievement:  an  extensive 
promotional  campaign  for  the  classi¬ 
fied  section;  the  health  and  vitality  of 
the  Long  Island  market;  and  the  pa¬ 
per’s  continued  circulation  growth. 

The  September  1986  ABC  audit 
shows  Newsday  with  a  daily  circula¬ 
tion  of  603,172  and  666,951  on  Sun¬ 
days. 


Historic  marker  at 
newspaper  building 

A  historic  marker  recognizing  the 
significance  of  the  1931  Ledfter- 
Enquirer  Building  in  Columbus,  Ga., 
was  recently  unveiled  by  the  Historic 
Chattahoochee  Commission. 

The  Ledger-Enquirer  Building  was 
finished  in  1931  as  a  memorial  toR.W. 
Page,  who  died  in  1920.  The  marker 
was  accepted  for  the  paper  by  Alvah 
H.  Chapman  Jr.,  Columbus  native 
and  grandson  of  Page,  and  now  chair¬ 
man  of  the  board  and  chief  executive 
officer  of  Knight-Ridder  Newspapers 
Inc.,  parent  company  of  the  Ledger- 
Enquirer. 

Belo  contributes  to 
aid  the  hungry 

The  A.H.  Belo  Corp.  will  contrib¬ 
ute  $10,000  to  the  Dallas  Morning 
News  Charities  to  aid  the  hungry  and 
homeless  in  Dallas.  Belo  is  the  parent 
company  of  the  Dallas  Morniufi 
News. 
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LEGAL  BRIEFS 


Calif,  weekly  wins 
libel  settlement 

The  drug  rehabilitation  organiza¬ 
tion  Synanon  has  agreed  to  drop  its 
libel  and  defamation  suit  against  the 
weekly  Port  Reyes  (Calif.)  Liftht  and 
pay  two  journalists  $100,000  as  part  of 
the  settlement,  according  to  the  news¬ 
paper. 

Synanon  sued  the  Light's 
publisher,  David  Mitchell,  and  his 
former  wife,  Cathy,  in  1979  after  the 
weekly  published  its  Pulitzer  Prize 
Gold  Medal-winning  series  on  how 
the  organization  had  become  a  cult. 

The  Mitchells  countered  that  Syna- 
non's  suits  were  attempts  at  harass¬ 
ment  and  intimidation. 

The  Light  reported  that  Synanon 
has  agreed  to  pay  the  two  defendants 
$100,000  in  an  out-of-court  settle¬ 
ment.  The  award  paid  to  the  Mitchells 
was  for  “defamation,  abuse  of  pro¬ 
cess  and  malicious  prosecution," 
according  to  the  settlement. 

In  addition  to  the  payment,  the  set¬ 
tlement  calls  for  both  sides  to  end 
their  litigation. 

Ex-editor  charges 
age  discrimination 

The  former  editor  of  the  Red  Bank 
Register,  published  in  Shrewsbury, 
N.J.,  has  filed  a  civil  suit  charging  the 
newspaper  with  age  discrimination. 

Arthur  Z.  Kamin,  who  was  55  when 
he  was  fired  as  the  Register’s  editor  in 
1985,  alleged  that  the  newspaper  dis¬ 
missed  him  after  he  refused  to  fire 
employees  over  age  40.  His  suit 
charges  the  dismissal  breached  his 
employment  contract. 

The  suit  also  alleges  that  the  Regis¬ 
ter  discriminated  against  employees 
between  the  ages  of  40  and  70. 

Named  as  defendants  are  Capital 
Cities  Communications,  which 
owned  the  Register  at  the  time  of 
Kamin's  dismissal;  Price  Communi¬ 
cations,  the  current  owner;  the  Red 
Bank  Regisiter  Inc.,  and  former 
publisher  George  J.  Lister. 

The  suit  charges  that  Kamin’s  firing 
resulted  from  age  discrimination 
because  he  was  replaced  in  Febru¬ 
ary  1985  by  William  Thompson  who 
was  under  40.  The  suit  alleges  that 
Kamin  was  fired  for  charging  age  dis¬ 
crimination  and  for  refusing  orders  to 
“get  rid  of  the  older  people  who  had 
been  with  the  paper  for  a  long  time 
because  they  were  getting  good  sala¬ 
ries." 

Three  other  former  employees. 


Dominick  Lordi,  44;  Doris  Kulman, 
62;  and  Marguerite  Henderson,  57, 
have  filed  suits  alleging  their  dismis¬ 
sals  by  the  Register  were  the  result  of 
age  discrimination. 

Attorneys  for  the  defendants  have 
denied  the  charges  in  all  the  lawsuits. 

Judge  overturns 
Detroit  News 
libel  verdict 

A  Michigan  circuit  court  judge  has 
overturned  a  $3-million  libel  verdict 
against  the  Detroit  News  and  two  of 
its  reporters. 

In  overturning  the  jury’s  Septem¬ 
ber  1985  decision.  Judge  Michael  J. 
Connor  said  the  plaintiffs  had  not 
proved  that  the  News  had  published 
“significantly  false  facts"  in  a  series  of 
articles  published  between  1977  and 
1979. 

The  articles  concerned  developers 
Joseph  Locricchio  and  Gary  Francell, 
and  their  efforts  to  develop  an  area 
with  a  golf  and  country  club,  con¬ 
dominiums  and  a  music  theater.  The 
nine  articles  reported  on  ties  between 
the  developers  and  organized  crime. 

The  developers  claim  they  lost  the 
project  because  of  the  newspaper  arti¬ 
cles. 

In  the  original  verdict,  the  jury 
found  the  News,  reporter  Jean 
Gadomski  and  former  News  reporter 
Michael  Wendland  libled  Francell. 
The  jury  said  Lorcicchio  was  not 
libeled  by  the  articles. 

Black  weekly  loses 
privacy  suit  appeal 

A  black  community  weekly  in  Jack¬ 
sonville,  Fla.,  recently  lost  its  appeal 
of  a  $1  ()(),()()()  invasion  of  privacy  suit 
brought  against  it  by  a  rape  victim 
who  had  been  named  in  the  newspa¬ 
per’s  “Police  Reports"  section. 

Eric  O.  Simpson,  publisher  of  the 
Florida  Star,  said  if  the  verdict  is 
upheld  after  further  appeals  he  could 
be  forced  to  close  the  weekly. 

In  its  Oct.  29,  1983  edition,  the  Star 
published  the  name  of  Betty  Jean 
Freeman  in  its  police  blotter  story  on 
her  report  of  being  raped  a  knifepoint. 

The  Star,  which  has  a  policy  against 
reporting  the  names  of  rape  victims, 
said  Freeman’s  name  ended  up  in  the 
story  because  of  a  series  of  errors  that 
began  when  a  reporter-in-training 
copied  down  all  37  items  on  the  police 
blotter  and  the  inclusion  of  the  vic¬ 


tim’s  name  was  not  caught  in  the 
story-writing  and  editing  processes. 

The  case  came  to  trial  in  December 
1985  and  lasted  a  day.  Freeman  had 
sought  $18,000  —  one  dollar  for  each 
subscriber  —  but  the  jury  after  35 
minutes  of  deliberation  awardeef  her 
$100,000. 

Simpson  appealed  to  the  First  Cir¬ 
cuit  Court  of  Appeal  in  Gainesville, 
but  the  verdict  was  upheld  last  month. 

His  attorneys  intend  to  ask  the 
court  to  reconsider  its  upholding  of 
the  verdict,  Simpson  said.  If  that 
move  fails,  then  he  plans  to  appeal  the 
case  to  Florida’s  Supreme  (Zourt. 

Paul  Levine,  a  Miami-based  libel 
attorney  who  is  handling  Simpson’s 
appeal,  said  the  case  involves  the 
newspaper’s  right  to  publish  accu¬ 
rate,  lawfully  obtained  items. 

The  appeal  will  seek  to  have  over¬ 
turned  on  First  Amendment  grounds 
the  Florida  criminal  statute  that  pro¬ 
hibits  the  publishing  of  a  rape  victim’s 
name,  Levine  said. 

Levine’s  fees  are  being  paid  by  the 
First  Amendment  Foundation,  an 
organization  whose  contributors 
include  most  of  Florida’s  newspa¬ 
pers. 

State  high  court 
to  hear  appeal 
by  Oregonian 

The  Portland  Orefionian  has  lost 
the  first  two  rounds  in  a  legal  battle 
over  the  right  of  its  reporters  to  cover 
court  arguments  on  whether  a  murder 
trial  witness  could  refuse  to  testify. 

Clackamas  County  Judge  Charles 
Sams  barred  reporter  Joan  Laatz 
from  attending  the  proceeding  in 
which  the  witness  sought  to  escape 
testifying  on  the  grounds  that  it  might 
incriminate  him. 

The  Oregon  Court  of  Appeals 
upheld  Sams  but  the  state  Supreme 
Court  has  agreed  to  hear  the  Orego¬ 
nian’s  challenge  to  the  ruling. 

Sams  barred  the  press  under  a  state 
statute  that  says  in  part:  “The  court 
shall  hold  summary  hearings  outside 
the  presence  of  the  jury  and  the 
public." 

But  the  Oregonian  Publishing  Co. 
claims  the  ban  violates  a  section  of  the 
state  constitution  which  declares  that 
“No  court  shall  be  secret,  but  justice 
shall  be  administered  openly." 

In  its  decision,  the  appeal  court 
asserted  that  the  U.S.  Supreme  Court 
has  never  held  that  the  press  and 
public  has  an  absolute  right  to  be  pre¬ 
sent  during  all  phases  of  a  judicial 
proceeding. 
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Briefs 


Editorial  workshop 

By  Roy  H.  Copperud 


Unholy  Writ  No.  636 

Writings  on  the  subject  of  usage  and  grammar  command 
reverence  exceeded  perhaps  only  by  that  given  to  the 
Bible  and  Shakespeare.  Regrettably,  it  is  often  an  uncriti¬ 
cal,  swallow-it-whole  kind  of  reverence. 

Concerning  such  stuff,  the  conversation  often  runs  like 
this: 

“Didja  see  that  piece  about  slang  and  good  English  in 
Hoopers  Ma^azineT' 

“No,  1  missed  it." 

“Well,  it’s  terrific  stuff.  Ought  to  be  cut  out  and  kept  by 
anyone  who  writes  for  a  publication.  Course,  1  didn't  read 
it  all,  just  skimmed  through  a  few  lines,  but  ..." 

Yet  exegesis  in  this  field  is  as  open  to  error  as  any  other 
human  undertaking,  and  a  good  deal  of  nonsense  finds  its 
way  into  print  on  this  subject.  Credulous  readers  ought  to 
be  supplied  with  a  divining  rod  so  they  can  tell  the  wheat 
from  the  chaff.  Of  course,  no  such  thing  is  possible. 

Reviews  of  books  on  usage  are  often  meaningless 
because  they  are  usually  done  by  incompetents.  1  say  this 
as  the  author  of  such  books.  The  reviews  are  almost 
always  favorable  because  anyone  who  writes  on  usage  is 
assumed  to  be  on  the  side  of  the  angels,  whether  he  knows 
what  he  is  talking  about  or  not. 

A  rule  of  thumb  or  two,  however,  can  be  applied  to  the 
evaluation  of  writing  about  writing.  One  is  that  the  advice 
given  ought  to  conform  with  accepted  usage.  This  is  where 
opinion  enters,  for  what  is  accepted  usage?  Well,  anything 
that  seems  to  run  sharply  against  the  grain  of  natural 
expression  is  open  to  suspicion. 

Beware  of  the  dogmatic.  Writers  on  these  subjects 
ought  to  be  able  to  give  reasons  for  their  advice.  Prejudice 
and  superstition  are  rife  in  this  field  and  are  often  invoked 
in  the  name  of  purism. 

Above  all,  remember  that  in  the  use  of  language  nothing 
is  immutable.  Slang  is  constantly  graduating  into  good 
usage.  Informed  opinion  of  what  is  acceptable  is  growing 
more  liberal  —  some  would  say  looser  —  all  the  time. 
The  attitudes  of  scholars  in  the  fields  of  usage  and  gram¬ 
mar,  and  of  successful  writers,  tend  to  be  the  most  liberal 
of  all. 

Editors  in  journalistic  fields  and  teachers  of  high  school 
and  grammar  school  English  are  often  responsible  for 
keeping  superstitions  and  the  reverence  for  “purity" 
alive.  Journalism  teachers  are  not  immune.  In  these  well- 
meaning  but  misguided  folk  a  powerful  yearning  for  “cor¬ 
rectness"  is  joined  with  only  a  hazy  knowledge  of  the 
gospel.  Many  of  the  principles  they  revere  are  simply 
useless  hand-me-downs,  not  based  on  observation  or  even 
common  sense. 

A  tremendous  advance  could  be  made  in  this  field  if 
people  could  be  persuaded  to  counter  any  and  all  rules 
with  a  simple  question:  “Why?"  Rules  for  which  no  valid 
reason  can  be  given  should  be  scrapped.  It  is  characteristic 
of  purists  that  they  seldom  check  their  dogma  against  the 
dictionary  or  a  handbook  of  usage.  Those  who  do  are  soon 
shocked  out  of  their  purism. 

Wilson  Mizner  was  not  talking  about  language,  but 
could  have  been,  when  he  proclaimed,  “i  respect  faith  but 
doubt  is  what  gets  you  an  education." 


Hearst  donates  ‘morgue’ 

The  Hearst  Corp.  has  donated  three  million  newspaper 
clippings  and  one  million  photographs,  the  entire  contents 
of  the  morgue  from  its  defunct  Baltimore  News-American 
newspaper,  to  the  University  of  Maryland. 

i\iling  financially  for  a  number  of  years,  the  Baltimore 
newspaper  published  for  the  last  time  on  May  27,  1986. 

The  collection  includes  newspaper  clippings  from  the 
News-American,  the  Sun  and  Evening  Sun  dating  back  to 
1902,  as  well  as  hundreds  of  photographs  of  national  and 
local  figures  and  classic  Baltimore  street  scenes. 

In  addition  to  the  clippings  and  photos.  Hearst  also 
donated  the  1 5-foot-long  metal  eagle  —  the  symbol  of  the 
newspaper  that  ran  in  its  masthead  and  graced  one  side  of 
its  building  at  the  Inner  Harbor. 

Papers  cut  work  force 

The  Spokesman-Review  and  the  Spokane  (Wash.) 
Chronicle  will  reduce  their  work  forces  and  reorganize 
departments  to  increase  productivity  and  improve  service 
to  subscribers  and  advertisers. 

Donald  Gormley,  the  newspapers’  general  manager, 
said  Cowles  Publishing  Co.,  which  publishes  both  news¬ 
papers,  will  offer  incentives  for  voluntary  early  retirement 
and  will  eliminate  positions  by  not  filling  vacancies. 

Gormley  said  there  is  no  target  number  for  work-force 
reduction.  The  newspapers  currently  employ  about  600 
people. 

“Retail  sales  are  down  in  the  community,"  he  said. 
“When  retail  sales  are  down,  retail  advertising  is  down." 

With  the  changes,  the  newspapers  will  be  able  to  pro¬ 
vide  substantial  pay  raises  to  all  employees  in  1987, 
Gormley  said. 

Paper  forms  mag  division 

The  Globe  and  Mail  of  Toronto,  Canada’s  national 
newspaper,  recently  announced  the  formation  of  a  Maga¬ 
zine  Sales  Division. 

In  addition  to  the  monthly  Report  on  Business  maga¬ 
zine,  the  Globe  and  Mail  publishes  the  monthly  Toronto 
magazine,  the  quarterly  Destinations  travel  magazine  and 
the  weekly  Broadcast  Week  magazine.  All  are  distributed 
with  the  newspaper. 

Mike  Soliman,  director  of  marketing  for  the  newspaper, 
said  that  establishing  the  new  division  reflected  the 
paper’s  growing  commitment  to  magazine  publishing. 

Anita  McDougald  has  been  appointed  national  adver¬ 
tising  manager  of  the  magazine  division. 

Hearst  buys  Esquire 

Hearst  Corp.  has  purchased  Escpiire  magazine  for  an 
undisclosed  sum. 

The  sale,  which  was  part  of  the  breakup  of  the  Esquire 
Magazine  Group,  Inc.,  was  effective  on  Dec.  31,  1986. 

Esquire  will  be  the  13th  publication  in  Hearst’s  maga¬ 
zine  group  which  also  includes  Cosmopolitan,  Good 
Housekeeping,  Harper’s  Bazaar,  Popular  Mechanics, 
Redhook  and  Sports  Afield.. 
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UPl  memo 

(Continued  from  pci^e  12) 


Rana  ordered  Mike  Hughes  to  fire 
Ron  Cohen  and  put  me  in  his  place.  1 
refused.” 

The  memo  said  UPl’s  owner  was 
displeased  with  the  way  Cohen  had 
directed  the  news  service's  coverage 
of  its  Chapter  1 1  bankruptcy  pro¬ 
ceedings  which  led  to  Vazquez's 
purchase. 

UPl  had  vigorously  covered  the 
Chapter  1 1  process  and  Cohen  and 
the  staff  drew  wide  praise  within  the 
newspaper  industry  for  following  a 
policy  of  full  disclosure. 

James  also  said  in  his  memo  that 
Cohen's  name  was  “first”  on  a  seven- 
person  “hit  list”  of  UPl  employees 
Vazquez  told  Hughes  to  fire. 

The  memo  said  that  the  new  owner 
wanted  to  save  money  by  eliminating 
their  salaries.  In  an  interview  last 
October,  Vazquez  said  UPI's  annual 
losses  were  running  $12  million  higher 
than  he  expected  when  he  took  over 
the  wire  service  last  June  {E&P,  Oct. 
4). 

Other  former  UPl  officials,  who 
asked  for  anonymity,  confirmed 
James'  account  of  the  existence  of  a 
hit  list  drawn  up  by  Vazquez. 

James'  memo  related  that  on  Sept. 
26  Hughes  had  a  “furious  row”  with 
Vazquez  after  telling  him  he  would 
not  carry  out  any  of  the  dismissals. 
Three  days  later,  on  Sept.  29,  Hughes 
offered  Vazquez  his  resignation, 
James  stated,  but  was  persuaded  to 
remain.  Hughes  ultimately  did  resign 
on  Nov.  24. 

James  related  that  “one  of  the  con¬ 
ditions”  for  Hughes'  remaining  on  the 
job  was  “the  removal  of  the  hit  list, 
but  Vazquez  Raha  continued  to  insist 
that  Cohen  be  fired.” 

The  next  day.  Sept.  30,  Cohen  was 
told  that  he  would  be  dismissed  when 
his  work  contract  expired  on  Dec.  4. 
although  he  actually  left  nearly  a 
month  sooner  (E&P,  Nov.  15). 

In  a  telephone  interview  from 


UPI's  London  bureau,  James  again 
said  he  was  willing  to  “swear  by”  his 
memo. 

“Mike  stood  up  to  Vazquez  Raha 
and  said  ‘No.'  He  wouldn't  fire  those 
people.  He  saved  the  other  people  on 
the  list,”  James  said. 

Hughes  “was  desperately  trying  to 
find  a  way  for  Cohen  to  stay”  with 
UPl  as  well,  James  remarked,  and 
arranged  for  Cohen  to  remain  with  the 
wire  service  until  after  supervising 
coverage  of  the  November  elections. 

James  said  that  although  he  and 
Hughes  are  both  British  and  long-time 
UPl  veterans,  “we  are  not  old  cro¬ 
nies.”  He  said  he  issued  his  memo 
because  “blaming  Mike  for  the  whole 
debacle  over  Cohen  is  wrong.  The 
whole  impulse  came  from  Vazquez 
Raha.” 


after  his  demand  for  a  guaranteed 
contract  was  rejected  (E&P,  Dec.  6). 

Hughes,  contacted  at  home  this 
week,  declined  to  comment  on  the 
memo. 

James  told  E&P  that  Hughes  is  con¬ 
templating  suing  UPl  because  he  was 
“treated  extraordinarily  badly  when 
he  left.  1  don't  think  he  got  a  red 
cent.” 

Hughes  said,  “I'm  talking  with 
counsel,”  but  would  not  say  if  he 
were  going  to  sue. 

James  also  told  E&P  that  Maxwell 
McCrohon,  who  resigned  as  UPI's 
president  on  Nov.  6,  also  had  strenu¬ 
ously  objected  to  the  proposed  dis¬ 
missals.  James  said  the  drawing  up  of 
a  hit  list  was  a  major  reason  for 
McCrohon's  resignation  but  added 
that  McCrohon  and  Vazquez  had  had 


“I  realize  it  is  my  word  against  Mr.  Vazquez  Rana’s. 
Nevertheless,  I  would  be  prepared  to  testify  under 
oath  if  necessary  to  the  veracity  of  what  I  have  said.” 


However,  a  UPl  news  staffer  said 
James  and  Hughes  were  “long-time 
friends.” 

Hughes  publicly  took  responsibil¬ 
ity  for  Cohen's  dismissal  at  the  time  it 
occurred,  saying  the  two  disagreed 
over  UPI's  editorial  direction  and  cit¬ 
ing  the  need  to  revamp  the  news  oper¬ 
ation. 

However,  soon  after  his  Nov.  24 
resignation,  Hughes  told  E&P  that  he 
had  “no  conflict  with  Cohen”  and 
indicated  that  the  popular  managing 
editor's  firing  had  been  ordered  from 
above. 

“1  was  the  messenger.  You  can 
read  whatever  you  want  into  that,” 
Hughes  stated  (E&P,  Dec.  6). 

Hughes,  a  3()-year  UPl  veteran, 
said  at  the  time  that  he  resigned  after 
Benjamin  told  him  he  wanted  to 
replace  him  as  editor-in-chief  with  a 
“name”  editor.  Benjamin  denied  he 
wanted  to  replace  Hughes,  and  other 
UPl  executives  said  Hughes  resigned 


several  other  “acrimonious  rows.” 

Benjamin,  who  had  been  acting  as  a 
consultant  to  Vazquez  since  April 
1986,  replaced  McCrohon  as  presi¬ 
dent. 

James  said  Benjamin  was  not  pres¬ 
ent  at  the  Sept.  23  meeting.  Ben¬ 
jamin  has  stated  in  the  past  that  he 
was  “stunned”  when  he  learned  of 
Cohen's  dismissal  and  he  repeated 
that  assertion  when  asked  about 
James'  memo. 

“He  (Benjamin)  was  advising  the 
company  since  April.  I  do  find  it 
impossible  to  believe  he  did  not  know 
what  was  going  on,”  James  said. 

Benjamin  met  with  Cohen  on  Nov. 
26,  coincidentally  the  same  day  as  the 
date  on  James'  memo,  to  discuss  his 
returning  to  UPl.  A  second  meeting 
was  proposed  for  after  the  Thanks¬ 
giving  holiday,  but  Benjamin  never 
contacted  him  to  set  one  up,  accord¬ 
ing  to  Cohen,  who  now  works  for 
Gannett  News  Service. 


UPl changes 


(Continued  from  page  12) 


national  security  affairs. 

•  Bill  Ferguson,  60,  has  been  acting 
managing  editor  of  U  PI  in  place  of  the 
popular,  recently  fired  Ron  Cohen; 
Ferguson,  with  UPl  since  1950,  has 
lengthy  management  experience  with 


its  news  wires  for  broadcasters  and  is 
credited  with  many  of  UPI's  editorial 
innovations,  including  high-speed 
customized  services. 

He  will  be  managing  editor/broad¬ 
casting,  responsible  for  UPI's  broad¬ 
cast  news  wires,  radio  network  and 
special  services  for  television  clients. 

Benjamin,  in  announcing  the 
appointments,  said;  “My  expectation 
is  that  one  of  the  managing  editors 


named  today  will  emerge  over  time  as 
first  among  equals  and  will  become 
the  editor  of  UPl  for  the  1990s.'' 

He  said  the  appointments  are  only 
“the  beginning  of  a  series  of  moves 
we  will  be  making  in  the  weeks  ahead 
to  further  strengthen  our  editing 
structure,  and  to  insure  that  UPl  has 
the  most  talented  and  experienced 
reporters  available  in  our  key  beats 
domestically  and  around  the  world.” 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me; 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  oi  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ _ _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 
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ASJMC  opposes  drug  testing  of  student  interns 


The  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication  and 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication  has 
gone  on  record  as  opposing  drug  tests 
for  student  interns. 

The  organization  recently  passed  a 
resolution  calling  on  newspapers, 
broadcast  stations,  magazines  and 
other  mass  media  and  media-related 
organizations  not  to  require  journal¬ 
ism-mass  communication  school  stu¬ 
dents  to  pass  urine  analyses  or  other 
drug  tests  before  they  can  become 
interns. 

The  resolution,  passed  by  the 
executive  committees  of  the  two 
organizations  at  their  December 
meetings  in  San  Antonio,  Texas,  cites 
reasons  for  the  request,  including 
their  belief  that  the  U.S.  mass  media 
as  a  whole  and  ASJMC  should  "con¬ 
tinue  to  champion  the  rights  of  per¬ 
sonal  privacy.” 

Other  factors  noted  were  that 
interns  are  students,  not  permanent 
employees;  that  the  associations 
“believe  that  routine  drug  tests,  with¬ 
out  reasonable  suspicion  that  a  per¬ 
son  has  taken  drugs,  constitute  unrea¬ 
sonable  search  and  seizure  —  a  clear 
violation  of  the  Fourth  Amendment  to 
the  U.S.  Constitution”;  and  that  drug 
tests  are  inaccurate  far  too  often. 

Four  elected  to 
Ad  Hall  of  Fame 

The  Council  of  Judges  of  the 
Advertising  Hall  of  Fame  have 
elected  Carl  W.  Nichols,  chairman 
emeritus,  Cunningham  &  Walsh  Inc.; 
Arthur  C.  Nielsen  Sr.  (deceased), 
founder  of  the  A.C.  Nielsen  Com¬ 
pany;  Raymond  J.  Petersen,  execu¬ 
tive  vice  president,  Hearst  Maga¬ 
zines;  and  Robert  W.  Woodruff 
(deceased),  director  emeritus,  the 
Coca-Cola  Company,  as  members  of 
the  Advertising  Hall  of  Fame. 

The  four  men  will  be  inducted  into 
the  Advertising  Hall  of  Fame  during  a 
luncheon  ceremony  on  April  1  at  the 
Waldorf-Astoria  Hotel  in  New  York 
City. 

Selected  from  49  nominations, 
Nichols,  Nielsen,  Petersen  and 
Woodruff  Join  the  99  men  and  women 
previously  elected  to  the  Hall  of 
Fame,  which  was  established  by  the 
American  Advertising  Federation  in 
1949. 
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Backing  up  the  third  claim,  the 
resolution  maintains  that  "Most  drug 
tests,  for  example,  detect  byproducts 
the  body  produces  after  drug  use. 
Advil  or  Motrin,  common  nonpre¬ 
scription  products  advertised  nation¬ 
ally  on  television  and  available  virtu¬ 
ally  everywhere,  can  show  up  as  mar¬ 
ijuana  on  drugs  tests.  Alka-Seltzer 
Plus  and  NyQuil  can  show  up  as 
amphetamines. 

“For  these  and  no  other  reasons, 
one  positive  test  is  inadequate,”  the 
resolution  further  states.  "One  posi¬ 
tive  test  must  be  confirmed  by  a  more 
sophisticated  follow-up  test.  Further¬ 
more.  what  is  important  is  obtaining 
appropriate,  meaningful  help  for  real 
drug  users,  not  merely  knowing 
whether  one  urine  test  is  positive.” 

ASJMC  officers  are:  Richard  R. 
Cole,  dean  of  the  School  of  Journal¬ 
ism  at  the  University  of  North  Car¬ 
olina  at  Chapel  Hill,  president;  Billy  I. 
Ross,  chairman  of  the  Department  of 
Mass  Communication  at  Texas  Tech 
University,  president-elect;  Ed  Lam¬ 
beth,  director  of  the  School  of  Jour¬ 


nalism  at  the  University  of  Kentucky, 
vice  president;  and  Robert  L. 
Hoskins,  dean  of  the  College  of  Com¬ 
munication  at  Arkansas  State  Univer¬ 
sity,  past  president. 

Officers  of  AEJMC  are:  Sharon  M. 
Murphy,  dean  of  the  College  of  Jour¬ 
nalism  at  Marquette  University, 
president;  David  H.  Weaver.  School 
of  Journalism,  Indiana  University, 
president-elect;  and  Dwight  L.  Tee¬ 
ter,  Department  of  Journalism.  Uni¬ 
versity  of  Texas  at  Austin,  past  presi¬ 
dent. 

Jennifer  McGill  of  the  University  of 
South  Carolina  is  executive  director 
of  both  organizations. 

McCaw  sells 
cable  division 

McCaw  Communications  Compa¬ 
nies  has  sold  its  cable  division  to  Jack 
Kent  Cooke  for  $755  million,  accord¬ 
ing  to  AfTJiated  Publications. 

Affiliated,  publisher  of  the  Boston 
Globe,  owns  459f  of  McCaw. 


GROUND  ZERO 

A  direct  hit  to  the  funny  bone. 


A  bizarre  new  comic  strip  by  Tim  Haggerty,  beginning 
January  12  in  the  Los  Angeles  Times,  Rocky  Mountain  News, 
The  Seattle  Times  and  newspapers  across  the  country. 

For  more  information,  call  Brad  Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 

United  Media  Canada,  416-821-0661. 

^  UNITED  FEATURE 
SYNDICATE 
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AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


SYNDICATES  — 

The  syndicate  world  reacts  to  NAS  deal 


Some  people  feel  a  King/News  America  Syndicate  combination  will 
significantly  reduce  competition,  while  others  are  not  so  worried 


By  David  Astor 

Rupert  Murdoch’s  impending  sale 
of  News  America  Syndicate  to  the 
Hearst  Corporation  is,  of  course, 
good  news  for  both  parties. 

Murdoch  stands  to  receive  a 
reported  $23  million,  and  the  combi¬ 
nation  of  NAS  and  Hearst ’s  King  Fea¬ 
tures  Syndicate  will  be  “formidable,” 
noted  Universal  Press  Syndicate  vice 
president/sales  Robert  Duffy. 

“It’s  going  to  be  a  big,  big  com¬ 
pany,”  he  declared. 

“(The  purchase)  clearly  puts  King 
in  the  number-one  position  as  far  as 
size,”  added  NAS  national  sales 
director  John  Killian. 

King  alone  is  already  one  of  the  two 
largest  syndicates  in  the  country  and 
handles  about  140  features.  NAS  — 
which  will  become  a  King  company 
called  North  America  Syndicate  when 
the  deal  goes  through  (see  E&P,  Janu¬ 
ary  3)  —  is  America’s  third  biggest 
syndicate  and  the  distributor  of  85 
features. 

But  is  the  merger  good  news  for 
creators,  the  syndicate  industry  in 
general,  and  newspapers?  E&P  inter¬ 
viewed  a  number  of  people  to  find 
out. 

“1  think  it’s  great  for  King  to  be 
bigger  than  ever,”  said  “Beetle 
Bailey”/“Hi  and  Lois”  creator  Mort 
Walker  of  King.  “The  syndicate’s 
really  going  to  boom  now.  But  it  cer¬ 
tainly  reduces  competition  .  .  .  .” 

“I’m  not  sure  it’s  the  kind  of  deal 
that  would  have  been  allowed  under 
antitrust  law'  a  decade  ago,”  observed 
Washington  Post  Writers  Group  edito¬ 
rial  director/general  manager  William 
B.  Dickinson  Jr.  “It  may  be  good 


Phil  Frank 


Johnny  Hart 


from  a  business  standpoint  (for  NAS 
and  King),  but  it  reduces  competition. 
And  1  suspect  it  will  provide  fewer 
opportunities  for  new'  talent.” 

Dickinson  said  NAS  will  no  longer 
be  a  truly  separate  syndicate  if  it 
shares  a  sales  force  with  King,  and 
that  he  feels  the  creation  of  North 
America  Syndicate  is  basically  “cos¬ 
metic.” 

But  Dallas  Mornin}>  News  execu¬ 
tive  editor  Ralph  Danger  is  not  that 
worried  about  the  Hearst  purchase. 
“There  are  still  lots  of  good,  healthy, 
large  syndicates  out  there,”  he  said. 
“1  don’t  think  it  will  have  a  major 
effect  on  competition  at  all.” 

“Syndication  in  this  country  is  by 
no  means  a  monopoly,”  added  Los 
Angeles  Times  Syndicate  president 
Lou  Schwartz. 

NAS  president  and  chief  executive 
officer  Richard  S.  Newcombe  agreed, 
noting  that  King  “will  be  a  big  syndi¬ 
cate  but  not  a  monopoly.” 

Fort  Lauderdale  NewsISiin-Sen- 
tinel  vice  president  and  editor  Lugene 
Cryer  acknowledged  that  there  is  still 
significant  competition  among  feature 
distributors  and  that  King  has  a 
“good  reputation.”  But  he  said:  “It 
concerns  me  somewhat  that  an  awful 
lot  of  stuff  is  getting  concentrated  in 
very  few  syndicates.”  And  he 
observed  that  King  —  with  last  year’s 
Cowles  Syndicate  purchase  and  the 


impending  NAS  deal  —  is  getting  “an 
awfully  big  stable”  of  features. 

King/NAS  will  especially  be  a 
“powerhouse”  in  the  area  of  comics, 
stated  Tribune  Media  Services  presi¬ 
dent  Robert  S.  Reed. 

Because  of  this,  said  one  anony¬ 
mous  syndicate  executive,  it’s  impor¬ 
tant  for  King  to  have  some  comics 
with  North  America  Syndicate  and 
Cowles  copyrights  in  order  to  appear 
less  dominating  on  the  funny  pages. 
Otherwise,  he  continued,  newspaper 
editors  thinking  of  dropping  a  comic 
might  feel  that  "King  can  stand  to 
lose  one.” 

But  Walker  said  King/NAS  — 
which  will  have  nine  strips  and  panels 
with  over  I ,()()()  papers  —  will  still 
face  significant  comic  competition 
from  feature  distributors  like  TMS, 
Universal,  and  United  Media  (parent 
of  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association). 

And  Reed  contended  that  “product 
ideas”  are  the  key  to  a  syndicate’s 
success,  not  size. 

Reed,  like  other  syndicate  execu¬ 
tives  interviewed,  said  his  company 
will  not  make  any  major  changes  in 
the  way  it  does  business  because  of 
the  King/NAS  deal.  “Maybe  it  will 
make  everyone  work  just  a  little  bit 
harder,”  commented  Duffy.  But  he 
said  people  at  Universal  already  work 
very  hard. 

On  the  newspaper  end,  Cryer  said 
editors  may  end  up  losing  some  of 
their  bargaining  leverage  as  the  num¬ 
ber  of  truly  competitive  syndicates 
decreases.  He  noted,  by  way  of  exam¬ 
ple,  that  a  paper  dissatisfied  with  the 
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price  of  a  feature  would  have  fewer 
other  syndicates  to  turn  to. 

But  Cryer  noted  that  there  are  some 
positive  aspects  to  the  Hearst  pur¬ 
chase.  He  said  with  a  laugh  that  some 
newspaper  editors  will  be  pleased 
about  not  having  to  see  as  many  syn¬ 
dicate  salespeople.  And  Cryer  stated 
that  he  was  “always  uncomfortable" 
with  Murdoch  owning  NAS  —  “a 
personal  bias,  I  suppose"  —  and  is 
glad  to  see  him  leaving  the  newspaper 
syndication  field. 

The  aforementioned  anonymous 
syndicate  exec  said  Murdoch  is  a 
"brilliant  businessman"  but  has  not 
been  good  for  NAS  —  forcing  it  to 
distribute  certain  columnists  who 
were  Murdoch  favorites  and  causing 
other  problems. 

But  Newcombe  defended  Mur¬ 
doch,  noting  that  he  “set  an  energetic 
pace."  And  “B.C. "/“Wizard  of  Id" 
creator  Johnny  Hart  of  NAS  stated, 
“1  kind  of  like  Rupert."  The  cartoon¬ 
ist  did  express  some  puzzlement  as  to 
why  Murdoch,  now  that  he  owns  tele¬ 
vision  stations  and  a  movie  company, 
would  sell  his  syndicate  when  NAS 
features  could  be  developed  into  tv 
specials  and  the  like. 

Hart,  however,  said  “buying  and 
selling  things"  is  the  way  Murdoch 
operates.  “He's  done  it  before  —  a 
few  thousand  times,"  noted  Hart  with 
a  laugh. 

Few  people,  of  course,  were  taken 
aback  by  Murdoch's  latest  deal.  He 
put  NAS  up  for  sale  back  in  the  sum¬ 
mer,  and  the  fact  that  Hearst  would  be 
the  buyer  was  an  open  secret  for 
months. 

“It  was  no  surprise,"  said 
Schwartz. 

And  NAS  people  are  quite  used  to 
ownership  shifts,  because  the  former 
Field  Newspaper  Syndicate  has  gone 
through  a  number  of  consolidations 
and  name  changes  during  its  44-year 
history. 


“This  is  old  hat  for  me,"  declared 
Hart,  whose  “B.C."  strip  began  in 
1958. 

“I've  gotten  used  to  it,"  added  Carl 
Rowan,  who  started  his  NAS  column 
in  1965. 

But  some  NAS  people  were  upset 
at  the  timing  of  the  Murdoch/Hearst 
deal. 

“I  guess  1  was  a  little  disappointed 
that  they  waited  until  December  24  to 
announce  it,"  said  NAS  director  of 
feature  development  Jack  Prahl. 

Some  of  those  interviewed  guessed 
that  Hearst  —  sensitive  to  charges 
that  King  would  be  considered  too  big 
—  picked  the  day  before  Christmas  to 
keep  its  purchase  “low  profile." 
Others,  however,  said  the  details  of 
the  deal  were  worked  on  for  a  long 
time  and  that  the  December  24  closing 
date  was  “accidental."  King  presi¬ 
dent  Joseph  F.  D'Angelo  has  stated 
this  as  well. 

But  even  though  the  sale  announce¬ 
ment  was  expected,  the  71  full-time 
NAS  staffers  —  many  of  whom  have 
been  with  the  syndicate  a  number  of 
years  —  are  quite  worried  about  the 
future.  They  are  in  the  dark  about 
severance  pay.  the  fate  of  their  retire¬ 
ment  benefits,  and  their  job  pros¬ 
pects. 

“1  think  (the  mood  is)  pretty 
despondent,"  said  Prahl.  who  noted 
that  people  often  don't  seem  to  be  the 
first  priority  when  big  business  deals 
are  made.  “It's  a  very  difficult  thing 
to  go  through."  Killian  stated 
“there's  a  lot  of  tension  and  anxiety" 
in  the  Irvine,  California-based  office, 
but  he  noted  that  staffers  are  still  try¬ 
ing  to  do  their  jobs  as  best  they  can. 

“There  are  a  lot  of  fine  people 
here,"  declared  Killian. 

He  said  many  of  the  71  staffers 
would  be  willing  to  relocate  to  the 
New  York  City  area  if  King/North 
America  Syndicate  would  take  them 
on.  But  none  of  the  people  inter¬ 
viewed  for  this  story  believe  many 
will  be  hired.  They  said  that,  with  all 
the  money  paid  for  NAS.  Hearst 
would  surely  seek  economies  by 
increasing  staff  as  little  as  possible. 
“The  more  people,  the  less  profit," 
said  one  NAS  person,  who  noted  that 
King  hired  almost  nobody  from  the 
Cowles  Syndicate  last  year.  And 
although  King  declined  to  comment 
about  it,  many  of  those  interviewed 
said  they  believe  the  Irvine  office  will 
be  closed  and  operations  consoli¬ 
dated  in  King's  New  York  headquar¬ 
ters. 

King  does  plan  to  keep  all  85  NAS 
features,  at  least  for  the  time  being. 
But  Dickinson.  Prahl,  and  others 
stated  that  they  wouldn't  be  surprised 
if  some  NAS  and  King  features  with 
smaller  client  lists  were  eventually 


Mort  Walker 

dropped.  Mort  Walker  said  this  would 
be  sad,  because  even  comics  and  col¬ 
umns  with  relatively  few  papers  still 
have  many  loyal  readers. 

Dickinson  said  King  and  NAS  fea¬ 
tures  that  overlap  might  also  be 
dropped.  But  Killian  noted  that  many 
newspaper  editors  like  to  have 
choices  —  and  wouldn't  mind,  for 
instance,  having  several  conservative 
columnists  from  one  syndicate  to 
choose  from. 

Several  people  said  the  merger 
(Continued  on  pofte  J6} 
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Americans  have  more  leisure 
time  than  ever  before.  Which 
means  our  hobbies  features- 
with  columns  on  cameras,  cars, 
chess,  crafts,  stitchery,  crossword 
puzzles,  graphology  and  astrology 
-will  please  readers  from  16  to 
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that  ties  up  readership  and 
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could  cause  more  creators  than  usual 
to  switch  syndicates  over  the  next  few 
months  and  years.  Some  King  and 
NAS  creators  might  want  to  join  a 
smaller  (yet  still  major)  syndicate  that 
they  feel  would  give  them  more  atten¬ 
tion.  Others  might  want  to  sign  with 
King  in  the  belief  that  a  large  syndi¬ 
cate  would  have  the  clout  to  increase 
their  features'  client  lists. 

'A'hat  are  the  chances  that  King/ 
N  AS  will  keep  all  its  200-plus  creators 
happy? 

One  NAS  person  said.  “If  any  syn¬ 
dicate  could  handle  it.  King  could." 
But  Dickinson  stated,  “1  would  doubt 
they  could  do  it." 

The  anonymous  syndicate  exec 
said  he  heard  that  at  least  one  Cowles 
creator  was  not  contacted  for  four 
months  after  the  syndicate  was  pur¬ 
chased  by  King.  He  added  that  NAS 
creators  are  accustomed  to  frequent 
communication  from  their  syndicate, 
and  might  take  offense  at  something 
like  that. 

Killian,  however,  said  he  believes 
NAS  creators  have  an  open  mind 
about  their  new  owner.  “1  think  they 
will  all  give  King  a  fair  opportunity  to 
represent  them,"  he  declared. 

Prahl  said  Hearst  must  feel  that 
King  —  which  he  called  "a  fine  syndi¬ 
cate" —  can  do  well  as  a  big  entity  if  it 
was  willing  to  spend  so  much  money 
for  NAS. 

“Only  time  will  tell."  said  Duffy. 
“There's  never  been  a  syndicate  that 
large  ....  Some  companies  trip 
over  their  own  size  and  some  compa¬ 
nies  nourish." 

He  continued:  “There's  a  tremen¬ 
dous  burden  on  the  management  of 
King  to  perform.  They'll  be  dealing 
with  225  creative  people,  each  with 
their  own  needs  and  egos." 

NAS  creators  themselves  said  it's 


Richard  Newcombe  and  Mel  I  Lazarus 


too  soon  to  know  what  things  will  be 
like  at  King,  but  they  expressed  posi¬ 
tive  feelings  about  the  company. 

“I  think  King  is  a  fine  syndicate," 
said  Bill  Rechin,  who  collaborates 
with  Don  Wilder  on  the  “Crock"  and 
“Out  of  Bounds"  comics.  “They 
obviously  must  have  good  people  or 
they  wouldn't  be  where  they  are." 
Rechin  added  that  he  immensely 
enjoyed  his  association  with  the 
“superb"  NAS  staffers,  and 
expressed  the  hope  that  as  many  of 
them  as  possible  will  be  hired  by 
King. 

“I've  always  had  good  relations 
with  the  Hearst  people,"  stated 
Rowan,  who  said  he  doesn't  believe 
the  sale  will  negatively  affect  his  col¬ 
umn  in  any  significant  way.  Rowan 
did  say  he  hates  to  see  any  lessening 
of  competition,  whether  it  be  in  the 
syndicate  or  newspaper  world. 

“Miles  to  Go"  creator  Phil  Frank 
said  going  to  King  is  “just  fine  by  me. 
I  don't  have  any  bad  feelings  about 
it."  Frank  added  that  King  in  the  past 
was  not  the  type  of  syndicate  he 
would  have  wanted  to  work  for,  but 
that  it  has  improved  in  recent  years. 
Frank  explained  that  King  has  lately 
introduced  less  formulaic  comics  — 
such  as  “On  the  Fastrack"  by  Bill 
Holbrook  and  “Zippy  the  Pinhead" 
by  Bill  Griffith  —  and  that  cartoonists 
have  been  given  more  editorial  free¬ 
dom. 

Eugene  Cryer  also  commented  that 
King  has  gotten  better  in  recent  years. 

In  a  statement.  “Momma"  and 
“Miss  Peach"  cartoonist  Mell 
Lazarus  said:  “The  new  King  Fea¬ 
tures  may  turn  out  to  be  both  benevo¬ 
lent  and  practical.  Maybe  they'll  even 
keep  the  terrific  News  America  staff. 
King  has  always  been  a  good  neighbor 
in  newspaper  syndication  and  I'm 
sure  they'll  be  respectful  of  the  envi¬ 
ronment  and  go  about  business  with 


Material  on  the  Cup 

Feature  coverage  of  the  America's 
Cup  in  Australia  by  San  Diepo  Union 
and  Trihiine  sports  reporters  is  being 
offered  by  Copley  News  Service. 


their  accustomed  integrity.  As  for  me, 
this  is  the  fifth  such  syndicate  change 
I've  lived  through,  and  I  promise  to 
continue  to  be  as  openhandedly 
generous  with  my  complaints  and 
advice  as  I've  always  been." 

Lazarus  said  King  was  the  first  syn¬ 
dicate  he  ever  approached  with  “Miss 
Peach,"  and  that  it's  “kind  of  funny" 
he’ll  finally  join  it  three  decades  later. 

Referring  to  the  NAS  creators' 
positive  remarks  about  King,  one  car¬ 
toonist  requesting  anonymity  did  note 
that  it  would  be  “impolitic"  at  this 
point  for  any  of  them  to  publicly  criti¬ 
cize  their  future  employer. 

Whether  it’s  Hearst  or  another 
company  as  the  buyer,  do  executives 
think  there  will  be  more  syndicate 
mergers  in  the  future? 

“In  terms  of  the  (biggest  syndi¬ 
cates),  it's  difficult  to  see  where  the 
next  one  would  come,"  said 
Schwartz.  But  he  added  that  there 
could  still  be  mergers  ahead. 

“My  guess  is  we'll  see  fewer  and 
fewer  syndicates  as  we  have  seen 
fewer  and  fewer  newspapers,"  said 
Duffy.  For  one  thing,  he  noted  that 
“newspapers  want  the  convenience 
of  electronic  delivery,  which  makes  it 
harder  for  smaller  syndicates  to  com¬ 
pete.” 

But  Dickinson,  whose  syndicate 
distributes  28  features,  believes  there 
will  still  be  room  for  smaller  syndi¬ 
cates.  “‘Boutiques'  are  a  lot  of  fun 
and  they  can  be  highly  profitable.”  he 
said. 

Reed's  view  of  future  merger  possi¬ 
bilities?  “It's  anybody's  guess,” 
declared  the  TMS  president.  “Noth¬ 
ing  will  surprise  me!” 


Fact  feature  offered 

A  feature  that  tells  readers  things 
like  the  number  of  calories  in  the  glue 
of  a  postage  stamp  (one-tenth  of  one) 
and  the  original  name  of  “Yesterday” 
by  the  Beatles  (“Scrambled  Eggs")  is 
being  syndicated  by  Words  by  Wire. 

“Flanagan's  Facts”  subscribers 
include  the  Miami  Herald,  Oranpe 
County  Register,  and  San  Die^o 
Union. 

Mike  Flanagan's  feature  has 
appeared  in  the  Denver  Post  for  over 
two  years.  The  Post  also  carries  Flan¬ 
agan’s  weekly  “Out  West"  columns, 
which  are  scheduled  to  appear  in  a 
Harry  N.  Abrams-published  book 
this  spring. 

WBW  —  based  at  1601  Connecticut 
Ave.,  N.W..  Suite  709,  Washington, 
D.C.  2(K)()9  —  has  been  syndicating 
Flanagan's  feature  stories  for  almost 
three  years. 
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to  reach  his  goal. 

Bonner  points  out  that  the  Pecks 
never  looked  over  his  shoulder. 

“They  were  available  for  advice, 
counsel,  guidance.  Bob  Peck  is  my 
mentor  in  newspaper  principles  and 
belief  in  community.  He's  almost  a 
father  figure.  If  I  could  pattern  my  life 
after  anyone  it  would  be  Bob  Peck." 

Over  the  years,  Bonner  has 
improved  and  enlarged  the  Tribune 
office  and  plant.  In  1976  —  after  the 
Tribune  had  been  offset  for  eight 
years  in  Cody  —  Bonner  added  a  spa- 
cious  pressroom  in  Powell  and 
installed  a  three-unit  Goss  Commu¬ 
nity.  The  press  was  purchased  in  a 
75/25  partnership  with  Lovell  Chroni¬ 
cle. 

The  Goss,  besides  printing  Powell 
and  Lovell,  also  runs  the  Basin 
Republican  Rustler,  Carbon  County 
News  (of  Red  Lodge,  Mont.),  Clark 
Forks  Record  (of  Bridger,  Mont.)  and 
some  commercial  work  for  the  com¬ 
munity  college  in  Powell. 

Dave  easily  recalls  what  day  the 
press  first  turned  over  —  Sept.  23. 
That’s  the  birthday  of  his  daughter 
Shelby  who  now  sells  ads  for  the  Ft. 
Collins  Coloradoan. 

He  also  recalls  christening  the  Goss 
by  breaking  a  bottle  of  champagne 
over  the  folder. 

Interestingly,  Dave  grew  up  in 
Powell  and  graduated  in  1958  from 
Powell  High  School.  He  didn’t  work 
on  the  student  paper.  Instead,  he 
became  a  major  contributor  to  the 
Tribune,  the  paper  he  would  one  day 
own.  By  his  sophomore  year,  he  was 


handling  the  entire  sports  section. 

When  the  PHS  chapter  of  Quill  & 
Scroll,  the  student  journalism  honor¬ 
ary  society,  gave  out  awards  during 
Dave’s  senior  year,  he  was  tapped  for 
the  Big  Inch  Club.  That  meant  his 
printed  work,  while  a  high  school  stu¬ 
dent,  exceeded  more  than  10,000 
inches. 

That  honor  helped  earn  Dave  a  $  1 50 
Wyoming  Press  Association  scholar¬ 
ship  award.  At  the  University  of 
Wyoming  he  graduated  Phi  Beta 
Kappa  and  was  editor  of  the  student¬ 
weekly  Branding  Iron.  Now  that 
paper  is  a  five-day  daily,  and  this  year 
its  editor  is  Brad  Bonner,  Dave’s  son. 


When  the  Tribune  was  hot-metal, 
Dave  became  a  printer  one  day  a 
week. 

“On  press  days  I’d  put  on  the 
apron,  build  pages,  lock  up  forms." 

From  the  beginning,  Dave  covered 
the  city  council  and  still  does.  A  cou¬ 
ple  of  years  ago,  this  duty  took  on  a 
new  twist.  His  wife  Diane,  who  super¬ 
vises  Tribune  advertising,  got  herself 
elected  to  the  council. 

That  prompted  an  announcement 
to  city  fathers  by  Dave  at  Diane’s  first 
meeting:  “I  told  council  that  1  would 
cover  it  in  exactly  the  same  manner  1 
always  had,  and  1  have." 

As  it  turned  out,  Dave  says,  Diane 
“helped  open  up  city  government 
coverage.  She  demands  that  council 
follow  the  state’s  open-meetings  law. 


so  there  can  be  no  cozy  cover-ups." 

From  1975  to  1985,  the  Tribune  pro¬ 
duced  a  monthly  farm  supplement. 
Edited  by  a  farmer’s  wife,  the  section 
earned  national  awards. 

“We  sustained  it  for  10  years.  Peo¬ 
ple  in  the  Powell  Valley  gave  it  tre¬ 
mendous  acceptance  but,  with  the 
falling  agriculture  economy,  the 
advertising  base  is  just  not  there.  So 
we  had  to  drop  it." 

Oil  production,  another  element  of 
Powell’s  economy,  also  suffers,  but 
Dave’s  editorials,  which  always  run 
over  his  signature,  keep  searching  for 
the  bright  spots.  One  place  offering  a 
lot  is  the  growing  two-year  commu¬ 


nity  college,  which  boasts  an  enroll¬ 
ment  of  1 ,000. 

That  doesn’t  mean  this  country  edi¬ 
tor  shows  signs  of  softness.  His  edito¬ 
rials  still  turn  the  spotlight  on  areas 
which  need  attention,  as  in  the  opin¬ 
ion  piece  in  which  he  unloaded  heavy 
artillery  on  Wyoming  political  gadfly 
Al  Hamburg. 

“Over  the  years,  perennial  candi¬ 
date  Hamburg  has  taken  almost  per¬ 
verse  delight  in  offending  minorities. 

The  editor  then  quotes  Al,  at  the 
moment  a  Democratic  candidate  for 
governor,  as  he  insulted  senior  citi¬ 
zens: 

“Old  people  need  to  die  and  get  out 
of  the  way.  I’m  against  old,  rich  peo¬ 
ple  drawing  government  benefits  they 
(Continued  on  page  38) 


“We  made  a  commitment  to  news,  which  inciudes 
staffing  every  single  public  body  that  meets  in  this 
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place,  tie  between:  Valley  View  of 
Roanoke,  Va.,  Waldoff  s  of  Hatties¬ 
burg,  Miss.,  Jordan  Marsh  Co.  of 
Boston  and  Godchaux/Maison 
Blanche  of  New  Orleans. 

Public  Service:  First  place:  John 
Wanamaker  of  Philadelphia:  Silver 
Award:  Adam.  Meldrum  &  Anderson 
of  Buffalo,  N.Y.;  Third  place:  no 
award. 

Special  Awards  for  Merit  in  News¬ 
paper  Inserts:  B.  Altman  of  New  York 
City,  The  Broadway-Southern  Cali¬ 
fornia  of  Los  Angeles,  Marshall  Field 
&  Co.  of  Chicago,  Rich's  of  Atlanta 
and  Elder-Beerman  of  Dayton.  Ohio. 


Book  list 
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spective  financial  gain. 

The  question  of  whether  the  book 
may  have  sold  enough  copies  to  qual¬ 
ify  for  the  list  has  never  been  tried. 

When  the  case  was  being  argued 
before  the  Supreme  Court,  Blatty's 
attorney,  Richard  Coleman,  con¬ 
ceded  under  questioning  that  the 
Times  was  under  no  obligation  to 
include  Legion  on  its  list  but  he  con¬ 
tended  the  newspaper  should  be  held 
accountable  to  produce  a  fair  and 
honest  list. 

Levy  had  argued  that  the  sales  fig¬ 
ures  used  to  compile  the  list  cannot  be 
proved  and  constituted  an  opinion  of 
the  New  York  Times.  He  said  news¬ 
papers  were  entitled  to  compile  and 
publish  such  lists  without  fear  of 
being  sued. 

If  Blatty  won  the  case.  Levy 
argued,  the  press  would  be  open  to 
lawsuits  by  persons  claiming  that  a 
news  story,  even  if  it  were  not  defam¬ 
atory.  had  cost  them  some  kind  of 
“prospective  advantage." 

Addendum 

The  following  was  inadvertently 
left  out  of  E&P's  annual  Journalism 
Awards  Issue: 

NEW  YORK:  PUBLIC  SERVICE 

Gold  Typewriter  Award  is  the  top  prize 
in  the  New  York  Press  Club's  competi¬ 
tion.  Selection  based  upon  outstanding 
public  service.  Open  to  all  media,  but 
must  be  a  story  or  series  published  or 
broadcast  in  calendar  year  1986.  Contact: 
Fred  Ca.penter.  New  York  Press  Club. 
361  West  46th  Street,  New  York.  N.Y. 
10036:  (212)  247-6900. 


lAPA  seeks  inquiry 
into  bombing 

The  Inter  American  Press  Associa¬ 
tion  has  called  on  the  president  of 
Honduras  to  order  a  “thorough  inves¬ 
tigation"  of  the  Dec.  26  bombing  of 
the  offices  of  La  Prensa  in  Teguci¬ 
galpa. 

The  explosion  damaged  the  paper's 
equipment  and  injured  an  advertising 
manager. 

lAPA  president  Alejandro  Miro 
Quesada,  editor  and  publisher  of  El 
Comercio  in  Lima,  Peru,  called  on 
Honduran  President  Jose  Simon 
Azcona  to  order  the  investigation  and 
“bring  to  justice"  those  guilty  of  the 
bombing. 

Miro  Quesada  also  sent  a  message 
to  Venezuelan  President  Jaime 
Lusinchi  asking  him  to  consider 
rescinding  the  country's  imposition  of 
a  40%  tax  on  imported  magazines, 
books  and  newspapers. 


Contempt 

{Continued  from  pa^e  9) 


message  to  lower  courts  that  prior 
restraints  on  publication  will  not  be 
tolerated." 

Stated  Journal  publisher  Michael  P. 
Metcalf:  “The  circuit  court  ruling 
strongly  reaffirms  similar  findings  on 
prior  restraint  issues.  While  the  Jour¬ 
nal-Bulletin  felt  it  had  no  alternative 
but  to  publish  in  violation  of  the 
court's  prohibition,  our  decision  to  do 
so  was  a  most  wrenching  one.  And 
while  our  action  was  drastic,  it  was 
taken  with  nothing  but  the  highest 
respect  for  the  court." 


Colombian  govt 

{Continued  from  pa  fie  15) 


Paredes  told  Lara  that  the  U.S.  State 
Department  “has  not  notified  this 
ministry  concerning  any  evidence 
that  the  subsecretary  of  state  for 
Latin  American  affairs  may  possess, 
tending  to  assert  your  alleged  partici¬ 
pation  in  subversive  groups." 

Abrams  responded  that  the  state¬ 
ments  by  the  ministers  “would 
appear  to  be  at  variance  with  the  facts 
as  they  are  known  to  both  the  Colom¬ 
bian  and  United  States  govern¬ 
ments." 

Abrams  said  “Lara's  activities" 
had  been  discussed  by  both  govern¬ 
ments  and  added  that  “political  prob¬ 
lems"  encountered  by  the  Colombian 
government  in  dealing  with  the  Lara 
matter  “help  to  explain  the  public 
position  they  are  taking." 


Third  World 

{Continued  from  pufie  16) 


Monitor. 

These  stories  and  others  are  con¬ 
tained  in  a  new  book  by  Hamilton, 
“Main  Street  America  and  the  Third 
World." 

States  Hamilton:  “Once  reporters 
start  looking  and  asking  the  right 
questions,  the  list  of  local  experts 
seems  unlimited:  church  leaders,  for¬ 
mer  Peace  Corps  volunteers,  travel 
agents  .  .  .  For  a  better  sense  of  the 
big  story,  try  the  library.  Almost 
1,400  libraries  serve  as  respositories 
for  federal  reports  and  congressional 
hearings." 

The  World  Bank  in  Washington, 
D.C.,  and  the  State  Department  also 
can  be  tapped  for  key  information,  he 
said. 

“Americans  must  understand  that 
today  foreign  news  is  local  news," 
Hamilton  declares  in  the  book. 
“Otherwise,  they  will  miss  the  big¬ 
gest  story  of  this  century  and  the 
next.” 


Weekly  editor 

{Continued  from  pa^e  37) 


don't  need,  while  young  people  can't 
feed  their  children.  If  elected  gover¬ 
nor,  I  plan  to  put  you  people  out  of 
business.” 

Bonner's  editorial  bristles:  “Ham¬ 
burg  isn't  offending  groups.  He  is 
offending  decency.  Hamburg  is  as 
disgusting  as  ever." 

Last  June,  downtown  beautifica¬ 
tion  occupied  the  attention  of  Powell 
business  and  civic  leaders  —  again. 
Bonner  editorialized: 

“In  three  previous  failed  attempts, 
the  death  knell  for  any  kind  of  project 
was  the  fact  that  the  plan  always  had 
the  stamp  of  the  outsider.  Conceived 
in  the  ivory  tower,  it  wouldn't  work 
here.” 

Poor  economy  or  no.  Tribune  read¬ 
ers  can  be  thankful  that  when  Bonner 
sets  an  editorial  fire,  someone  gets 
singed  —  to  the  good  of  all. 

As  the  visitor  from  E&P  prepared 
to  leave,  Bonner  offered  a  final 
thought:  “We  believe  in  newspaper- 
ing  in  Powell.  In  Wyoming.  Newspa¬ 
pers  as  an  institution  are  going  to  go 
on.  My  dad  was  not  a  newspaperman 
but  he  told  me,  ‘Dave,  you  picked  the 
right  business.  Newspapers  and 
banks  are  always  going  to  make  it.' 

“I  don't  know  if  it  really  is  that 
good.  But  1  do  know  we  intend  to  be 
survivors.  We  intend  to  serve  this 
community  for  a  long  time.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

NEWSPAPER  BROKERS 

30  years  continuous  service 

Brokers  -  Appraisers  -  Consultants 

W.  B,  GRIMES  &  COMPANY 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

AUTOMOTIVE 

REAL  ESTATE 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

“HOUSE  CALLS”-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

BUSINESS 

FREE  CLIPSHEET 

ON  BUILDING  INDUSTRY 

Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 

TRAVEL 

FAMILY  IN  MOTION.  Tired  of  same  old 
travel  pieces  about  places  most  readers 
never  see?  Husband-wife  team  offers 
practical,  weekly  column  on  family 
travel.  Please  call  (201)  778-3751. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

SOAP  OPERA 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 

No  obligation.  Confidential  services. 

BABY  BOOMERS 

Soap  Opera  Summaries:  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont.  Chicago,  IL  60657,  (312) 
549-2643. 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley.  AZ  85253, 

BEN  JOHNSTON  &  ASSOCIATES 

4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

MONEY 

HEALTH 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance  Q&A 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

“SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361, 

BOLITHO-STERLING 

Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 

ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

JAMES  C.  STERLING 

POBox  492,  Bolivar,  MO  65613 
(417)  326-8700 

AGRICULTURE 

AGFORMATION,  a  weekly  news  and 
feature  column  on  Midwestern  agricul¬ 
ture  and  agribusiness,  covering  indivi¬ 
dual  states,  the  region  and  the  nation’s 
Capitol.  For  more  information;  Agforma- 
tion.  Suite  204C,  500  N.  Robert  St., 
St.  Paul.  MN  55101,  (612)  228-0114. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

SCIENCE 

PUZZLES 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 

PUZZLES,  Puzzles.  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

ASTROLOGY 

ENTERTAINMENT 

COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  0  &  A  text  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 

A  NEW  YORK  COLUMN  APPEARING  IN 
59  WEEKLIES  COVERING  GOSSIP. 
THEATRE,  BOOKS,  RESTAURANTS, 
HUMOR.  MOVIES  &  PERSONALITY 
PROFILES  IS  AVAILABLE  TO  YOU 
GRATIS,  FREE,  WITHOUT  CHARGE. 
EXTRA  PLUS  FACTORS  EXPLAINED 
UPON  REPLY.  SAMPLES  SENT.  GARY 
STEVENS,  155  E.  38th  ST..  NEW 
YORK,  NY  10016. 

J.F,  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 

Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 

2420  South  Ola  Vista 

San  Clemente.  CA  92672 
(714)  492-5241 
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CEMENTS 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEW  ADDRESS-Relocating  December 

1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr.. 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver.  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 
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NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC, 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Wirte  for  Details  to; 

Box  1572,  Editor  &  Publisher. 


EXPANDABLE  10  YR.  OLD  EAST 
COAST  MONTHLY  BOATING  TABLOID 
NOW  AVAILABLE  FOR  CASH  PURCH¬ 
ASE;  14,500  AVERAGE  DISTRIBU¬ 
TION  PLUS  BOAT  SHOWS;  PRESENT 
OWNERS  7  PLUS  YRS.  NOW  RETIR¬ 
ING  FROM  ANOTHER  BUSINESS. 
CONTACT:  GEORGE  BLOOM,  ESQ.,  PO 
BOX  141,  MILLBURN,  N.J.,  07041. 


FOR  SALE  a  young  free  distribution 
TMC  publication  in  growth  Zone  3 
market.  The  publication  grossed  over 
$650,000  in  1986  with  a  circulation  of 
102,000.  The  product  has  in  place  a 
first  class  carrier  delivery  system.  Seri¬ 
ous  offers  will  be  considered.  Contact 
Box  1655,  Editor  &  Publisher,  for  more 
information. 


Web  offset  plant,  Dallas  Fort  Worth 
area. 

Twice  weekly,  with  press,  central  Texas. 
$500,000  total  package.  We  have 
others,  free  list.  ATN,  Inc,,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

LOUISIANA  WEEKLY  and  TMC  product 
in  place  for  coming  growth  market. 
Asking  $450,000.  Real  estate 
included.  Jim  Hall  Media  Services. 
Inc.,  408  Elm  St.,  Troy.  AL  36081, 
(205)  566-7198. 


OWNER-PUBLISHER  wishes  to  sell  his 
semi-weekly  newspaper  including  a 
shopper  located  in  a  county  seat  city  in 
Iowa.  Business  Includes  building  and  a 
six  unit  web  press.  Will  sell  for  gross  of 
$280,000,  liberal  terms:  30%  time  of 
sale,  balance  over  ten  years  with  9% 
interest.  Will  consider  non  compete 
agreement.  Box  1663,  Editor  & 
Publisher. 


SUBURBAN  SHOPPER  10,000 
circulation.  Gross  $93,500  in  1986. 
Price  of  $28,500  includes  equipment 
and  car.  Located  western  Illinois. 
Phone  days  (309)  944-5181. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 

CANADIAN  NEWSPAPER  GROUP  (21 
publications)  is  seeking  to  purchase 
smaller  U  S.  daily  newspapers  (to 
25,000  circulation).  Write  or  telephone 
Arthur  E.  Weeks.  Sterling  Newspapers 
Limited,  2nd  Floor.  1827  West  5th 
Ave.,  Vancouver,  B.C.  V6J  1P5 
(604)  732-4443. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY 

SERVICES 

EQUIPMENT 
&  SUPPLIES 

MAGAZINES  FOR  SALE 

REGIONAL  MAGAZINES 

FOR  SALE 

We  currently  represent  several 
publishers  seeking  to  sell  their  success¬ 
ful  regional  (consumer  &  business) 
magazines.  Contact:  W.B.  Grimes  & 
Company,  7811  Montrose  Road,  Poto¬ 
mac,  MD  (301)  430-9654. 

CAMERA  &  DARKROOM 

■  INCREASE  4  COLOR  IMPACT 

MAKE  COLOR  PRINTS 

TO  SIZE  IN  6  MINUTES 

RESEARCH 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

INVESTORS 

INVESTOR(S)  WANTED  for  TMC  start¬ 
up  in  booming  zone  5  area.  Largest 
weekly  in  state.  Help  us  grow  quickly. 
Box  1638,  Editor  &  Publisher. 

GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 

Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 

CIRCULATION  SERVICES 

COMPUTERS 

CIRCULATION  2001 

A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 

STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 

ST.  JOSEPH,  MO  64501 
(816)  364-4286 

2  COMPLETE  MERGENTHALER 
SYSTEM  5500 

INCLUDES: 

18  -  PRIME  200  COMPUTERS 

12  -  CDC  80  MB  DISK  DRIVES 

12  -  DISK  CONTROLLERS 

6  -  HOUSTON  L/P 

2  -  MAG  TAPE 

36  -  DISK  PACKS 

200  -  L400  TERMINALS 

3  -  WIRE  SERVICE  MODULES 

4  -  LINOTRON  606 
PHOTOTYPESETTERS 

THE  ABOVE  EQUIPMENT  WILL  BE 
AVAILABLE  MARCH  1987 

CONTACT:  MR.  KEVIN  GAFFNEY 
(212)  210-1730 

NEW  YORK  DAILY  NEWS 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250, 

COMPLETE  EDITORIAL  and/or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals-$2,000  each;  14 
Harris  Compuedit  terminals-$800. 
each;  4  Harris  single  sided 
Microstors'$2,800  each;  plus  parts  and 
cables.  Contact  Bob  Gemske,  Housa- 
tonic  Valley  Publishing  Co.,  New 
Milford,  CT  06776,  Tel. 

(203)  354-2261. 

MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 

COMPUTER  SYSTEM 

ALTOS  586-20,  512K  ram, two 
WYSE-50  terminals.  Includes  open 
system  software,  general  ledger, 
accounts  receivable,  payable,  payroll. 
Make  offer.  Call  Jean  Lindley  (804) 
857-1212  weekdays. 

THE  CIRCULATION 

TROUBLE  SHOOTERS 

We  offer  qualified  consulting  in  the 
areas  of  Distribution,  Mailing,  Sales, 
Promotion,  Transportation  and  Labor 
Relations  for  the  Publishing  industries. 
No  non-sense  affordable  answers  for 
every  Circulation  question.  Dailies, 
periodicals,  newspaper  or  magazines. 
Metro  New  York  or  National  Circula¬ 
tion.  Ethnic  publications  Welcomed, 
Box  1637,  Editor  &  Publisher. 

HARRIS  H6000  (formerly  Logicon) 
composition  system,  3  PDP-1 1/70’s.  6 
CDC  300  MB  disc  drives,  105  termi¬ 
nals.  Contact  Roland  West,  The 

Daily  Breeze,  Torrance,  CA.  (213) 
540-5511. 

MAILROOM 

WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc,  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

MARKETING  SERVICES 

CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL;  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 

WANTED  ONE  DOM  casual  grid  font 
(115855-000)  for  a  CG  video  universal. 
(602)  997-5811. 

CONSULTANTS 

KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 

JMB  MEDIA  SERVICES 

Bob  Tartaglione,  (904)  338-1783 

40 


HELP  WANTED 


_ MAILROOM _ 

NORTHEAST  INDUSTRIES  manufac¬ 

tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

GARAGE  SALE:  Help  me  clear  out  this 
surplus  equipment.  Burroughs  B81 
business  computer-console  printer,  line 
printer,  processor.  Best  offer  over 
$100.  Stepper  3  station  collator  with 
quarter  fold  and  roll-tie  heads.  Best 
offer  over  $500.  Extel  printer  for  AP 
slow  wire.  Best  offer  over  $100.  All 
equipment  was  running  when  last  used. 
Also  have  broken  Compugraphic 
Computate  l-$75.00.  Bob  Palmer,  Mt. 
Pleasant  (TX)  Daily  Tribune  (214) 
572-1705. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

ADVANTAGE  III,  $9,000; 
UNISETTER  HR,  $4,000; 

MDT  350,  with  Format,  $1,650, 
BOB  WEBER  (216)  831-0480. 


AM  VARITYPER.  Two  CompSet 
3510/508  typesetters,  five  5404  termi- 
nals,  processor,  large  selection 
typefaces. 

Gary  Cantrell  (919)  828-7393. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  COMPEDIT  terminals.  Unisetter. 
Vid  5  (RLO).  Unified  Composers. 

Harris  2222  Ad  Builders.  Microstores. 
1420  Edit  terminals. 

Charles  Allgood  (205)  878-1311 
9:00  am-10:00  am  CDT  Monday-Friday 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least” 

"Sell  for  the  most" 
(216)  562-5000 


GIMBELS  IN  NYC  has  closed,  and  their 
MCS  typesetting  system  is  for  sale.  Sale 
price  is  55,000  and  includes  MCS 
8,400  HS  with  65  fonts,  3  MCS-lO's,  2 
MCS-5's,  7  MCS-4's,  Previewer,  Diablo 
printer  and  Zebra  2,400  processor  and 
dryer.  This  system  is  less  than  2  years 
old.  For  details,  call  Gary,  (716) 
385-3027. 


MCS  100/8400  with  250  LPM,  768K, 
2  Term.,  5  Meg  Drive,  AP  Wire  Opt., 
Power  Page,  2  yrs.,  $26,150. 

BOB  WEBER  (216)  831-0480. 

TWO  CGC  Trendsetters,  6-48  pt.  & 
6-72  pt.  dual  disc  Editwriter  RC  proces¬ 
sor  and  5  MDT  keyboards.  Make  offer 
for  any  or  all  (602)  297-6339. 

VIDEOSETTER  UNIVERSAL  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


GUSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16”,  9  units,  4  decks 
Cosmo,  22  3/4”,  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units,  1970-84 
Urbanite,  10  units,  1977-82 
Urbanite,  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
VI 5A,  4  units,  JF4,  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  Kj8,  1981 
News,  5  units,  KJ6,  1973-85 
News,  6  units,  KJ6 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP'ATLANTA 
1(404)  458-9351  TLX  700563 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5 

JF  25  folder  (1981)  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 


(818)  914-3981  Tlx  (910)  584-1350 
EDITOR  &  PUBLISHER  for  January  10,  1987 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 
2  News  King  floor  position  add-on  units 
2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

6  Unit"*  Folder  Community  with  SC  and 
Com.nunity  folder 

6  Unit  SSC,  1983,  22'/2",  4-high 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  19893,  4-high 

with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913'  492-9050  Tlx  42362 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VISA  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206706 

URBANITE/SUBURBAN  rollstands-42" 
diameter-one  four  position  2  web,  one 
six  position  3  web,  both  with  built-in 
hoist.  Presently  set  up  with  Urbanite 
drive  arrangement.  Taken  in  trade  on 
Ebway  HS-35000  zero  speed  splicers. 
Call  Tom  Curran  at  EBWAY  (312) 
526-7757. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 


ACADEMIC 


DIRECTOR  OF  STUDENT 
PUBLICATIONS-immediate  opening  12 
month  staff  position  responsible  for  the 
day-to-day  operations  of  a  student 
newspaper  and  yearbook.  Reports  to  the 
Director  of  Journalism  within  the 
Department  of  Communication.  Salary 
in  the  upper  $20's  with  good  fringe 
benefits.  Bachelor’s  required.  Master's 
preferred.  Experience  expected.  Work 
in  student  publications  a  plus.  Letter  of 
application,  vita,  name  and  phone 
numbers  of  3  references  to  Dan  P. 
Millar,  Chair,  Department  of  Communi¬ 
cation,  Indiana  State  University,  Terre 
Haute,  IN  47809  before  Janaury  23, 
1987.  AA/EOE. 


FACULTY  POSITION  Fall  1987  to  teach 
courses  in  public  relations  and  journal¬ 
ism  in  ACEJMC  accredited  mass  com¬ 
munications  unit.  Excellent  contact 
with  PR  professionals.  Ph.D.  preferred. 
Master's  degree  with  professional  back¬ 
ground  in  public  relations  or  in  the 
media  required.  Salary:  very  competi¬ 
tive,  tenure-track.  Applications  dead¬ 
line:  February  1  1987,  or  until  filled. 
Equal  Opportunity,  Affirmative  Action 
Employer,  M/F.  Send  resume  and  list  of 
references  to:  Joel  Gambill,  Department 
of  Journalism  and  Printing,  Arkansas 
State  University,  State  University,  AR 
72467. 

JOURNALISM:  Tenure-track  position. 
Department  of  Information  and 
Communication  Studies,  College  of 
Communications,  California  State 
University,  Chico.  Beginning  Date: 
August  1987.  Earned  Ph.D.  required 
for  tenure;  equivalency  may  be  granted 
for  substantial  professional  experience. 
(A.B.D.  required  for  appointment.) 
Significant  professional  print  journal¬ 
ism  experience  required.  Appropriate 
experience  in  college  and  university 
teaching  and  student  publication  advis¬ 
ing  strongly  preferred.  DUTIES:  Teach 
and  conduct  scholarly  research  in  jour¬ 
nalism.  Initial  appointment  includes 
advising  undergraduate  and  graduate 
students  in  the  production  of  campus 
newspaper  and  other  student  publica¬ 
tions,  plus  teaching  one  course. 
Campus  newspaper  advising  responsi¬ 
bilities  rotate  among  faculty  over  time. 
To  share  in  development  of  contempor¬ 
ary  journalism  option  and  establish 
contact  with  the  professional  field  of 
journalism  at  regional  and  national 
levels.  Rank  and  salary  commensurate 
with  applicant’s  educational  and 
professional  qualifications  and  experi¬ 
ence.  Applications  will  be  reviewed 
beginning  February  15,  1987.  Include 
a  detailed  vita,  addresses  of  references, 
and  any  supporting  materials  the  candi¬ 
date  wishes  considered,  APPLY  TO:  Dr. 
Steven  R.  Brydon,  Chair,  Department  of 
Information  and  Communication 
Studies,  College  of  Communications, 
California  State  University,  Chico,  CA 
95929-0502.  California  State  Univer¬ 
sity,  Chico  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Minorities 
and  women  especially  are  encouraged 
to  apply. 


HELP  WANTED 


ACADEMIC 


The  University  of  Southern  Mississippi 
Department  of  Journalism  in  the  School 
of  Communication  has  3  full-time, 
tenure-track,  9-month  openings  begin¬ 
ning  August  1987.  Two  are  now  filled 
as  one-year  instructorships.  The  third  is 
new.  Each  position  will  require  teaching 
in  the  graduate  and  undergraduate 
areas,  conducting  research  and 
performing  professional  service.  Ph.D.s 
are  preferred  but  ABDs  will  be  consid¬ 
ered.  Applicants  with  strong  profession¬ 
al  and  teaching  experience  are  encour¬ 
aged  to  apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  competitive  nationally. 
Prime  teaching  areas  in  this  ACEJMC- 
accredited  program  will  be  media  plan¬ 
ning,  research,  graphics.  May  teach 
courses  in  related  areas. 

PUBLIC  RELATIONS:  Assistant  rank. 
Salary  competitive.  Prime  teaching 
areas  include  campaigns,  print  publica¬ 
tion  and  graphics.  May  teach  related 
writing  skills  courses. 
NEWS/EDITORIAL- NEWS  PAPER 
ADVISEMENT:  Assistant  rank.  Salary 
competitive.  Prime  teaching  areas 
include  news  writing,  reporting,  copy 
editing,  publication  design.  Will  advise 
twice-weekly  broadsheet,  campus 
publication  produced  in  the 
Department. 

To  apply  send  a  letter,  vita  and  support¬ 
ing  materials  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references,  to  Dennis  R.  Jones,  Chair¬ 
man,  Department  of  Journalism,  South¬ 
ern  Station  Box  5121,  University  of 
Southern  Mississippi,  Hattiesburg,  MS 
39406-5121. 

The  Personnel  Committee  will  begin 
reviewing  applications  January  31, 
1987,  and  continue  until  positions  are 
filled.  The  University  of  Southern 
Mississippi  is  an  affirmative  action/ 
equal  opportunity  employer  and  actively 
encourages  applications  from  minori¬ 
ties  and  women. 


HELP  WANTED 


JOURNALISM  PROMOTIONAL  EDUCA¬ 
TION  Assistant  professor  to  teach 
courses  in  journalism  and.'or  advertising 
and  public  relations.  Teach  other 
undergraduate  and  graduate  courses  in 
a  comprehensive  communication  curri¬ 
culum.  Send  letter  of  application, 
resume,  transcripts,  and  three  letters  of 
reference  to.  Dr.  Roger  Bullis,  Associate 
Dean  of  Fine  Arts  and  Head  of  Division 
of  Communication,  University  of 
Wisconsin,  Stevens  Point,  Wl  54481 


TENURE  TRACK  faculty  position 
assistant  professor  beginning  August 
24, 1987.  Candidates  with  the  earned 
doctorate  are  preferred,  but  will 
consider  master  s  degree  and  signif¬ 
icant  professional  experience.  Applic¬ 
ants  should  be  able  to  teach  two  of 
the  following:  campaigns,  media 
planning,  copy  writing  of  public  rela¬ 
tions.  Deadline;  vita  and  three  refer¬ 
ences  must  be  post  marked  no  later 
than  Febrary  5,  1987.  Send  to  Bill 
England.  Dept,  of  Journalism  and 
Mass  Communication,  Box  3J,  New 
Mexico  State  University,  Las  Cruces, 
NM  88003.  Salary  is  competitive, 
commensurate  with  experience  and 
qualifications.  Group  medical  and 
hospitalization  insurance:  state 
educational  retirement.  NMSU  is  an 
AAEEO. 


NEWSPAPER  JOBS 
FOR  NEWSPAPER 
PEOPLE 


ADMINISTRATIVE 

ACCOUNTING  MANAGER- 
Mid-sized  daily  newspaper  in  Zone  4  is 
seeking  assertive  manager  for  account¬ 
ing  deparment.  CPA  helpiful.  At  least 
two  years  management  experience 
required.  Send  resume  and  salary 
history  to  Box  1644,  Editor  & 
Publisher. 

PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E.,  benefit 
package.  Send  complete  resume  to: 
Box  1636,  Editor  &  Publisher. 


Atex,  a  world  leader  in  electronic  publishing  systems, 
offers  an  exciting,  high-tech  environment  with  many 
opportunities  for  advancement. 

SR.  PRODUCT 
MANAGER 

Editorial  Front  End  System 

Will  develop,  implement  and  manage  short  and  long  range 
product  plans  for  assigned  products  within  our  domestic 
and  international  markets. 

Requires  editorial  experience,  newspaper  or  magazine 
publishing,  knowledge  of  the  editorial  systems  market  at 
both  the  systems  and  PC  level.  Familiarity  with  business 
aspects  of  publishing  and  project  management  ex¬ 
perience  preferred.  MBA  or  business  degree  is  desired. 

To  apply  please  send  resume  to:  Atex,  Inc.,  Human 
Resources,  Dept.  EP110,  32  Wiggins  Ave.,  Bedford, 
MA  01730. 


MA 
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An  equal  opportunity  employer 


ateiK 

A  KODAK  COMPANY 
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HELP  WANTED 
_ ADMINISTRATIVE 

GENERAL  MANAGER 
Immediate  openings  of  small  daily 
newspaper  with  companion  TMC  shop¬ 
per  in  central  Florida.  Ideal  candidate 
will  have  strong  people  skills  and  back¬ 
ground  in  advertising  sales.  This  is  an 
excellent  opportunity  to  join  one  of  the 
fastest  growing  media  companies  in  the 
country.  Please  submit  resume  and 
salary  history  to  Tom  Reed,  PO  Box 
2768,  Warner  Robins,  GA  31099. 

OPERATIONS  MANAGEMENT 
Aggressive  small  city  oriented  up  and 
coming  newspaper  executive  needeed 
at  community  daily  in  Illinois  to  super¬ 
vise  operations.  Opportunity  to  join 
major  international  publishing  organiza¬ 
tion  in  an  important  key  position  with 
opportunity  for  very  fast  growth.  Ideal 
candidate  will  have  a  broad  background 
in  most  phases  of  newspaper  publishing 
with  marketing  skills.  Send  resume 
including  earnings  history  to  Box  1626, 
Editor  &  Publisher. 


VICE  PRESIDENT  AND  CONTROLLER 
Immediate  opening  for  senior  manage¬ 
ment  position  responsible  for  business 
office  including  credit,  purchasing  and 
billing  services.  Oversees  accounting 
practices  and  procedures,  computer¬ 
ized  newspaper  and  financial  system, 
financial  statement  preparation  and 
budgeting.  Responsibilities  also 
include  wholly  owned  subsidiary  in 
related  industry.  Direct  contact  with 
external  auditor,  pension  investments 
and  ongoing  review  of  insurance  and 
company  benefits.  Prefer  candidate 
with  CPA  certificate  or  advanced 
accounting  degree  and  experience. 
Excellent  salary  and  benefit  package. 
Please  send  resume  and  salary  require¬ 
ments  to  Eliot  White,  Record-Journal, 
Crown  St.,  Meriden,  CT  06450. 

COMPUTER  TECHNOLOGY 

TECHNICAL  SUPPORT  PERSON 
Future  oriented  person  to  coordinate 
computer  system  for  Knight-Ridder 
Graphics  Network.  Interfacing  of  news¬ 
paper  systems;  testing  and  evaluation 
of  new  hardware  and  software.  Must 
enjoy  travel  and  troubleshooting. 
Macintosh  experience  preferred.  Salary 
negotiable.  Send  resume  to  Wendy 
Govier,  Network  Resources  Manager, 
KRGN,  774  National  Press  Building, 
Washington,  D.C.  20045. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  for  a  32,000 
ABC  daily  newspaper  in  a  growing  Zone 
2  market.  Position  reports  to  Adv. 
Director  and  requires  good  planning  and 
communication  abilities.  Must  have  a 
proven  track  record  in  managing  and 
motivating  staff,  with  the  ability  to 
assess  and  improve  sales.  Excellent 
people  and  sales  skills  are  essential. 
Major  account  contact  responsibilities. 
A  challenging  and  rewarding  long  term 
opportunity  for  the  right  person.  Send 
cover  letter  and  resume  to  Box  1678, 
Editor  &  Publisher. 

ADV/SALES/MANAGEMENT 
An  excellent  opportunity  in  advertising 
sales  and  management  tor  a  qualified 
and  energetic  person  who  is  willing  to 
work  for  an  excellent  return.  Must  have 
good  sales  ability,  be  'elf  motivated  and 
willing  to  take  on  responsibility.  Layout 
skills  helpful.  Should  be  able  to  talk 
with  both  advertising  agencies  and  to 
accounts  both  in  person  and  by  tele¬ 
phone.  Able  to  organize  and  lead  adver¬ 
tising  dept.  With  direct  line  to  publisher 
of  multi  business  (4-color)  publica¬ 
tions.  Location  down  South.  Write  in 
detail  sales  record  and  qualifications  in 
field  of  management,  with  references. 
Interview  required.  Box  1666,  Editor  & 
Publisher. 
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HELP  WANTED 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Excellent  opportunity  to  join  The  New 
Jersey  Herald  as  our  number  two  adver¬ 
tising  executive.  Must  be  a  seasoned 
advertising  professional  who  can  moti¬ 
vate  and  train  sales  staff  in  all  advertis¬ 
ing  departments.  We  offer  a  competitive 
compensation  and  fringe  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
James  W.  Collins,  General  Manager, 
The  New  Jersey  Herald,  PO  Box  10, 
Newton.  NJ  07860. _ 

RETAIL  SALES  MANAGER 
This  northern  California  direct  mail 
shopper  is  looking  for  YOU!  You  have  a 
strong  track  record  in  planning  and 
achieving  sales  objectives  as  well  as  an 
insatiable  desire  to  succeed!  High  on 
our  skill  list  will  be  your  communication 
and  motivation  abilities.  Your  proven 
leadership  skills  will  add  to  our  success 
oriented  management  team,  as  you 
enjoy  an  attractive  compensation  and 
benefit  package.  Fit  the  bill?  We  want  to 
meet  you!  Send  your  resume  to:  Gayle 
Greco,  Buyers  Guide,  PO  Box  D,  Fair- 
fie'd.  CA  94533. _ 

CLASSIFIED  MANAGER 
Seven  day  newspaper  over  40,000 
circulation  in  competitive  Zone  2  mark¬ 
et.  Ideal  opportunity  for  CAM  on  smaller 
daily  or  no.  2  on  larger  or  similar  circu¬ 
lation  newspaper.  Candidate  should  be 
strong  on  sales  and  ideas  to  lead  and 
motivate  outside  sales  staff  and  phone 
room.  Competitive  compensation  and 
excellent  fringes.  Send  resume  and 
salary  requirements  in  confidence  to 
Box  1671,  Editor  &  Publisher. 

RETAIL  MANAGER 

Experienced  manager  sought  by 
50  000  circulation  weekly  newspaper 
group  in  Michigan.  Solid  product.  Solid 
staff.  Competitive  salary  package,  fring¬ 
es.  Willing  to  work  with  strong  rep  who 
wants  to  move  into  management.  Send 
resume  to  David  Hohendorf.  Associate 
Publisher,  Oakland  Community  News¬ 
papers,  7196  Cooley  Lake  Rd.,  Union 
Lake,  Ml  48085.  (313)  360-6397. 

CLASSIFIED  ADVERTISING  MANAGER 
needed  at  50,000  plus  daily  in  Palo 
Alto.  Candidate  must  be  experienced, 
progressive  and  creative,  with  proven 
track  record.  Responsibilities  include: 
planning  sales,  pricing  and  marketing 
strategy;  budgeting;  training  and  moti¬ 
vating  a  staff  of  30  including  private 
party,  telemarketing  and  outside  sales. 
Please  send  cover  letter  a..d  resume 
detailing  education,  experience,  salary 
history  and  requirements  to;  Times 
Tribune,  245  Lytton  Ave,  P.  '•>  Alto,  CA 
94301,  Attention:  Human  Resources. 
An  EOE. _ 

CLASSIFIED  MANAGER 
Zone  9  small  suburban  daily  with  2 
combination  bi-weeklies  seeks  aggres¬ 
sive  goal-oriented,  and  experienced 
manager  to  head  staff  of  18.  Ideal 
candidate  must  have  prior  classified 
experience  in  auto  and  real  estate 
outside  sales.  Must  also  have  working 
knowledge  of  directing  phone  room  and 
telemarketing  efforts.  Excellent  salary 
and  benefits.  Send  resume  and  salary 
history  to  Box  1618,  Editor  & 

Publisher. _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  Santa  Cruz  Sentinel,  in  Santa  Cruz, 
California,  is  looking  for  an  experienced 
Classified  Advertising  Manager.  Posi¬ 
tion  is  open  due  to  retirement.  Individu¬ 
al  should  have  competitive  market 
experience,  full  knowledge  of  classified 
systems,  telemarketing  and  outside 
sales  experience,  enthusiasm,  and  new 
ideas.  Staff  consists  of  a  supervisor, 
eight  telephone  ad  visors,  and  two 
outside  salespersons.  We  offer  a 
competitive  salary  and  full  benefits. 
Send  resume  and  salary  requirements 
to:  Scott  Haskins,  Advertising  Director, 
Santa  Cruz,  Sentinel,  207  Church 
Street,  Santa  Cruz,  California,  95060. 


HELP  WANTED 

_ ADVERTISING _ 

CLASSIFIED 

INSIDE  SALES  SUPERVISOR 

The  Seattle  Times  is  looking  for  an 
experienced  Classified  Supervisor  to 
provide  leadership  for  an  experienced 
inside  sales  group.  The  ideal  candidate 
will  have: 

-5  years  of  Newspaper  Sales  experi¬ 
ence 

with  a  good  grounding  in  classified 
sales. 

-3  years  of  supervising  and  managing 
sales  people. 

-An  understanding  of  marketing 
concepts  (a  college  degree  is 
preferred.) 


-The  ability  to  motivate  others  and 
work  as  a  team  member. 

In  return,  we  offer  an  attractive  salary, 
bonus  and  benefit  package  plus  the 
challenge  of  of  working  on  two  major 
metro  newspapers  involved  in  a  JOA. 
Please  send  resume  and  salary  history 
to: 


Renee  C.  Follett 
Seattle  Times 
PO  Box  70 
Seattle,  WA  98111 

No  Phone  Calls  Please! 

The  Classified  Pages 
of  EDITOR  & 
PUBLISHER  move 
mountains.. .of  equip- 
ment,  supplies, 
services. ..for  the 
newspaper  trade.  Call 
us,  when  you  need 
Classified. 

SALES  MANAGER 

Group  of  seven  Penny  Savers  in 
Midwest  seeking  first  class  sales  mana¬ 
ger  to  manage  enthusiastic  ten  person 
sales  team.  Someone  who  is  bright,  will 
take  charge,  is  promotion/sales  oriented 
and  has  strong  people  skills.  This  is  an 
opportunity  to  join  a  growing,  award¬ 
winning,  150,(100  circulation  weekly 
shopper  that  "strives  for  excellence".  A 
profit  sharing  company  with  range  of 
benefits  and  good  pay.  Send  resume 
with  salary  history  to  Dave  Trewin, 
Penny  Saver,  2102  S.  Michigan,  South 
Bend,  IN  46613. 

WANTED. ..An  experienced  retail  adver¬ 
tising  salesperson  with  major  accounts 
sales  ability.  We’re  very  fussy  about  who 
we  hire,  but  offer  an  attractive  commis¬ 
sion  structure  which  can  put  a  sales 
professional  with  real  closing  ability 
into  a  significant  earning  situation. 
Send  letter  and  resume  to  Jim  Reid, 
Advertising  Director,  Townsend 
Communications  Inc.,  70007  NE 
Parvin  Rd.,  Kansas  City,  MO  64117. 
(816)  454-9660. 

WANTED  NOW 

hard-charging  team  player  to  head  retail 
department  of  daily  and  combination 
bi-weeklies  in  our  vital,  growing  western 
market.  Drive,  knowledge  and  experi¬ 
ence.  Staff  training  skills  and  follow- 
through  with  a  will  to  win  are  all  of  equal 
importance.  Tangible  rewards,  along 
with  an  excellent  benefits  package,  for 
the  right  person.  Reply  in  confidence  to 
Box  1619,  Editor  &  Publisher. 

EDITOR  & 


HELP  WANTED 
ADVERTISING 


ASSISTANT 

CLASSIFIED  MANAGER 

48,500  DAILY  IN 

VANCOUVER,  WASHINGTON 

We  are  looking  for  our  next  classified 
advertising  manager. 

Our  newspaper  -The  Columbian,  is  an 
award-winner  with  a  progressive,  young 
management  philosophy  and  stable 
sales  staff.  Our  community  is  one  of  the 
fastest  growing  in  the  state.  On  the 
banks  of  the  Columbia  River  just  across 
from  Portland,  Oregon,  90  minutes 
from  ocean  beaches  and  Mt.  Hood  ski¬ 
ing.  Sixty  minutes  from  the  best  camp¬ 
ing  and  fishing  in  the  Northwest. 

Your  responsibility — bring  us  your  pre¬ 
sent  record  of  success  in  classified 
supervision,  telephone  and  outside 
sales.  Then  supervise,  train  and  moti¬ 
vate  our  12  salespeople  while  learning 
our  classified  operation  from  top  to 
bottom. 

Salary  -  negotiable.  Full  benefit  pack¬ 
age  including  27  paid  days  off  a  year 
and  employee  stock  ownership  plan. 
Send  a  letter  and  resume  outlining  your 
achievements  in  classified  to  Ann 
Michael,  The  Columbian,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING 
MANAGER 

200,000  -t  circulation  newspaper 
located  in  Zone  3  is  seeking  a  classi¬ 
fied  advertising  manager.  Competitive 
growth  market  offers  exciting  challenge 
to  someone  with  a  strong  classified 
sales  and  management  background  and 
proven  track  record. 

Send  resume  and  salary  history  to  Box 
1629,  Editor  &  Publisher.  EOE 

RETAIL  ADVERTISING  MANAGER 
The  San  Mateo  (CA)  Times  retail  ad 
manager  is  retiring  in  March,  This 
44,000  daily,  25  miles  south  of  San 
Francisco,  is  seeking  a  proven  leader 
who  can  train  and  motivate  a  staff  of  10 
in  a  highly  competitive  market.  Excel¬ 
lent  salary,  benefits  an  incentives.  Send 
resume  and  salary  requirements  to 
Executive  Search,  Personnel  Depart¬ 
ment,  San  Mateo  Times,  PO  Box  5400, 
San  Mateo,  CA  94402.  No  calls  please. 

SALES-  Advertising  sales  manager  for 
weekly  shopper  chain.  Zone  9.  TMC 
publication  with  180,000  circulation. 
Must  have  shopper  experience.  Excel¬ 
lent  salary,  plus  bonus.  Send  resume  to 
Box  1668,  Editor  &  Publisher, 

EMPLOYMENT  MANAGER 
The  New  York  Times  Regional  News¬ 
paper  Group,  a  fortune  500  company 
headquaurtered  in  Atlanta,  is  looking 
for  an  innovative  employment  manager 
who  will  primarily  assist  publishers  of 
30  newspapers  in  the  South  East  to 
successfully  recruit  for  key  personnel 
and  professional  positions. 

Energetic  individual  must  have  at  least 
5  years  of  sound  recruiting  experience 
and  good  track  record  in  the  following 
areas;  establishing  a  pool  of  qualified 
candidates,  high  rate  of  success  in 
matching  the  right  person  with  the  right 
job,  college  and  minority  recruting,  vali¬ 
dated  testing,  orientation  program. 
Management  development  and  succes¬ 
sion  planning  experience  will  be  help¬ 
ful.  75%  TRAVELING  REQUIRED. 
Excellent  fringe  benefit  package  and 
competitive  salary.  If  you  can  handle 
several  assignments  at  one  time  and 
have  communication  and  problem 
solving  skills,  please  submit  your 
resume  with  salary  history  to:  Amalio 
Carneiro,  V.P.  Personnel,  The  New  York 
Times  Regional  Newspaper  Group, 
3414  Peachtree  Road,  N.E.  Suite 
1560, Atlanta  GA  30326. 

(No  phone  calls  please)  M  F  EOE. 
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EXPERIENCED,  motivated  professional 
for  daily  in  Zone  8.  Excellent  package: 
Base,  commission,  benefits.  Send 
resume  and  cover  letter  to  Box  1646, 
Editor  &  Publisher. 


ASSISANT  CLASSIFIED 
MANAGER 

The  Fort  Worth  (Texas)  Star-Telegram 
(260,000  daily,  315,000  Sunday 
circulation)  is  looking  for  a  bright, 
aggressive  individual  with  3-5  years 
experience  as  CAM  or  Assistant  CAM 
with  a  solid  background  in  Classified 
advertising.  This  position  would  be  an 
unusual  opportunity  to  utilize  your  skills 
and  experience  and  to  manage  the 
department  in  a  few  years. 

This  position  needs  the  directional 
experience  that  a  dedicated  pro  can 
offer.  If  you're  ready  for  a  new  challenge 
with  excellent  growth  opportunity, 
please  send  your  resume  including  past 
and  present  salary,  in  strictest  confi¬ 
dence,  to  Bill  Horton,  CAD,  Star- 
Telegram,  400  West  7th,  Fort  Worth, 
TX  76102;  or  call  (817)  390-7530. 

A  Capital  Cities  Communications 
Property 


DISTRIBUTION  MANAGER 
The  Economist,  the  international  news¬ 
weekly,  is  seeking  a  professional  to  take 
responsibility  for  distribution  of  the 
magazine  in  North  America. 
Experience  in  time  sensitive,  high 
frequency  magazine  distribution  is 
preferable.  Ideally,  candidates  will  have 
worked  with  air  and  road  freight  fowar- 
ders  and  have  experience  with  the  U.S. 
and  Canadian  postal  services.  However, 
enthusiasm,  and  energy  and  commit¬ 
ment  could  replace  direct  relevant  traff¬ 
ic  experience  for  the  right  candidate. 

If  you  feel  you  could  play  a  central  role 
in  insuring,  cost  effective,  timely  distri¬ 
bution  of  The  Economist  in  North 
America,  please  send  your  resume  tO: 
Anne  McMahon,  The  Economist  News¬ 
paper  Ltd.,  10  Rockefeller  Plaza,  New 
York,  NY  10020  or  telephone  (212) 
541-5730  for  further  details. 


20,000  DAILY  in  Zone  6  needs  energe¬ 
tic,  experienced  manager.  Probably  is 
#2  or  #3  person  on  mid-sized  daily 
now.  Excellent  market  and  organization 
with  opportunities  to  advance.  Send 
complete  resume  and  salary  history  to 
Box  1614,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Challenging  opportunity  with  large 
respected  weeklies  in  upscale  western 
suburbs  of  Philadelphia.  Good  pay  and 
future  for  a  strong  manager  and  motiva¬ 
tor  with  circulation  experience  and  good 
people  skills.  Should  know  carrier  and 
mail  distribution,  sales,  ABC  and 
budgeting.  Working  knowledge  of 
computer  system  helpful.  Box  1639, 
Editor  &  Publisher. 


DISTRIBUTION  MANAGER 
Current  and  future  openings  for  DM  in 
the  following  markets:  San  Diego, 
Orange  County  (CA),  Norfolk  and  Virgi¬ 
nia,  Columbus(OH),  Minneaplis,  St. 
Paul  and  Memphis.  Monthly  publica¬ 
tion,  5-day  work  week.  Day  time  sche¬ 
dule,  you  will  supervise  2  to  4  carriers. 
No  collections.  Salary  $16,000  to 
$19,000  a  year  plus  generous  auto 
allowance  and  full  company  benefits. 
Send  resume  immediately  to: 

Tom  K.Scardino 
National  Circulation  Director 
Haas  Publishing  Company 
311  Campus  Dr. 

Norcross,  GA  30071 


NEWSPAPER  DISTRICT  MANAGER 
Zone  9  newspaper  has  openings  for 
proven  performers  to  assume  district 
circulation  responsibilities.  Experience 
in  newspaper  sales,  service,  retention 
and  collections  preferred. 

Must  be  self-starter,  good  communica¬ 
tor  able  to  make  decisions,  deal  with 
priorities  and  work  well  with  carriers. 
Competitive  salary  and  benefits.  Send 
resume  and  letter  to  Box  1669,  Editors 
Publisher. 


SUBSCRIPTION  MANAGER 
We  are  a  growing  and  dynamic  publish¬ 
ing  company  looking  for  an  organized 
and  career-minded  subscription  mana¬ 
ger  with  at  least  2  years  of  solid 
management  experience. 

You  will  be  responsible  for  all  phases  of 
new  subscriber  acquisition,  subscrip¬ 
tion  maintenance,  fulfillment  and  staf¬ 
fing.  You  must  have  a  thorough  know¬ 
ledge  of  every  aspect  of  direct  response 
promotion  and  direct  mail,  including 
development  of  renewal  and  billing 
series,  bind-ins,  blow-ins  and  house 
ads. 

Your  written  and  verbal  communication 
skills  are  tops,  and  you’re  calm  and  cool 
under  pressure  and  deadline.  Know¬ 
ledge  of  PCs  a  plus.  For  a  rewarding 
career  challenge,  send  resume  with 
cover  letter  to  Box  1667,  Editor  & 
Publisher. 


7,400  DAILY  HAS  opportunity  for  clas¬ 
sified  advertising  manager  in  Zone  5. 
Candidate  must  have  minimum  of  3 
years  of  selling  experience.  Manage¬ 
ment  experience  would  be  helpful. 
Send  resume  and  salary  history  to  Box 
1662  Editor  &  Publisher. 


Assistant  Business  Editor 
Promotion  Assistant  JOB  BANK  has 
immediate  openings  for  an  assistant 
business  editor  of  a  large  West  Coast 
daily  and  a  promotion  assistant  for  a 
large  East  Coast  daily.  For  the  promo¬ 
tions  job  we  are  seeking  a  person  with  a 
background  in  both  journalism  and 
promotions.  If  you  are  interested  in 
these  positions,  please  send  your 
resume  to  JOB  BANK,  2615  River  Rd. 
Suite  7,  Cinnaminson,  NJ  08077  or 
call  Director  Debra  Bissinger  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  the  above  position. 


BUSINESS  WRITER 
We’re  looking  for  a  talented,  productive 
business  writer  to  join  the  business 
section  of  the  200,000  circulation 
Dayton  Daily  News  and  Journal  Herald. 
This  is  a  job  for  a  hot  shot;  an  exper¬ 
ienced  professional  who  can  do  daily, 
Sunday  and  project  work;  who  can  write 
with  authority  and  power;  who  can  dig 
below  events  to  explain  their  signifi¬ 
cance  to  readers;  who  wants  to  be  part 
of  a  team  building  a  leading  business 
section.  Send  resume  and  clips  to  Jon 
Talton,  Business  Editor,  Dayton  Daily 
News,  and  Journal  Herald,  4th  and 
Ludlow  Sts.,  Dayton,  OH  45402.  Equal 
Opportunity  Employer. 

CHIEF  FINANCIAL  OFFICER 
Newspaper,  commercial  printing,  and 
radio  broadcasting  companies  offer 
outstanding  opportunity  for  highly  qual¬ 
ified  person.  Position  requires  inter 
personal  and  supervisory  skills  and 
strengths  in  oral  and  written  communi¬ 
cations,  business  and  financial  analys¬ 
is,  and  accounting.  Person  reports  to 
president  and  is  responsible  for  plan¬ 
ning,  budgeting,  management  of 
accounting,  management  information 
and  data  processing  departments.  Mini¬ 
mum  of  5  years  experience  with  2  in 
supervision.  Send  resume,  references, 
and  salary  requirements  with  a  cover 
letter  explaining  your  interests  in  the 
position  to  Ella  Mae  Peay,  Director  of 
personnel.  Messenger-Inquirer,  Owens¬ 
boro,  KY  42302.  We  are  an  equal 
opportunity  employer. 

CIRCULATION  MANAGER  We’re  look¬ 
ing  for  an  energetic  achievement 
oriented  person  for  30,000  daily.  One 
who  is  promotion  conscious  and  people 
oriented.  Good  opportunity  for  an  exper¬ 
ienced  individual.  Send  resume  to 
David  Rutledge,  PO  Box  481,  Barling- 
ton,  NC  27215. 


E  &  P  CLASSIFIEDS 
For  information 
call 

(212)  675-4380. 


ASSISTANT  EDITOR 
Large  Weekly 

We  are  seeking  a  bright,  lively,  self¬ 
starter,  to  give  our  Massachusetts  week¬ 
ly  an  extra  dose  of  professionalism. 
Working  under  a  seasoned  editor,  you 
will  give  us  crisp  layouts,  clear,  concise 
headlines  and  two  or  three  good  stories 
per  edition. 

Journalism  degree  and  two,  three  years 
of  experience  required. 

Reply  to: 

Dan  Warner,  Editor 
Eagle-Tribune 
Box  100 

Lawrence,  MA  01842 


Aggressive  50,000  PM  seeks  exper¬ 
ienced  reporters  who  care  about  local 
news.  Resumes  to:  PhJ  Khnedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


A  KNIGHT-RIDDER  DAILY  in  the 
Midwest  would  like  names  of  reporters 
and  copy  editors  considering  a  change. 
No  opening  now  but  some  anticipated 
in  near  future.  Send  responses  to  Box 
1648,  Editor  &  Publihser. 


METRO  EDITOR  for  a  "growing  fast" 
Chicago  suburban  daily.  Need  someone 
who  can  work  with  copy  and  people. 
Lead  and  teach.  Daily  emphasizes 
community  news  but  with  full  line  of 
news  and  features.  We’re  good  but  want 
to  get  better.  Position  requires  strong 
people  skills  Tell  us  how  you  do  it. 
State  salary  needs.  The  Daily  South- 
town,  a  Pulitizer  Community  newspap¬ 
er,  5959  South  Harlem,  Chicago.  IL 
60638. 


CITY  EDITOR  The  Register  Citizen,  a 
growing  17,000  circulation  AM  daily  in 
Torrin^on,  CT  seeks  an  editor  for  its 
exceptionally  strong  6-member  city 
reporting  team.  Our  present  editor,  soon 
moving  to  a  larger  newspaper,  has  deve¬ 
loped  a  winning  combination  of  news 
reporting,  writing  and  display.  We  want 
an  ambitious  intelligent  journalist  to 
help  build  on  this  foundation.  Letter 
and  resume  to  David  Parker,  Managing 
Editor,  Register  Citizen,  190  Water  St., 
Torrington,  CT  06790. 

CITY  EDITOR 

The  York  Daily  Record,  a  40,000  7-day 
AM  in  the  nation’s  87th  largest  metro 
market,  needs  a  city  editor  to  lead  a 
talented  reporting  staff  in  a  highly 
competitive  market.  The  person  we  hire 
will  be  a  teacher,  a  motivator,  a  skilled 
page  designer,  a  talented  writer  in  his  or 
her  own  right  and  someone  who  knows 
what  it  takes  to  meet  deadlines.  In 
return,  we  offer  a  competitive  salary, 
excellent  benefits  and  a  chance  to  grow 
in  a  professional,  quality-conscious 
atmosphere.  Send  a  resume,  design 
samples  and  a  letter  describing  your 
philosophy  of  what  makes  a  good  city 
editor  to:  Sam  Fosdick,  Executive 
Editor,  York  Daily  Record.  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 


CITY  EDITOR  &  COPY  EDITOR 
The  Miami  Herald's  daily  Spanish- 
language  AM  newspaper.  El  Miami 
Herald,  needs  two  experienced  journ 
alists  with  excellent  command  of  writ¬ 
ten  and  spoken  Spanish,  well  versed  in 
Latin  American  affairs,  to  immediately 
join  our  staff  of  20  in  Miami,  Florida  as, 
respectively.  City  Editor  and  Copy 
Editor.  Letter,  resume,  and  salary 
sought  tO:  Angel  Castillo,  Jr.,  Assistant 
Managing  Editor  News,  One  Herald 
Plaza,  Miami,  FL  33132-1693. 


COP  REPORTER 

Loves  the  irony,  hates  the  injustice, 
confronts  the  bully,  charms  the  widow, 
would  call  Edna  lucnanan  to  find  out 
how  she  pulled  off  a  coup-all  while 
doing  stories  his  or  her  hairdresser  talks 
about.  Beat  includes  an  infamous  maxi¬ 
mum  security  prison.  Not  an  entry  level 
position.  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021. 


COPY  EDITOR  for  Soundings,  a  national 
boating  tabloid  newspaper.  We  publish 
8  editions  a  month,  at  a  pace  similar  to 
dailies.  But  the  organization  is  more 
human-scale  with  more  opportunities  to 
make  your  presence  count  then  at  most 
dailies.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Work  in  a 
beautiful  waterfront  setting.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings.  Essex,  CT  06426. 
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ART/GRAPHICS _ 

ART/GRAPHICS-  Dallas  Times  Herald 
seeks  artist/designer  who  can  produce 
dynamic  info-graphics.  Macintosh 
experience  preferred.  Contact  Stan 
Hulen,  Art  Director,  News  Art,  1101 
Pacific,  Dallas.  TX  75202.  (214) 
720-6933.  Equal  Opportunity  Employ¬ 
er  m/f. 


ASSISTANT  ART  DIRECTOR 
If  you  can  design  interesting  pages, 
know  news  when  you  see  it,  know  how  to 
find  good  photographers  and  good 
photographs,  around  the  country,  can 
work  well  with  editors  and  reproduction 
people  and  aren’t  too  proud  to  do  your 
own  mechanicals  if  perfection  is  what 
you  want,  then  this  weekly  4-color 
newspaper  position  is  for  you.  And  if 
you’re  really  good,  you’ll  assist  art  direc¬ 
tor  in  pro)ects  ranging  from  special 
sections  to  slick  magazines.  We  need 
someone  with  experience,  so  send 
resume,  samples  and  salary  require¬ 
ment  to  C.L.  (iurrie.  111  8th  Ave,  Suite 
900,  New  York,  NY  10011. 


GRAPHIC  REPORTER 
Knight-Ridder  Graphics  Network  is 
looking  for  an  informational  graphics 
specialist  with  Macintosh  Computer 
experience.  Salary  negotiable.  Send 
resume  and  portfolio  to  Wendy  Govier, 
Network  Resources  Manager,  KRGN, 
774  National  Press  Building,  Washing¬ 
ton,  D.C.  20045. 


CIRCULATION 


CIRCULATION  MANAGER-8,500  North 
East  Kansas  Daily  seeks  an  aggressive, 
hands  on,  innovative  manager.  The 
ideal  candidate  will  be  experienced  with 
ABC,  data  processing,  and  sales  tech¬ 
niques.  Excellent  salary  and  fringe 
benefits.  Junction  City  Kansas  is 
located  120  miles  west  of  Kansas  City, 
Missouri,  off  interstate  70.  Send 
resume  or  call  Roger  Waechter,  General 
Manager,  The  Daily  Union,  PO  Box 
129,  Junction  City,  Kansas,  66441 
(913)  762-5000. 


CiRCULATION  MANAGER 
A  circulataion  base  which  could  explode 
with  the  right  person.  16,000  PM.  six 
day,  plus  a  weekly  and  TMC.  Needed  an 
experienced  person  to  lead  and  teach  a 
loyal  staff.  Candidates  should  have 
circulation  background  with  marketing, 
sales,  and  people  skills.  Send  resume 
and  salary  requirements  to  Personnel 
Manager,  The  Newport  Daily  News,  PO 
Box  420,  Newport,  Rl  02840. 
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HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR  The  Chattanooga  Times 
seeks  experienced  supervisor  for  staff  of 
20.  Send  resume  and  cover  letter  about 
your  background,  strengths,  style  and 
thoughts  about  newspapers  to  Paul 
Neely,  PO  Box  951,  Chattanooga,  TN 
37401. 


HELP  WANTED  I 


_ EDITORIAL _ 

COPY  EDITOR—  Growing  PM  offers 
advancement  potential  for  editor  whose 
skills  and  aspirations  go  beyond  periods 
and  commas.  Resume  to:  Phil  Kline- 
dinst.  Managing  Editor,  The  York 
Dispatch,  PO  Box  2807,  York,  PA 
17405. 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITORS 

Award  winning  medium 'sized  daily  in 
Hudson  Valley  of  New  York  State  seeks 
2  copy  editors;  one  in  news,  the  other  in 
features.  Must  be  sticklers  for  details, 
write  sharp  headlines  and  do  imagina¬ 
tive  layouts.  Will  handle  local  and  wire 
copy  and  be  trained  on  pagination 
system.  News  copy  editor  must  work 
nights;  features  copy  editor,  days.  Send 
resumes,  references  and  work  samples 
to  Box  1641,  Editor  &  Publisher. 


COPY  EDITOR 

Award-winning  daily  needs  a  copy  editor 
for  six  person  news  desk.  Strong  head¬ 
line  writing,  layout  and  copy  editing 
skills  required.  Opportunity  for 
advancement.  Competitive  salary  and 
excellent  company  benefits.  Resume  to 
Les  Brindley,  Assistant  Editor,  Mont¬ 
gomery  Journal,  2  Research  Ct.,  Rock¬ 
ville,  MD  20850, 


EDITORIAL  PRO 

We  are  looking  for  a  quality  oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include 
planning,  production  and  a  layout  of  4- 
color  monthly  magazine;  writing  own 
articles;  editing  articles  written  by 
other  writers.  Position  open  in  sun  belt. 
Excellent  living  condition  for  bringing  up 
a  family.  We  are  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bilities.  Serious  applicants  only.  Inter¬ 
views  required.  Send  resume  with  letter 
explaining  qualifications,  clips  ,  refer¬ 
ences  and  salary  history.  Box  1665, 
Editor  &  Publisher. 


COPY  EDITOR/Assistant  City  Editor  for 
growing  Zone  2  daily.  Strong  editing, 
layout,  and  people  skills  are  a  must.  PO 
Box  1658,  Editor  &  Publisher,  11  West 
19th  St. New  York,  NY  10011. 


EDITORIAL  WRITER 
Experienced  newspaper  person  to  join 
editorial  board  of  72,000-81,000  daily 
with  moderate,  progressive,  indepen¬ 
dent  editorial  approach.  Se'f-starter  will 
share  writing,  editing,  layout  and 
related  responsibilities  on  three  person 
staff.  AM  paper,  daytime  hours  in 
department.  Send  resume,  clips  and 
salary  requirement  to  Mary  Collins  by 
January  19,  1987  to: 

Cedar  Rapids  Gazette,  Inc. 

500  Third  Ave.,  SE 
Ceadar  Rapids,  lA  52401 
EOE 


E&P 

THE 

INDUSTRY’S 

MEETING 

PLACE 


EDITOR  WANTED  Zone  2  newspaper 
with  a  circulation  28,600  daily  29.600 
Sunday  is  seeking  an  aggresive  highly 
skilled  editor  who  has  a  thorough  know¬ 
ledge  of  all  facets  of  the  news  depart¬ 
ment,  including  general  news,  sports, 
features,  business  and  layout.  Candi¬ 
date  must  have  excellent  management 
and  communication  si, ills  and  a 
commitment  to  excellence.  Send  a 
detailed  resume  and  salary  require¬ 
ments  to  Box  1664.  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ENGLISH  EDITOR 

The  Inter-American  Development  Bank 
and  (IDB),  a  public  international 
financial  institution  headquartered  in 
Washington, D.C  has  a  challenging 
opening  for  a  writer/editor  in  its  Press 
Section.  The  IDB,  with  a  membership  of 
44  countries  is  the  leading  source  of 
public  sector  financing  to  Latin  America 
and  the  Caribbean  where  it  promotes 
economic  and  social  development 
through  investment  projects  and  techni¬ 
cal  cooperation  progress. 

The  successful  candidate  will  write  press 
releases,  feature  stories,  speeches  and 
statements  about  Bank  activities  in 
member  countries  and  will  have  the 
opportunity  to  visit  project  sites  as  part 
of  his/her  reporting  functions.  The  posi¬ 
tion  entails  researching,  interviewing 
and  responding  to  inquiries  from  the 
news  media,  groups  and  members  of 
the  public  interested  in  the  organiza¬ 
tion’s  issues.  The  editor  will  also  contri¬ 
bute  in  the  preparation  of  a  daily  press 
clipping  service  distributed  to  the  orga¬ 
nization's  top  officials. 
Requirements:-Degree  in  journalism 
and/or  several  years  of  broad  experience 
in  financial  and  economic  report¬ 
ing, -full  proficiency  in  English  and  a 
good  knowledge  of  Spanish,  French  or 
Portuguese. 

We  offer  an  excellent  salary  and  benefit 
package,  including  relocation  costs. 
Interested  applicants  should  send  a 
cover  letter  and  detailed  resume  indi¬ 
cating  nationality,  salary  history  and  list 
of  references  familiar  with  your  work. 
Applications  should  be  received  or  post¬ 
marked  no  later  than  January  31,  1987 
to: 

Inter-American  Developoment  Bank 
Recruitment  Section/ED 
1300  New  York  Ave.,N.W. 
Washington,  D.C.  20577 


ENTERTAINMENT  EDITOR 
We're  looking  for  an  editor  who  can 
show  flair  with  ideas,  editing  and  layout 
to  put  out  Central  New  York's  premier 
arts,  entertainment  and  leisure  maga¬ 
zine.  Candidate  should  have  strong 
organizational  skills  and  should  know 
how  to  work  effectively  with  reporters 
and  other  editors.  Please  send  resume 
and  samples  of  work  to:  William  Robin¬ 
son,  Herald-Journal,  PO  Box  4915, 
Syracuse,  NY  13221. 

EXECUTIVE  NEWS  EDITOR  The  San 
Jose  Mercury  News,  a  Knight-Ridder 
newspaper,  seeks  executive  news  editor 
to  run  news  desk,  supervise  Page  One 
production,  oversee  live  sections  for 
Sunday  paper.  Must  have  solid  back¬ 
ground  in  copy  editing,  layout,  experi¬ 
ence  in  similar  job  on  quality  metro 
paper.  Apply  in  writing  only  to:  John 
Epperheimer,  AME/News,  Mercury 
News,  750  Ridder  Park  Drive,  San  Jose 
DA  95190. 

LIFESTYLE  EDITOR 
Quality-oriented,  dominant  Florida  daily 
seeks  person  with  ability  to  organize 
staff  of  three  while  handling  heavy  load 
from  writing  weddings  and  features  to 
laying  out  sections.  $22,000,  full 
benefits.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples,  FL  33940. 


LIFESTYLE  EDITOR 
Growing  46,000  AM  daily  in  coastal 
city  needs  experienced  editor  with  flair 
for  designing  eye-catching  feature 
pages,  strong  editing  skills  and  sound 
news  judgment.  Will  supervise  six- 
person  lifestyle  staff  producing  daily 
and  Sunday  |i*‘‘style  section,  plus  week¬ 
ly  food,  amusements,  ‘Neighbors'  and 
TV  sections.  Strong  emphasis  on  local 
movie  production  industry.  Send 
resume,  5  to  7  layout  samples  to  John 
Meyer,  Managing  Editor,  Wilmington 
Morning  Star,  PO  Box  840,  Wilmin^on, 


COPY  EDITORS 

Leading  business  and  financial  news  wire  is  inter¬ 
ested  in  receiving  applications  for  openings  that  deve¬ 
lop  from  time  to  time. 

Work  entails  copy  editing,  headline  writing  and  taking 
stories  by  phone  from  reporters  in  the  field.  Speed, 
precision  and  ability  to  work  under  pressure  on  VDTs 
essential.  Applicants  should  have  a  minimum  of  one 
years’  wire  service  or  daily  editing  and  reporting 
experience.  Pays  top  competitive  rates.  New  York 
City  location.  Our  staff  knows  of  this  ad. 

Please  send  resume 
and  salary  history  to 

P.O.  Box  226  —  Dept.  2 
CHURCH  STREET  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Employer  M/F 


MINORITY  COLLEGE  STUDENTS 
AND  RECENT  GRADS 

Come  to  the  Fourth  Aimuol  He¥iisday 
Hlloorlty  Job  Opiiortuibty  Conference 


Hofstra  University  □  Hempstead,  N.Y. 

January  23  &  24,  1987 

For  interviews  with  recruiters  from  major  newspapers,  news 
services  and  newspaper  groups  for  current  and  future  entry  level  fobs 
and  Internships  as  reporters,  pho^raphers,  copy  editors  and  news 
assistants.  Last  year’s  recruiters  included  Newsday,  The  New  York 
Times,  New  York  Daily  News,  Chicago  Sun  Times,  The  Boston 
Globe,  The  Dow  Jones  Newspaper  Fund,  The  Wall  Street  Journal, 
The  Washington  Post,  Los  Angeles  Times,  The  Miami  Herald, 
Capital  Cities  Communications  and  many  more  large  and  small 
dailies  from  rhe  eastern  U.S. 


Journalism  major  not  required.  No  charge.  Free  lunch  both  days. 
Convenient  to  transportation  and  housing  REGISTRATION  DEADLINE: 
January  19,  1987. 


Registration  Information:  JOC,  Community  Affairs  Dept,  News- 
day,  Long  Island,  N.Y.  11747.  (516)  454-2186. 


NC  28402. 
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HELP  WANTED 


MANAGING  EDITOR 
In  a  Western  location,  member  of  a 
family  owned  group  with  benefits  to 
spare,  seeks  Managing  editor  with  full 
charge  capabilities,  leadership  abilities 
in  and  out  of  the  newsroom,  to  direct  a 
staff  of  six  in  responsible  journalism, 
community  oriented,  send  resume, 
salary  history  and  recommendations  to 
Box  1653,  Editor  &  Publisher. 


MAYBE  YOU’VE  HEARD  OF  US-The  El 
Paso  Herald-Post.  We're  small,  just 
31,000  circulation.  But  we  are  gather¬ 
ing  attention  as  the  best  little  newspap¬ 
er  in  Texas,  and  we’re  aiming  to  get 
better  in  our  coverage  of  this  culturally 
distinctive,  jumping  border  area  of  one 
and  a  half  million  people.  If  you  want  an 
international  experience,  and  if  you  can 
write  with  style  and  report  with  intelli¬ 
gence,  please  send  a  resume  and  cover 
letter  to  Jay  Ambrose,  Editor,  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso,  TX 
79999. 


COLUMNIST  JACK  ANDERSON  seeks 
seasoned  reporters  for  3-month  investi¬ 
gative  internships  in  Washington,  DC. 
No  pay,  but  this  could  be  your  leg  up  to 
the  national  media.  Send  resume  and 
enterprise  clips  to  Jack  Anderson 
Internship,  1401  16th  St.  NW, 
Washin^on,  DC  20036. 

FEATURE  EDITOR 

Your  fascinated  with  people  and  life,  and 
you  can  write  about  both  with  flair,  with 
an  imagination.  Now,  can  you  teach 
others  to  do  the  same?  Lead  our  three- 
person  "You  and  Yours”  desk  and  join  a 
first  class  editing  team. 

REPORTERS 

We  also  need  two  report  jrs  who  can 
think  and  write,  who  are  curious  about 
life  around  them,  and  who  care  about 
the  craft  of  reporting. 

The  Sandusky  Register  is  a  27,500, 
7-day  P.M.  Send  letter,  resume  and 
clips  to  Rex  Rhodes,  Sandusky  Regis¬ 
ter,  314  W.  Market  St.  Sandusky,  OH 
44870.  To  return  material,  include 
SASE. 

FEATURES  EDITOR 
We’re  looking  for  an  innovative,  energe¬ 
tic,  experienced  features  editor  to  help 
create  state-of-the-art  features  sections 
at  the  St.  Paul  Pioneer  Press,  a  Pulitzer 
prize-winning  (1985;  feature  writing). 
245,000  Sunday  circulation  Knight- 
Ridder  daily.  Features  editor  will  assist 
associate  editor/features  in  leading 
32-person  department  through  section 
make-over,  assign  and  edit  stories, 
coach  writers,  work  with  committed 
team  of  editors  and  designer.  Only 
those  who  love  great  writing  and  incisive 
reporting  and  have  demonstrated 
features  creativity  in  newspapers  and/or 
magazines  should  apply.  Send  section, 
own  writing  clips,  resume,  cover  letter 
to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paul  Pioneer  Press  and 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101. 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

INVESTIGATIVE/PROJECT  REPORTER  five  desk  cli 

The  Orange  County  Register  Editor,  The 

We’re  looking  for  an  exceptional,  dedi-  Attelboro,  N 

cated  investigator  to  be  part  of  our  - 

project  reporting  effort.  We’re  a  ) 

310,000-circulation  metropolitan  daily  Quality  46, ( 
in  Southern  California  with  an  excellent  editor  with  s 
track  record  producing  projects  that  a  ere; 

make  readers  take  notice.  Candidate  sports  secti 
should  have  the  following:  at  least  three  <^°Py  editor  \ 
years  demonstrated  experience  doing  niemorabu 
investigative  stories  or  projects  at  a  ' 

medium  to  large  sized  daily,  solid  behind  the  ; 
documentation  skills,  compelling  story-  jour  plus  str 
telling  style.  Qualified  candidate  should  uoi^  sailing 
direct  resume  and  writing  samples  to;  ®omng,  wit 
Mike  Whitehead,  Assistant  Managing  and  Colonia 
Editor,  The  Orange  County  Register,  Send  resurr 
625  N.  Grand  Ave.,  Santa  Ana,  CA  |.jP?P'®?.,.V 
92701.  The  Register  is  an  equal  oppor-  |uitor.  Will 
tunity  employer.  Box  840,  W 
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FLORIDA  NEEDS  YOU 
Fast  growing,  bright,  mid  sized  beach 
city  daily  wants  experienced  and 
talented  reporters  and  desk  people.  If 
you  like  sand,  sunshine  and  creative 
working  conditions,  now  is  your  chance 
to  be  part  of  a  team  in  the  hottest  news- 
paper  state.  Box  1642,  Editor  & 
Publisher. 


NEW  DAILY 

The  SARASOTA  INDEPENDENT  serving 
Sarasota  county  Florida  began  pub¬ 
lishing  December  1,1986,  and  is  now 
expanding  it’s  staff.  Senior  editors;  copy 
editors;  editorial  writers;  investigative, 
business,  health,  and  general  assign¬ 
ment  reporters  are  needed  for  expanding 
news  staff.  Profit  sharing.  Experienced 
professionals  who  thrive  on  challenge. 

Send  resume  and  clips  to: 

Publisher,  Sarasota  Independent 
Executive  Office,  3982  Bee  Ridge  Road 
Sarasota,  FL  33583. 


NEWS  EDITOR 

The  Herald,  a  7  day  56,000  circ.  daily 
35  miles  north  of  Seattle,  is  seeking 
individual  to  lead  a  top  flight,  12  person 
news  desk.  The  successful  candidate 
will 

exhibit  superb  news  judgment,  have 
excellent  editing  and  layout  skills,  know 
how  to  motivate  and  reward  staffers  and 
meet  deadlines.  We  are  Washington 
Post'owned  newspaper  in  competition 
with  Seattle  dailies  in  a  growing  market 
that  will  soon  include  a  Navy  carrier 
base.  Excellent  salary  and  benefit  pack¬ 
age.  Send  resume  and  work  samples  to 
Stan  Strick  Mananging  Editor,  The 
Herald,  Box  930,  Everett,  WA 
98206-0930. _ 

REPORTER-COPY  EDITOR  POSITION. 
Night  schedule.  One  to  five  years  exper- 
ience.  Daily  newspaper 
(22,000-25,000)  circulation  has  latest 
in  pagination  equipment.  We  are  look¬ 
ing  for  a  reporter  who  not  only  can 
produce  a  good  news  story  but  also  has 
copy  editing  skills  to  help  others  make 
good  stories  better.  Send  resume  to 
Jack  Reese,  Dominion  Post,  Greer 
Bldg.,  Morgantown,  WV  25605. 

REPORTER 

Major  national  newsletter  publisher  in 
San  Francisco  area  is  expanding.  We 
need  experienced  reporter  willing  and 
able  to  report  hard  news  on  business. 
No  business  knowledge  necessary.  You 
must  be  a  self-starter,  capable  of 
discovering  stories,  following  leads  and 
researching  the  facts.  All  by  telephone. 
Salary  commensurate  with  experience. 
Business  newsletters  pay  higher  than 
newspapers.  Send  resume  to  Personnel 
Department  E,  Crittenden  News  Service 
Inc.,  Box  1150,  Novato,  CA  94948. 

REPORTER 

Imaginative  enterprising  reporter 
wanted  for  24,000  daily  consistently 
recongnized  as  one  of  the  top  papers  of 
it’s  size  in  New  England.  Regional 
candidates  preferred.  Send  resume, 
five  desk  clips  to  Ned  Bristol,  Managing 
Editor,  The  Sun  Chronicle,  Box  1677, 
Attelboro,  MA  02703. 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


SPORTS  REPORTER  needed  immediat- 
ley.  Small  northern  NY  daily  looking  tor 
and  aggressive  individual  to  cover  local 
and  area  sports.  Must  love  sports. 
Prefer  some  experience  in  writing  and 
photography,  but  a  top  notch  recent 
journalism  school  graduate  will  be 
considered.  Send  resume  stating 
education,  experience,  clips,  and  salary 
requirements.  Box  1657,  Editor  & 
Publisher. 


SPORTS  WRITER  21,000  Midwest 
daily  has  immediate  opening  for  a 
number  2  sports  writer  with  modular 
layout,  editing,  and  writing  skills.  Send 
resume,  salary  requirements  and  clips 
to  Joyce  McCullough,  News  Tribune. 
426  Second  Street,  Lasalle,  IL  61301. 


SUNDAY  EDITOR 

23,000  circulation  Zone  2  daily  start¬ 
ing  up  a  Sunday  edition  in  May.  Need 
experienced  editor  who’s  sharp  on  orga¬ 
nization,  possesses  excellent  editing 
skills  and  whose  middle  name  is  PLAN¬ 
NING.  Prior  mid-level  management 
experience  on  a  Sunday  is  a  plus.  Send 
resume,  salary  history  to  Box  1673, 
Editor  &  Publisher. 


FREELANCE  WRITERS  for  award 
winning  trade  magazine  serving  compu¬ 
ter  dealers.  Must  know  products  and 
industry.  Send  resume,  clips  to  Tom 
Farre,  PO  Box  1952,  Dover,  NJ  07801. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J.  Lacey.  WA  98503. 


ZONE  1  35,000  daily  needs  editor  for 
new  Sunday  edition  in  late  ’87.  Will  hire 
immediately  for  planning  purposes. 
Reply  Box  1635,  Editor  &  Publisher. 


Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  ten- 
member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501-0780. 
No  phone  calls,  please. 


PUBLIC  RELATIONS 


SPOKESPERSON 

Major  national  trade  association  has 
immediate  opening  for  national  spokes¬ 
person  with  strong  public  speaking  and 
writing  skills.  Position  involves  substan¬ 
tial  travel  and  high  profile  media  work. 
Salary  to  $40,000.  Submit  resume  and 
writing  samples  to  Box  1660,  Editor  & 
Publisher. 


SPORTS  EDITOR 

Quality  46,000  AM  daily  wants  literate 
editor  with  solid  management  skills.  We 
want  a  creative  planner  who  thinks  a 
sports  section  should  be  fun;  a  good 
copy  editor  who  can  make  ho-hum  prose 
memorable;  a  flair  for  layout  and 
graphics;  an  interest  in  the  ’’why" 
behind  the  score.  Will  supervise  staff  of 
four  plus  stringers.  Our  coverage  ranges 
from  sailing  to  stock  cars,  shooting  to 
surfing,  with  strong  emphasis  on  ACC 
and  Colonial  Athletic  Association. 

Send  resume,  clips  and  5  lo  7  layout 
samples  to  John  Meyer,  Managing 
Editor,  Wilmington  Morning  Star,  PO 
Box  840,  Wilmington,  NC  28402. 


Sr.  Public 
Affairs  Writer 

An  outstanding  Senior  Public  Affairs  VJriter  is  needed 
at  Merck  &  Co.,  Inc.,  a  multinational  health  products 
firm  with  headquarters  in  Rahway,  New  Jersey. 

Essential  Requirements:  extensive  recent 
experience  in  writing  speeches,  plus  a  wide  range  of 
other  materials,  for  the  top  executives  of  a  leading 
corporation  or  similar  important  organization.  Work 
examples  must  show  understanding  of  governmen¬ 
tal  and  economic  trends  and  of  the  interrelationship 
of  business  and  public  policy  issues,  as  well  as  a  high 
degree  of  skill  in  editorial  research  and  a  clear  and 
persuasive  writing  style. 

Primary  Responsibility:  plan,  document,  and 
execute  major  writing  projects,  including  action  plans 
for  special  events,  often  interacting  directly  with  senior 
officers  of  the  Company, 

Background:  academic  training  in  political  and 
economic  science,  or  experience  in  writing  about  these 
subjects,  would  be  helpful. 

Merck  offers  an  outstanding  compensation  and 
benefits  package,  a  work  environment  that  stimulates 
initiative  and  performance,  with  opportunities  for 
advancement,  and  a  location  that  is  convenient  to 
leading  educational  and  cultural  facilities. 

For  confidential  consideration,  please  forward  details 
of  your  education,  experience,  and  current  earnings 
to:  Mr.  R.  P.  Matison,  Merck&Co.,  Inc.,  P.O.  Box2CX)0, 
Rahway,  NJ  07065.  An  equal  opportunity  employer. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1987 


HELP  WANTED 
MAILROOM 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


_ PROMOTION _ 

PROMOTION/RESEARCH  Newspapers 
group  with  small  to  medium  size  news¬ 
papers  has  immediate  opening  for 
experienced  newspaper  promotion/ 
research  person  to  fill  new  position. 
Able  to  create  lively  in-paper  advertising 
campaigns,  direct  mail  pieces,  advertis¬ 
ing  sales  kits  and  radio  spots.  Must 
have  above  average  understanding  of 
newspaper  research  and  be  able  to 
conduct,  reader  and  marketing  surveys. 
Heavy  travel.  Starting  salary  $40,000 
to  $45,000  commensurate  with  experi¬ 
ence  and  skills.  Send  cover  letter  and 
resume:  Box  1656,  Editor  &  Publisher. 


_ RESEARCH _ 

RESEARCH  MANAGER 
Southern  California  100,000  plus 
circulation  daily.  Versed  in  all  facets  of 
media  research  and  its  use.  Rush 
resume,  salary  requirements  to  Box 
1632,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Rare  but  challenging  opportunity.  Pro¬ 
gressive  upstate  New  York  daily  news¬ 
paper  with  a  46,000  circulation  seek  an 
effective  hands-on  assistant  production 
manager.  Must  have  pre-press,  press 
and  mailroom  knowledge.  Strong  organ¬ 
izational  and  managerial  skills  and  the 
abilty  to  work  well  others.  Must  be  will¬ 
ing  to  work  nights.  We  are  conveniently 
located  near  New  York  City  and 
bordered  on  the  west  by  the  beautiful 
Hudson  River.  Salary  negotiable  with 
excellent  benefit  package.  Send  resume 
to  Box  1640,  Editor  &  Publisher. 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


PRODUCTION  MANAGER  for  mid-size 
seven  day  newspaper  in  Eastern  U.S. 
Full  responsibility  for  all  production 
departments.  We  seek  a  team  player 
with  good  leadership  skills  as  well  as 
skills  in  budgeting,  planning,  written 
and  verbal  communications.  Excellent 
opportunity  with  a  growth  oriented 
company.  Please  submit  resume 
including  past  experience,  salary, 
history,  education,  references  and 
anything  else  about  yourself  which 
would  help  us  to  identify  you  as  a  poten¬ 
tial  outstanding  candidate.  All  inquiries 
will  be  held  in  strict  confidence  and  no 
references  will  be  contacted  without 
your  permission.  Reply  to  Box  1621, 
Editor  &  Publisher. 


1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


_ PRESSROOM _ 

PRESSMAN  FULL  time  for  early  morni- 
nig  paper.  Needs  at  least  2  years  experi¬ 
ence  on  WEB  offset.  Harris  press  know¬ 
ledge  preferred.  Excellent  pay  and 
benefits.  Send  resume  to  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach,  FL  32961. 


PRESSMAN  for  6  unit  Community. 
Weekly  with  commercial.  Must  have  3 
years  experience  in  all  aspects  of  press, 
plate  and  stripping,  including  process 
color.  Contact  Bob  Catron  (219) 
665-3063. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  Insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


_ MARKETING _ 

SALES/MARKETING  MANAGER' 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


MARKETING  RESEARCH 

MARKETING  ANALYST 
The  Miami  Herald  has  immediate  open¬ 
ing  for  a  senior  market  research  analyst. 
College  degree  plus  3-5  years  news¬ 
paper  or  related  market  research  experi¬ 
ence  including  design  and  execution  of 
computerized  data  analysis.  Competi¬ 
tive  salary  and  benefits  including 
relocation  assistance.  Send  resume  to 
the  Employment  Manager,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL 
33132.  EOE. 


_ PRINTING _ 

PRINTING  SUPERVISOR 
Dynamic,  growing,  nationwide  news¬ 
paper  company  is  looking  for  a  highly 
motivated,  flexible  and  energetic  indivi¬ 
dual  to  supervise  two  shifts.  Equipment 
would  be  15  unit  Goss  Urbanite.  Quali¬ 
fied  person  would  have  supervisory 
experience.  We  offer  a  competitive 
starting  salary  depending  on  experi¬ 
ence.  Interested  candidates  should 
send  resume  with  salary  requirements 
to  Roger  Stec,  Assistant  Production 
Director,  307  Derstine  Ave.,  Lansdale, 
PA  19446. 


PHOTOGRAPHER 

PHOTOGRAPHER  for  quality  semi 
weekly  in  West  Virgina  mountains. 
Emphasis  on  sports,  features.  Heavy 
darkroom  load.  Advance  to  dailies  and 
group.  Call  Rip  (304)  469-3373. 


MEDIA  PRODUCTION 
SPECIALIST 

Maximize  Your  Technicai  AND  Creative  Taients 

At  Volume  Shoe  Corporate  Headquarters,  there  is  ample  room  for  success.  We 
are  the  country’s  largest  self-service  footwear  retailer  with  over  2,000  Payless 
ShoeSource  Stores  in  40  states ...  and  counting!  Within  our  Operations  Train¬ 
ing  Area  you  will  assist  in  developing  the  high-quality  print  materials  that  are 
used  to  train  our  field  personnel.  Your  creative  and  technical  responsibilities 
will  encompass  photographic  production,  materials  design  and  layout,  print¬ 
ing,  pricing,  distribution  and  more.  To  qualify,  you  must  have  a  Bachelor's  de¬ 
gree  with  an  emphasis  in  media  production.  Also  required  are  4-7  years  of  print 
media  and  photography  experience.  A  Master’s  degree  is  preferred.  We  offer 
excellent  salary  and  benefits  including  relocation.  Send  your  confidential  re¬ 
sume  today  to; 

Manager  of  Recruitment 
Volume  Shoe  Corporation 
P.O.  Box  1189,  Dept.  BL 
Topeka,  KS  66601 


voLums  SHoe 
conponaTion 

A  division  of  The  May  Department  Stores  Company 
®  1 986  Voiume  Shoe  Corporation 

An  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  January  10,  1987 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 
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HELP  WANTED 


POSITIONS  WANTED 


CIRCULATION 


POSITIONS  WANTED 


EDITORIAL 


POSITIONS  WANTED 


EDITORIAL 


DIVISION  SALES  SUPERVISOR 
A  large  Minnesota  Daily  is  seeking  an 
energetic,  career  oriented,  aggressive, 
individual  to  fill  an  immediate  opening 
as  a  Display  Advertising  Division  Sales 
Supervisor.  This  position  is  responsible 
for  the  sales  management  of  8  to  12 
retail  representatives.  Qualified  applic¬ 
ants  will  have  a  successful  face/face 
sales  background  with  a  minimum  of 
one  year  recent  advertising  supervisory 
experience.  Send  resume  to:  Box  1654, 
Editor  &  Publisher. 

POSITIONS 

WANTED 


DO  YOU  need  a  good  solid  circulation 
department?  I  can  put  it  together  for 
you.  Top  references.  Box  1661,  Editor 
&  Publisher. 


YOUNG  AND  AGGRESSIVE.  10  solid 
years  of  experience.  Self  motivator. 
Forte  in  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1615,  Editor  &  Publisher. 


_ EDITORIAL _ 

CITY  EDITOR  at  40,000  PM  paper 
seeks  new  challenge  on  larger  or  smaller 
paper.  Superior  credentials  in  manage¬ 
ment,  copy  editing,  layout  and  editorial 
writing  (conservative).  Box  1659, 
Editor  &  Publisher. 


COMMUNITY  MINDED  editor  looking 
for  position  with  stable  local  publica¬ 
tion.  Have  experience  in  all  aspects  of 
community  newspapering.  Editorial 
skills  combined  with  sales  and  manage¬ 
ment  background.  Prefer  Zones  8,  9, 
but  will  consider  good  offer  elsewhere. 
Box  1628,  Editor  &  Publisher. 


COPY  EDITOR:  Stylistic  purist,  sense  of 
dedication.  Honors  English  grad.  Exper¬ 
ience  as  editor,  copyeditor  layout  desig¬ 
ner,  PR  writer,  seeks  position  in  Long 
Beach,  CA  area.  Resume  upon  request. 
Lori  Harris,  132,  SMWC,  St.  Mary- 
Woods,  IN  47876  (812)  535-5151. 


EDITING/REPORTING  position  sought 

with  publication  in  50,000  plus 
area,  any  zone.  Energetic  hard  worker 
looking  for  challenge,  change.  Able  to 

start  immediately.  Resume,  clips,  refer¬ 

ences  furnished.  PO  Box  18543,  Baton 
Rouge,  LA  70893. 


EDITOR  of  top-notch  20,500  daily 
seeks  reporter  position  with  D.C.  area 
daily  or  wire  service.  Thrives  on  long 
hours  and  big  chllenges.  Will  graduate 
from  Univ.  of  Iowa  in  May.  Please 
contact  Mary  Boone,  308  N.  Clinton, 
Iowa  City,  lA  52240  (319)  354-2458. 


ENTHUSIASTIC,  quick  study.  M.S. 
grad  seeks  media  marketing  research 
position  with  firm  or  paper.  Thesis 
topic:  reader  reaction  to  editorial  color. 
B.S.  marketing.  Prefer  Zones  4.  6,  8. 
Bob  Marks,  307  S.  Lewis,  Still- 
water,  OK  74074.  (405)  743-0691. 

FREELANCE  BUSINESS  SAVVY 
To  make  business  news  interesting  and 
relevant  to  your  readers  requires  busi¬ 
ness  savvy.  I  got  mine  over  many  years 
as  a  reporter  for  The  Wall  Street  Jour¬ 
nal.  I’m  based  in  New  York  and  accept¬ 
ing  limited  free-lance  assignments. 
Also  corporate  or  commercial  work. 
Reply: 

TJFR  Publishing  Co. 

82  Wall  Street,  Suite  #1105 
New  York,  NY  10005 


HAVE  CLIPS  WILL  TRAVEL:  Editor  of 
Canada's  largest  student  paper,  U.S. 
citizen  bypassed  J-school  to  study  the 
English  language  and  pursue  journalism 
at  the  University  of  Toronto.  Seeks  chal¬ 
lenging  position  with  a  news  organiza¬ 
tion.  Municipal,  arts,  and  national  polit¬ 
ical  reporting  experience,  editor  of 
campus  magazine.  Available  15  May 
1987,  Jeb  Blount,  c/o  The  Varsity,  44 
St.  George  St.,  Toronto,  Ont.  M5S  2E4 
Canada,  (416)  979-2865. 


HELP! 

Strong  writer,  editor,  trapped  in  PR, 
seeks  return  to  honest  journalism.  22 
years  of  experience  on  dailies,  weeklies, 
news  agency  and  magazines  are  yours  if 
you  want  a  seasoned  pro  for  progressive, 
balanced  reportage.  Box  1576,  Editor  & 
Publisher. 


SKILLED,  versatile  writer  for  11  yrs. 
with  journalism  MA  seeks  reporting  job 
on  mid-size  or  metro  daily.  Any  zone. 
James  Ivancic,  1816  Drenik  Dr.,  Wick- 
liffe,  OH  44092.  (216)  943-0160. 


SOON-TO-BE  college  grad  seeks  job  as 
copy  editor,  preferably  along  East 
Coast.  Experience  includes  summer 
internship  at  large  metropolitan  daily 
and  2  years  editing  campus  daily. 
Susan  Shaw,  Read-Landes  617, 
Bloomington,  IN  47406. 


MAY  ‘86  U  of  IL  J-grad  (1st  2  years  a 
bio  major)  seeks  job  with  Chicago  area 
publisher.  Now  employed  by  high-tech 
aerospace  co.  doing  marketing  support 
work:  write,  edit,  proof,  layout  type 
spec,  production  coord.,  K.  Forss, 
7269  Harlem,  Caledonia,  IL  61011. 
Day:  (815)  226-7468.  Eve:  (815) 
885-3658. 


NATIONAL  AWARD  WINNING  EDITOR 
I  revitalized  a  bland  suburban  weekly 
and  gave  it  a  hard-hitting  news  format 
that  won  over  a  dozen  awards  in  '86 
including  First  Prize  General  Reporting 
and  First  Prize  Spot  News  from  the 
National  Newspaper  Association.  Seek¬ 
ing  a  new  challenge  with  a  major  weekly 
or  daily.  Box  1676,  Editor  &  Publisher. 

NEWS  COPY  EDITOR  with  3  years  daily 
experience,  great  at  headlines  and 
perfecting  copy,  seeks  position  in  Zone 
3  or  4.  Box  1645,  Editor  &  Publisher. 


RECENT  28-year-old  Temple  University 

grad  with  reporting  and  editing  experi¬ 

ence  seeks  position  with  daily  newspap¬ 
er.  Hard  worker,  mature  and  depend¬ 
able.  Contact  Anthony  DeMarco,  7009 
Hilltop  Rd.,  Upper  Darby,  PA  19082, 
(215)  352-9383.  Clips  and  resume.  All 
zones  considered. 


RECENT  college  grad  seeks  entry-level 
reporting,  editing  job  with  a  respected 
newspaper.  Prefer  Zone  5,  would 
consider  others.  Strong  news-editorial 
background,  good  clips,  references. 
John  McGarthwaite,  8279  Indian  Blvd. 
S.  Cottage  Grove.  MN  55016. 


SOON  to  be  Temple  graduate  seeks  full¬ 
time  employment  on  daily  sports  staff. 
Knowledgeable  and  deadline  exper¬ 
ienced  with  layout  and  editing  skills. 
Ihor  Rebensky,  6227  Cardiff  St., 
Philadelphia,  PA  19149,  (215) 
289-3150. 


SPORTS  COLUMNIST  Talented  and 
dedicated.  Has  done  it  all,  in  top  mark¬ 
et  and  on  national  scale.  Will  re-locate 
for  first-class  situation.  Please  call 
(201)  778-5526. 


SPORTS  EDITOR 

Award-winning  assistant  sports  editor 
with  6  years  experience  directing  writ¬ 
ing  staff,  desk  staff  and  special  sect- 
tions,  looking  for  challenge  of  running 
sports  staff.  Equally  enjoys  fine  writing, 
editing  and  graphics.  Box  1649,  Editor 
&  Publisher. 


SPORTS  WRITER  will  graduate  from  J- 
school  in  June.  Versatile  writer  with 
solid  experience  in  beat  coverage, 
layout,  design,  and  editing.  Strong 
feature  writer.  Contact  Shari  Peace,  28 
Smith  St.,  Athens,  OH  45701.  (614) 
593-4010. 


TRAVEL  JOURNALIST'COLUMNIST, 
five  years  freelancing  for  major  news¬ 
papers  and  national,  international  maga¬ 
zines,  seeks  assignments  or  f/t  editorial 
position.  Copy-editing  graphics  experi¬ 
ence.  484  Lake  Park  #67,  Oakland,  CA 
94610. 


YOUNG,  AWARD-WINNING  theater 
writer-critic  with  daily  deadline- 
oriented  criticism  experience  seeks 
position  on  entertainment  staff. 
Genuine  interest  in  the  arts.  Kenneth 
Jones  (313)  647-1535. 


YOU’RE  A  major  publication  wanting 
stories  on  India,  Pakistan,  Bangladesh, 
Sri  Lanka?  Multi-lingual,  hard-driving 
Indian  reporter  graduating  with 
master’s  in  journalism  seeks  foreign 
correspondentship.  Write  R.  Shah, 
15007  Southfork,  Tampa,  FL  33624. 


ADMINISTRATIVE 

PUBLISHER-GENERAL  MANAGER 
Experienced  daily  TMC  and  weekly... 
Excellent  management  and  people 
skills...  Seek  #1  or  #2  position...  Also 
excellent  references...  Zone  9,  8,  6. 
But  would  consider  other  zones.  Avail¬ 
able  after  Feb.  1,  1987. 

(702)  873-3936  Dale  Musick. 


_ ADVERTISING _ 

ADVERTISING  MANAGER,  14  year 
sales/management  background  involv¬ 
ing  major  metro  dailies,  smaller  dailies, 
weeklies  and  a  shopper  seeks  a  Retail  or 
Classified  Manager  position  with 
40,000-circulation  of  larger  daily  or  Ad 
Director  position  with  25,000-circula¬ 
tion  or  larger  group-owned  daily  in 
zones  7,  8,  9.  Ken  Stuart,  (916) 
583-1115. 


.  ADVERTISING  MANAGER  with  proven 

r  track  record.  Over  17  years  exper¬ 

ience  in  newspaper,  T.V.  and  magazine 
ad  sales  in  the  New  York  City  market, 
seeks  management  position  with  New 
York  City,  New  Jersey,  Connecticut 
newspaper  or  publishing  group.  (212) 
MU7-0810  (9-5). 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place,  Fremont,  CA, 94536. 


_ CARTOONIST _ 

AWARD  WINNING  political  cartoonist 
seeks  paper.  6  years  free-lance 
experience-incisive  and  humorous. 
Also:  spot  illustratiions,  graphic  arts, 
Mac  experience,  J-degree.  For  samples 
and  resume:  33  Spring  Hill  Rd.,  Kings¬ 
ton,  Rl  02881. 


AWARD  WINNING  syndicated  political 
cartoonist  seeking  full-time  staff  posi¬ 
tion.  Original  wit  and  genuine  artistic 
ability.  Moderate/independent  views. 
Consider  the  value  of  addressing  state 
and  local  issues  on  your  editorial  page. 
For  samples,  write  Box  1672,  Editor  & 
Publisher. 


EDITORIAL  CARTOONIST 
Unique,  incisive,  provocative,  non¬ 
clone  15+  years  experience.  Box 
1620,  Editor  &  Publisher. 

ENTHUSIASTIC  art  grad  seeks  editorial 
cartoonist  and/or  staff  artist  position  on 
daily  publication.  Experience  on  weekly 
and  monthly.  Editorial  work  picked  up 
by  college  syndicate.  Resume,  portfolio 
upon  request.  Leo  Micheal,  2492 
Haverhill  Rd.,  Fairlawn,  OH  44313. 


_ CIRCULATION _ 

CIRCULATION  PROFESSIONAL,  with 
two  years’  experience  as  Circulation 
Manager,  good  communicator,  aggres¬ 
sive  in  sales,  a  people  manager,  seeks 
to  be  Circulation  Manager  at  a  20,000 
daily.  Contact  Garry,  (419)  435-5136. 
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I  GET  RESULTS... 

...in  directing  a  newspaper  that  is  committed  to  excellence  in 
all  aspects  of  its  news-gathering  and  production  operations. 
...in  managing  an  organization  driven  by  high  standards  of 
performance,  efficiency  and  productivity. 

...in  motivating  a  staff  to  achieve  reader-focused  results  in 
an  atmosphere  of  collegiality  and  cooperation. 

If  these  are  the  qualities  you  want  in  an  experienced  top 
editor,  write  Box  1675,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 

Do  the  media  perpetuate  misconceptions  about  alcohoi? 


By  Beverly  Forsyth 

When  Texas  Press  Women  District 
II  held  a  workshop  at  Clearview,,a 
chemical  dependency  facility  of 
Camelback  Samaritan  Group,  Inc., 
three  counselors  discussed  the  myths 
surrounding  alcohol  and  drug  abuse 
and  the  media’s  role  in  perpetuating 
these  misconceptions. 

The  problem  is  serious. 

Alcohol  ranks  as  the  fourth  major 
cause  of  death,  following  heart  dis¬ 
ease,  cancer  and  accidents.  An  esti¬ 
mated  nine  million  adults  and  3.3  mil¬ 
lion  adolescents  are  chemically 
dependent  on  either  alcohol,  drugs  or 
both. 

In  addition  to  these  figures,  40  mil¬ 
lion  more  lives  in  the  U.S.  alone  are 
hurt  by  someone  else's  drinking, 
according  to  the  Odessa  Council  on 
Alcoholism  in  Odessa,  Texas. 

“1  think  one  thing  journalists  are 
insensitive  to  is  the  fact  that  alcohol¬ 
ism  is  a  very  common  disease.  (The 
media)  tend  to  paint  a  picture  of  a 
lower-class,  less  well-educated,  less 
capable  individual  as  being  alcoholic 
and  that's  not  true,"  chemical  depen¬ 
dency  counselor  Barbara  Kirkpatrick 
has  observed. 

Alcohol  is  classified  as  a  drug 
because  it  is  a  mind-and-mood  alter¬ 
ing  chemical.  In  1956,  the  American 
Medical  Association  defined  alcohol¬ 
ism  as  a  disease  that  progresses 
through  stages. 

The  disease  is  insidious  in  the  sdlise 
that  it  slowly  creeps  upon  a  person. 
The  signs  at  first  are  so  insignificant 
that  an  individual  may  not  even  be 
aware  those  actions  are  out-of-the- 
ordinary. 

The  symptoms  can  be  as  subtle  as 


CARTER  &  ASSOCIATES 

East-W'est  Executive  Search 

Will  be  represented  at  the 
INAME  Sales  Conference  in 
Miami  Beach  January  25-28 
by  David  Carter.  F or  a  confi¬ 
dential  discussion  of  your 
management  needs,  please 
call  David  at  the  Fontaine¬ 
bleau  Hilton. 

CARTER  &  ASSOCIATES 

871  .Jamacha  Road 
El  Cajon,  California  92020 
((519)  588-5389 


unkept  promises  or  missed  deadlines 
and  the  consequence  as  tragic  as  sui¬ 
cide. 

“Suicide  in  alcoholics  is  six  to  15 
times  greater  than  in  the  general 
population,”  Kirkpatrick  said. 

In  addition  to  the  possibility  of  sui¬ 
cide,  the  average  alcoholic's  life 
expectancy  is  14  years  shorter  than 
normal,  John  Fenner,  Clearview’s 
director  or  public  relations,  stated. 
“It  is  fatal.” 


onset  when  young  people  begin  to 
experiment  are  areas  each  counselor 
said  needs  more  coverage. 

“We  are  finding  that  people  start 
using  drugs  as  early  as  six  or  seven.  It 
is  a  fact  of  life.  It's  there,  but  it’s  as 
though  people  don’t  know  what’s 
going  on,”  Bruce  said. 

The  question  was  asked.  Do  the 
media  contribute  to  young  people 
experimenting  with  drugs  and  alco¬ 
hol? 


“I  think  one  thing  journaiists  are  insensitive  to  is 
the  fact  that  aicohoiism  is  a  very  common  disease.” 


“Society  as  a  whole  says  it’s  OK  to 
drink  and  that  also  promotes  people 
not  being  aware,”  Kwame  Bruce, 
adult  counselor  coordinator,  noted. 

Many  of  these  misconceptions  go 
unchallenged  as  fact.  For  example,  1 
can’t  be  alcoholic  because:  1  work 
every  day,  I  never  drink  before  5 
p.m.,  I  hug  my  children. 

Every  one  of  these  “1  can’t 
be  ...  ”  proves  nothing. 

An  alcoholic  can  interact  with  fam¬ 
ily,  co-workers  and  the  community 
for  several  years  before  the  symp¬ 
toms  become  obvious  or  serious 
enough  so  that  treatment  is  sought. 

“The  person  interacting  with  the 
affected  person  will  not  know  unless 
you  know  what  to  look  for,”  Bruce 
said. 

Journalists,  Bruce  said,  often  fail  to 
emphasize  that  alcoholism  is  no 
respecter  of  social  or  economic  class. 

“It  doesn’t  matter  whether  you  are 
rich  or  poor,  tall  or  thin,  white  or 
black.  It  is  a  disease  of  no  specific 
class.  It  affects  everybody,”  Bruce 
said. 

Adult  children  of  alcoholics,  abuse 
of  prescription  drugs,  and  the  age 


History  Hotline  back  in  action 


History  Hotline,  a  phone  service 
that  provides  facts  about  the  U.S. 
Constitution,  is  back  in  action  after  a 
flood  of  calls  following  a  story  about  it 
in  the  Philadelphia  Impdrer  tempo¬ 
rarily  knocked  it  out  of  service. 

The  toll-free  hotline,  sponsored  by 
the  Historical  Society  of  Pennsylva¬ 
nia  and  the  American  Telephone  and 
Telegraph  Co.,  was  set  up  to  com¬ 


The  answer  was  surprising  —  all 
three  counselors  said  no.  The  media 
are  vital,  educational  tools  to  inform 
the  parents  about  what  their  children 
may  be  learning  or  have  already 
learned  at  school. 

Outpatient  counselor  Tom  Burns 
gave  as  an  example  Liquid  Paper  Cor¬ 
rection  Fluid,  known  as  white-out, 
which  can  produce  a  drug-induced 
high  when  sniffed.  The  consensus 
was  that  this  kind  of  coverage  is  a 
positive  journalistic  move  in  preven¬ 
tion. 

Parents  “need  to  know  what  they 
can  do.  It  will  help  a  lot  of  parents, 
especially  elementary  school  parents 
who  can  prevent  their  kids  from  get¬ 
ting  into  trouble,”  Bruce  said. 

Perhaps  the  biggest  obstacle  still 
ahead  is  dispelling  the  myths  that 
society  and  sometimes  the  media 
accept  as  fact. 

“It  would  certainly  make  our  job 
easier  if  the  public  were  aware  of  the 
myths,  the  reality  of  what  the  drugs 
are,  and  how  they  act  and  react,” 
Burns  said. 


memorate  the  Constitution’s  upcom¬ 
ing  bicentennial.  Callers  are  treated  to 
short,  tape-recorded  messages  relat¬ 
ing  historical  fun  facts  about  the  docu¬ 
ment’s  history. 

So  many  people  called  the  hotline 
at  1-800-3-B-PROUD  that  the  tape¬ 
recording  machinery  was  out  of  ser¬ 
vice  for  a  short  time.  The  number  is, 
however,  working  again. 
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An  ad  in  E&P  is  to  a  newspaper 
as  polish  is  to  an  apple. 


Farfetched?  Maybe,  at  first  thought. 
But  think  further  .  .  . 


Polishing  an  apple  helps  it  to 
shine,  just  as  putting  an  ad  in 
E«&P  helps  a  newspaper  to  shine. 
“Telling  it  like  it  is”  sells  a  good 
product,  like  polish  sells  an 
apple.  And  with  an  ad  in  E&P  a 
newspaper  reaches  its  audience 
freshly.  Each  and  every  week 
E&P  brings  those  interested  in 
newspapers  the  latest  news  of 
the  industry  .  .  .  giving  a  news¬ 
paper’s  ad  credibility  in  the  news 
world. 

Polish  “shows”  an  apple,  just  as 
an  ad  in  E&P  shows  a  newspa¬ 


per’s  true  colors  .  .  .  makes  it 
appreciated,  mouth  watering  .  . . 
to  advertisers,  agency  and  P.R. 
executives,  newspaper  world 
people.  What  better  way?  E&P  is 
the  only  independent  weekly 
news  source  for  the  news  busi¬ 
ness,  and  “the  bible”  of  the 
industry! 

Advertising  in  E&P  is  cost-effi¬ 
cient,  too,  just  as  adding  polish  to 
apples  is.  In  the  last  two  years 
the  average  cost  of  an  individual 
sales  call  has  risen  by  16%.  In  the 
last  two  years  the  cost  of  adver¬ 


tising  in  E&P  has  risen  less 
than  12%.  An  ad  in  E&P  has  al¬ 
ways  been  a  powerful  sales  tool 
.  .  .  now  it  is  more  valuable 
than  ever! 

Whatever  your  newspaper’s  ad¬ 
vertising  purposes,  an  ad  in  E&P 
is  naturally  the  best  way  to  shine. 
Whether  your  newspaper’s  goal 
is  to  show  superior  graphics,  edi¬ 
torial  excellence,  advertising  or 
circulation  gains,  community  ser¬ 
vice;  whatever — your  ad  in  E&P 
is  polish  on  your  “apple!”  Tell  it 
all.  Tell  it  like  it  is.  Call  us  now! 


New  York 

(212)  675-4380 


Chicago 
(312)  645-0123 


Los  Angeles 
(213)  382-6346 


San  Francisco 
(415)  421-7950 


Toronto 

(416)  833-6200 


Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N  Y  10011 


WHO  MEETS  THE  MARK? 
THE  WALKER  STONE  AWARD 


A  call  to  action,  a  humorous  jab  at 
life’s  absurdities,  a  stand  against  a 
popular  cause.  When  executed  with 
grace  and  style,  it  may  measure  up  to 
the  excellence  of  one  of  the  most  re¬ 
spected  editorial  writers  in  America. 

The  Walker  Stone  Award,  named 
for  the  late  editor-in-chief  of  Scripps 
Howard  Newspapers  and  president 
of  the  Scripps  Howard  Foundation, 
honors  outstanding  achievement  in 
editorial  writing.  The  winner  will 
receive  $2,000  and  a  bronze  plaque. 

Judges  are  Edwin  Guthman,  editor, 

AWARDS  AND  DEADLINES 

The  Ernie  Pyle  Award  /  Human  Interest;  Jaa  15, 1987 

The  Charles  E.  Scripps  Award  /  Literacy  Efforts:  Jaa  15, 1987 

The  Walker  Stone  Award  /  Editorial  Writing :  Feb.  2, 1987 


The  Philadelphia  Inquirer;  Jonathan 
Freedman,  editorial  writer,  San  Diego 
Tribune;  and  Tom  Weber,  editor.  The 
Stuart  (Fla.)  News. 

For  entry  information,  write  to 
Scripps  Howard  Foundation,  1100 
Central  Tust  Tower,  Cincinnati,  OH 
45202.  No  work  will  be  accepted  after 
deadline.  Each  entry  must  be  accom¬ 
panied  by  a  completed  entry  blank. 

.  Enter  to  meet  the  mark. 

gSS  SCRIPPS  HOWARD 
Eli  FOUNDATION 

COMMITTED  TO  EXCELLENCE 


The  Edward  J.  Meeman  Awards  /  Conservation  Journalism:  Feh  8, 1987 
The  Roy  W.  Howard  Newspaper  Awards  /  Public  Service:  Feb.  18, 1987 
The  Edward  Willis  Scripps  Award  /  First  Amendment:  Feh  19, 1987 


